
 
TO THE COMISIÓN NACIONAL DEL MERCADO DE VALORES 

 

 

In compliance with the provisions of Article 227 of the Securities Market Act, approved by 

Royal Legislative Decree 4/2015, of 23 October, and its complementary regulations, NH Hotel 

Group, S.A. (hereinafter, “NH Hotel Group” or the “Company”) hereby notifies the National 

Securities Market Commission (Comisión Nacional del Mercado de Valores) 

 

 

OTHER RELEVANT INFORMATION 

 

 

The Board of Directors of the Company, that was held on 5th May 2023, has approved the 

Periodic Public Information related to the 1Q 2023. 

 

The Company encloses Press Release and Results´ Presentation with regard to the 

abovementioned. 

 

 

 

 

Madrid, 8th May 2023 

 

Carlos Ulecia 

General Counsel 

 

 

 

 

 

 

 



 

 

-First-quarter results- 

POSITIVE OPERATING TREND CONTINUES AT NH 
WITH REVENUE INCREASING TO €407 MILLION 

 
 

● Compared to 1Q 2019, revenue grew by 15.4%  
 

● Average daily rate reached €115 in 1Q, up 27.4% when compared to 
the same period of 2022 
 

● Demand remains strong in the first part of the year and this trend is 
expected to continue in the coming months  
 

Madrid, 8 May 2023 - Revenue at NH Hotel Group, part of Minor Hotels, climbed to €407 

million in 1Q23, up 74.2% from 1Q22, which was affected by restrictions related with the 

Omicron variant, and 15.4% higher than in 1Q19.  

 

Sustained revenue growth, coupled with disciplined control over operating expenses, which 

the company has incorporated to its business model, are key to offset persistent inflationary 

pressure. First-quarter EBITDA came in at €59 million, compared to €9 million in 1Q22 and 

€83 million in 1Q19. Business seasonality makes the first quarter the weakest of the year, 

implying a recurring net loss of €36 million in 1Q23, which represents an improvement of 40.9 

million euros compared to the same quarter of the previous year. 

 

During the quarter, the recovery continued in both leisure and business segments. Revenues 

from the B2B segment were slightly higher than in 2019. NH Hotel Group expects its operating 

momentum to continue in the coming months, underpinned by strong existing demand for the 

first part of the year and the good outlook for the business.  

 

Group liquidity is higher than €480 million, following last January’s voluntary repayment of the 

remaining €50 million of the €250 million ICO loan received in the pandemic. Net debt stood 

at €340 million, which represents an increase of €33 million, due to the seasonality of the 

quarter and €23 million of CapEx invested during the first quarter of the year. 

 

Revenue increased by €173 million compared to 1Q22, which was affected by omicron. These 

additional comparable revenues are distributed as follows: €36 million in the Spanish business 

unit (which includes Portugal and France), €33 million in Italy, €41 million in Benelux, €39 

million in Central Europe and €23 million in Latin America. New hotels - nhow Frankfurt, NH 

Collection Milano CityLife, Anantara Plaza Nice and NH Collection Copenhagen - contributed 

€9 million of incremental revenue. 



 

 

 

Revenue growth was particularly positive in Southern European countries. Like-for Like 

revenue growth in Spain was 32% compared to 1Q19, thanks mainly to strong performances 

across main and secondary city destinations. Like-for-like growth in Italy amounted to 28% 

compared to 2019, underpinned by recovery in Rome and Venice, as well as in this market’s 

secondary cities. In the Benelux countries, said growth was 5% and Central Europe was 

slightly lower due to a weak month of January, even though the other two months of the quarter 

were higher than 2019. In Latin America, revenue was 23% above 1Q19 levels, with the 

performances in Argentina and Mexico standing out. 

 

Stronger prices and occupancy 
On the other hand, the average daily rate (ADR) increased from €90 in 1Q22 to €115 in 1Q23. 

This metric gathered momentum month after month, with ADR increasing from €105 in 

January to €115 in February and €122 in March. That traction continued in April, when the 

ADR reached c.€140. 

 

Occupancy also improved, to 59.7% in 1Q23, still 5pp below the occupancy level in 1Q19. In 

March it reached 67% and was higher than 70% in April. This level of activity was greater in 

southern Europe, where it is close to 2019 levels. 

 

Occupancy in Spain averaged 68% in 1Q23, the highest of the Group, and ADR was €113. In 

Italy and Benelux, average occupancy stood at 58% and 53%, respectively, with both units 

reporting an ADR of €135. In Central Europe, occupancy was 56% and ADR, €105. In Latin 

America, occupancy averaged 65%, with ADR reaching €80. 

 

Lastly, revenue per available room (RevPar) amounted to €68, compared to €36 in 1Q22 and 

€61 in 1Q19. On a like-for-like basis, first-quarter RevPar was 9% above 1Q19 levels. 

 

-Ends- 

 
 
Editor’s Notes: 
 
About Minor Hotels 

Minor Hotels is an international hotel owner, operator, and investor currently with more than 530 hotels 

in operation. Minor Hotels passionately explores new possibilities in hospitality with a diverse portfolio 

of properties designed intelligently to appeal to different kinds of travellers, serving new passions as 

well as personal needs. Through our Anantara, Avani, Oaks, Tivoli, NH Collection, NH Hotels, nhow, 

Elewana, Marriott, Four Seasons, St. Regis, Radisson Blu and Minor International properties, Minor 

Hotels operates in 56 countries across Asia Pacific, the Middle East, Africa, the Indian Ocean, Europe, 

South America and North America. 

 



 

 

With dynamic plans to expand existing brands and explore strategic acquisitions throughout 

opportunistic markets, Minor Hotels pursues a vision of a more passionate and interconnected world.   

 

Minor Hotels is part of the GHA DISCOVERY loyalty programme, enabling travellers to savour every 

moment at home or away, while being recognised and rewarded at participating hotels and resorts 

worldwide.  

 

For more information, please visit www.ghadiscovery.com  
For more information, please visit www.minorhotels.com 
 
 

 
About NH Hotel Group 

NH Hotel Group, part of Minor Hotels, is an established multinational hotel operator and a benchmark 

urban hotel chain in Europe and the Americas, where it runs over 350 hotels. Since 2019, it has been 

working with Minor Hotels on integrating all of its hotel trademarks under a single corporate umbrella 

brand with a presence in over 50 countries worldwide. Together they have articulated a portfolio of more 

than 500 hotels operating under eight brands - Anantara, Avani, Elewana, Oaks, NH Hotels, NH 

Collection, nhow and Tivoli - which between them provide a broad and diverse spectrum of hotel 

solutions in touch with the needs and desires of today’s global travellers. 

 

http://www.minorhotels.com/




Message from the CEO
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Monthly occupancy improvement and solid ADR
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Trading momentum continues in all regions
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Healthy revenue conversion rate despite inflationary pressure
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Cash Flow Evolution
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Strong liquidity with no relevant maturities until 2026
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