Ebro

TO THE NATIONAL SECURITIES MARKET COMMISSION

Madrid, 18 March 2014

Ref: presentation of strategic lines business and Group Ebro Foods.

Find enclosed the announced this morning the presentation for analysts
members of CAGE Consumer Analyst Group Europe regarding the strategic
lines business and Group Ebro Foods.

Yours faithfully,

Miguel Angel Pérez Alvarez
Secretary of the Board of Directors
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Ebro

1. Introduction

¥

@ Ebro Foods IS 2 cartenary COmEany WITh 2 market capitaiization of EUR 2.5 billicn, turnover of EUR 2 diltion, ESITDA of EUR
255 millica™ 200 @ Net Profitof EUR 133 million In 2013. The compeny has racicelly changed over e pest Cecace with @
sTategic plan Trough which we hawve:

@ Pulled o of our originel core Dusinassas, sugar ano calry
@ Enered rice (Jeacer) and pas (2nd prociucer woclowice)
¢ Deweicpad relatec categories (fresh pests, ssuces )

@ Become more International

@ 'We have 2050 socceecec In converting DeSiC marikets with small profit marging InfD Dusinassas With atracive marging byt

@ Fooxing on INNORTon 20C CONSRAt Ceveicpmant

¢ STongly SX0portng our prindpel azset, rancs

@ EMcdent portiollo managamant, Growing In proAtbie rafarances anc shacCing Ticse Wt @ smaller elc
@ Aggresshe costOUEng plan, acoompanied Dy restulring and cpimising incustiail faciites

¢ Ohergficaton of sordng, 9. Thallanc, S0yl Inciz, Morocm, e

-

VAR 2 fean, ot effeche, flexie, aglie sTucture, E0ro IS 2bie 10 acapt successiUlly D e droumsnces Of each market and
meke fast, efecive Cedsions.
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- & 1.2 Ebro’s

\:t‘ 1\' - 4 Growth Model
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@ Our growen sTategy IS 2 contnuous flow, In waich:

| ..

? We operate In iagories Tt we Conol, &XpINcing geographicaily with 2 glodel amditon.
? ‘We compete In CommoCity Markets reguiring @ Nigh level of Innoation anc efident raw material manzgement.
9 This pushes Us D Ceveiop New Procucs and aven enter new cetegories.

oeveLoPING il
CATEGORIES

GEOGRAPHIC

EXPANSION 1+D+i [

=

-

In e complictec economic Stustion axperienced In recent years, Raving 2 sTong Gash genaradion and @ haaittyy finandal positon
has enadiec us ©© fodus on e cevelopmeant of our DUSINEsSS and Drotect ourseives from e finandal trbulence that has affectec the
enfire Spanish anc International meria s, Our Cebtis 2t very low leveis, Caspite having Mace SOMe Major 2 COUSiNons and CisTibutec
over EUR S00 million In chvcencs since 2002,
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\ 2.Key Drivers

Ebro

KEY DRIVERS

A balanced organic SOURCING
and inorganic NETWORK
growth stratcgy
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\: =, 7 2.1 Our brands
. S 2.1 Our brands
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¢ Our brancs 2re o MOR ‘alusbie azset and the Degis of Our DuEiness: ey 23X 25 2 darrier 0 e enry of rivais while
genarating \alue and groweh for e groud.

| .

@ 'We operate 65 leacing brancs and have Imested around EUR 1 Dillon In merielng anc acwertsng Tem ower e pet
cecxce.

@ These Drancs represent, 220 and CireQ Consamer Tencs.

Traditional Convenience Health

.1 Our brands

@ ATough we have 2 Sgnificank prasance In 2 arge numder of courtries, Eoro aurenty cparates malnly In the western worid.

@ There is2n opROrtunity 10 &0t e Ero Mocel o oher parts of e worlc.

geographical distribution
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\i )”'37. 2.2 R+D+I+M

e J

# R+D+1 15 2 ey feature In Soro. TS process s COninuous  and 2Cross the board,

® ‘Nehave acced 2 fourth Initial 2t e enc, R+O+1+M, 25 we Dalieve Tt marketing and our refalionship With consamersis
e ool required o complete e Innoetion oe.

® Some of o ahiewemeants:

© We were e irs, together With e MARS Group, 1 Ceveiop miconaveadie rice procucs

@ We rewchionzised the Spenish market with naw \arietes: Ssbroz

@ We nave ceated naw ways of exting: A Posler

© We have cpenad up new Gategories: fresh refrigerated vs frozen potates

@ Ve guiCe conguamers acorcing o e 2R Tencs, for aampie In Health: envichac brown rice, ghuten free, e

¥
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Intelligent,
anced organic and

y inorganic growth

@ Ebro has Deen DUt LD WITh he cea of Decoming world lescer in Rice and Pas. With tis aim In ming, we have mace 2
namder of Investmeants { & EUR 23 billion) anc civestments (& EUR 1.7 Dillion) over e past 10 years, 0 et where we are
ooy, W two perfectly consoiicatec platorms from which we study e cifferent channais of growan, DO organic anc
Inorganic.

@ Wten we =Re 2 DOSNON In @ new markel whether Srough 2aoUISTons o Sartng from soath, we 2000y oo Know-how
and Bxpertise in e Dusinesses 0 e ham T Umitin terms of el and proftbiity.

Vi
M 236 Mwso
o
‘D"E-‘ 382 wwso

3120 mia0

2.3 Intelligent,
balanced organic and
inorganic growth

Cadm 13/0s-a8% Caam 13/03:393% Cadm13/03:38aN

P -=casl l -r.uasl l
== ® D = I 2= | || Saaws

© O groan on mature markets With highly consclicatec Drancs Is focusaed on e purchase of leacing brancs very well
esbiishad on Te markel, TWough Which we Gan ceveiop 2l e Imow-how That safs us apant from e restand ensdiesowr
Duzinesses o achieve marging Which are CIficUt o reach In TS sechor.

@ Ifwe enter markats where there is no well-esabilshed Ioce! Drand, we Ceveiop our sTongest brands from soath, 25 we did
With Panzand In e Coach Repudiic.

¢ Our 2 aouisiions INCUCE tao dear aamples of:

@ Inorganic growm, STom Products (NO Yolks anc 'Wa &y Ma ) anc Qiiver], which were 3couired 0 Incorporate hem in
o American DUSINAZSAs anG Make Tem grow.

@ Organic growen, e purchase of e rice piankt in Incla. This purchase enadies us not only 10 Quaraniee suppiies of
Sasmal rice © oo sUbECiaries, DR IS0 0 Sy e ceveiopmant of he ol business




i 2.4 Major supply
capacity and
industrisl
optimisation

© Thanic ©© o huge Supply Gepeaty, vaeh:emrwmmm:mowwnymusecw The profit marging hat

an nocmally De In cor SJCh 25 rice anc pastE are nok very great Butin Ebro we hawe posted
E8ITOA marging of 13-17%.

* Through our InCusTial presence we are adie 0 COEIn supDiles pracicaily Anywhere In e WOrIC, WOICh ghves us greater
flexdility In respact of raw material purchase prices.

@ ‘We have IncsTiai rice fadiites In USA, UK, Spain, Portugal, Cenmark, The Netheriancs, Seigium, 1iy, Morocoo, EQypl
Thalland anc recenly In Incia, with e purchