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Disclaimer

This document and the information contained herein does not constitute an offer to sell, exchange or buy, or the solicitation of an offer to buy, or any recommendation or advice regarding,
any securities issued by the Inditex Group.

This document may contain statements regarding intentions, expectations or forecasts. All statements other than statements of historical facts included herein, including, without limitation,
those regarding our financial position, business strategy, management plans and objectives for future operations, are forward-looking statements. These statements represent the
Company’s best estimate on the basis of the information available as at the date hereof, but do not constitute a guarantee of future performance. Any such forward-looking statements may
be subject to risks, uncertainties and other relevant factors which could cause them to differ materially from actual results. Accordingly, readers are cautioned not to place undue reliance
on such forward-looking statements.

Some of these risks include, amongst others, ongoing competitive pressure in the sector, consumer tastes and spending trends, macro-economic, political, regulatory and trade
conditions, foreign exchange risks, the surge of infectious diseases such as COVID-19, technological risks, restrictions to free trade and political volatility in the markets where the Inditex
Group is present or in the countries where the Group’s products are manufactured or distributed.

The risks and uncertainties that could affect the forward-looking statements are difficult to predict. Except where the prevailing regulations require otherwise, the company assumes no
obligation to publicly revise or update its forward-looking statements in the case of unexpected changes, events or circumstances that could affect them.

For a discussion of these and other factors that may affect forward looking statements and the Inditex Group’s business, financial conditions and results of operations, see the documents
and information filed by the company with the Comision Nacional del Mercado de Valores (the Spanish Securities Market Commission). Readers are invited to review the contents of any
such documents.

This presentation contains, in addition to the financial information prepared in accordance with International Financial Reporting Standards as adopted by the European Union (“IFRS”) and
derived from our financial statements, alternative performance measures (‘“APMs”) as defined in the Commission Delegated Regulation (EU) 2019/979 of March 14, 2019 and in the
Guidelines on Alternative Performance Measures issued by the European Securities and Markets Authority (ESMA) on 5 October 2015 (ESMA/2015/1415en) and other non-IFRS measures
(“Non-IFRS Measures”). These financial measures that qualify as APMs and non-IFRS measures have been calculated with information from Inditex Group; however those financial
measures are not defined or detailed in the applicable financial reporting framework nor have been audited or reviewed by our auditors. These APMs and non-IFRS measures should be
considered supplemental information to, and are not meant to substitute IFRS measures. Please refer to the audited consolidated financial statements of the Inditex Group for fiscal year
2022 for the definition of APMs and Non-IFRS Measures included herein.
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To the next level




2022: A year of strong growth and execution

/ Unigue fashion proposition, optimised customer experience, sustainability and a focus on

the talent and commitment of our people

/ Fully integrated store&online model accelerates Inditex’s differentiation

/ Very healthy execution in a challenging environment

/ Sales,

BITDA and net income reached historic highs

/ Robust financial condition. Strong free cash flow generation

/ 29% growth in FY22 dividend to €1.20

/ Strong start to 2023 Spring/Summer season. Store&Online sales in CC between 1
February and 13 March grew +13.5%. +17.5% adjusting for operations in Russia and Ukraine

INDITEX
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Outstanding performance of the Store&Online integrated model

/ Remarkable operating performance

/ Sales +18%, to €32.6 billion. Sales positive in (i) all geographical areas, (i) store&online and

(i) all concepts

/ Traffic and store sales increased markedly. Store sales grew +23%

/ Increased store productivity (10% less stores, 6% less space). 2022 sales per m? (excluding

online) +16% vs 2019

/ Heal

thy evo

strong retur

ution o

Fonline. Sa

N of sto

e traffic. O

es grew +4% to €7.8 billion over t

ne 2021 record, despite

Nline sales have doubled over 20°

/ Net income grew +27% to €4.1 billion

INDITEX
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Strategic update: To the next level

/ Global growth opportunities

/ Operations in 213 markets with low share in a highly
fragmented sector

INDITEX
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FY2022: Very strong execution

€ million FY22 FY 21 22/21 / Very strong execution in a challenging
environment
Net sales 32,569 27,710 18%
/ Strong sales performance
Gross profit 18,559 15,814 17%
/ Healthy gross margin
EBITDA 8,049 7183 20%
/ Disciplined cost management. Operating
PBT 5,358 4,199 280/0 everage
Net income 4,130 3,243 217 / Strong progress in net income

INDITEX | FY2022



Sales

€ million

FY22

Y21

22/21

Net sales

32,509

217,16

18%

INDITEX

/ Sales +17.5% to €32.6 billion. CC sales +18%

/ Sales positive in (i) all geographical areas, (ii)
store&onling, (iii) all concepts

/ Traffic and store sales grew significantly

/ Satisfactory online sales over 2021 record

/ 514 stores in

March 2022.

closed

Russia ceased operations on 5
82 stores in Ukraine remain

FY2022



Global Store&Online sales breakdown in 2022

48% Europe
ex-Spain

20% 18%

Americas Asia & RoW

Operations in 213 markets

Sales positive in all key geographic areas

INDITEX FY2022



Gross profit

€ million FY22 FY 21 22/21 / Very healthy execution

Gross profit 18,559 15,814 17% / Gross margin 57%

11
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Operating efficiencies

€ million FY22 FY 21 22/21 / Rigorous control of operating expenses
Op. Expenses 9,867 8,596 15% / Operating expenses grew below sales
growtr

/ Including all lease charges, operating

eX
Sd

INDITEX e

nenses grew 5 percentage points below

es growth
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Working capital and net cash position

/ Inditex temporarily accelerated inventory

iNnflows throughout most of 2022 in the tace of
possible supply chain tensions

/ Inventory levels returned to normal due to
orogressive normalisation in supply chain

conditions, +5% at 31 January 2023
/ Net cash position €10 billion

€ million FY22 FY 2
Inventory 3,191 3,047
Receivables 8071 8472
Payables (6,561) (6,411)
Op. working capital (2,520) (2,5206)
Net cash position 10,070 9,359

INDITEX
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Funds from operations reach historic highs

€ million FY22 FY 21 / Strong cash generation continues
Funds from Operations” 5,722 4,862 / Funds from operations™ increased

+18%
Change in working capital (669) 223 ’

/ Working capital outflow due to

Cash from Operations 5,053 5,085 g. P .

purchasing decisions
Capital expenditure (1418) — (126)  poturn to normality by FYE2022
Free Cash Flow 3,638 3,959

Funds from Operations™ with cash lease payment added back

14
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Concepts

/ Robust group performance in a challenging environment

/ PBT on sales increases 130 bps to 16.5%

/ Return on Capital Employed increases 473 bps to 33%

16
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Concepts

/ Store openings in 33 different markets.
/ Optimisation activities across all concepts
/ Zara very strong performance

/ Concepts performance show differences in geographical
exposure

/ Robust across the board

17
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Concepts

/ Very strong performance in a challenging environment

€ million Sales 22/21 PBT/Sales ROCE
/ara & Zara Home 23,701 21% 17% 31%
Pull&Bear 2,152 15% 16% 46%
Massimo Dutti 1,993 4%* 14% 2%
Bershka 2,384 10% 14% 32%
Stradivarius 2,050 13% 18% 51%
Oysho 623 4% 13% 31%
Total 32,569 18% 16.5% 33%

"Growth excludes Utergue sales in Massimo Dutti's 2021 reported sales

1
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Limited edition

Campal\an Lookbook Collection
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Zara Kids Spring/Summer
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Bershka Denim statement



Stradivarius Teen
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United States Inditex’s 2"9 largest market

/30 projects 2023-2025

Planned openings Planned refurb/enlargements
Saton Rouge Mall of Louisiana Dadeland Mall, Miami

San Antonio North Star Mall Roosevelt Fiield Mall, Garden City
NY Queen’s Center Westtield Old Orchard, Skokie
A The Groove Westfield Topanga, Canoga Park
A Brea Mal Greenwich Avenue, Greenwich
_as Vegas The Forum Shops 000 Fifth Avenue, New York
Stonebriar Mall Dallas _incoln Road, Miami Beach

NY Columbus Circle NYC North Michigan Avenue, Chicago
Charlotte Southpark Mall Newbury Street, Boston
Cambridge Side Malll The Domain, Austin

F St NW, Washington
3TW 34TH Street, New York
International Plaza and Bay Street, Tampa

INDITEX 5




New security tag technology

/ RFID chip sown into garment

/ Enhanced customer experience
/ Checkout time reduced by up to 50%

/ Increased client autonomy

/ Efficiency in online packing

32
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Zara pre-owned: progressive roll-out

9:41

= ZARA PRE-OWNED

ABOUT  REPAIR  RESELL  DONATE

GARMENT REPAIR

MAKE YOUR LOVED GARMENTS LAST LONGER

INDITEX
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9:41

X ZARA PRE-OWNED = ZARA PRE-OWNED

ABOUT  REPAIR  RESELL DONATE ABOUT  REPAIR  RESELL  DONATE

RESELL PLATFORM CLOTHES DONATION

GIVING ZARA PRE-OWNED GARMENTS A NEW LIFE IN BENEFIT OF NON PROFFIT ORGANIZATIONS

FY2022



People

/ Preserving the talent and commitment of our people

/ Benchmark employer
/ Changemakers in every store

/ Increase diverse and inclusive character with ILO

35
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Workers at the centre

/ 15" anniversary of agreement with IndustriAll

/ Promoting wor
assoclation In t

Ker participa

lon and freedom of

ne supply ch

dalln

/ Launch of Workers at the Centre strategy 2023-

2025

/ Increased scope and depth with aim to transform

the industry

INDITEX
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Outlook 2023

/ Strong sales productivity in stores and very healthy
online sales growth going forwarad

/ Inditex expects positive space contribution in 2023

/At current exchange rates currency impact on sales
around -1%

/ Stable gross margin (+/-50bps)

/ Ordinary capital expenditure of around €1.6 billion

37
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29% dividend Increase

/ Attractive and predictable dividend policy
/ 60% ordinary payout and bonus dividends

/ The Board of Directors will propose to the AGM a
dividend of €1.20 per share (+29%) for 2022. It will be
composed of an ordinary dividend of €0.796 and a
bonus dividend of €0.404 per share

/ The dividend will be made up of two equal payments

/ 2 May 2023: €0.60 per share ordinary

/2 November 2023: €0.60 per share (€0.196 ordinary +
€0.404 bonus)

38
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2023

/ Spring/Summer collections well received

/ Store&Online sales in CC between 1 February and 13
March grew +13.5%

/ Store&Online sales in CC between 1 February and 13

March adjusting for operations in Russian Federation
and Ukraine over 2022 grew +17.5%

INDITEX 3
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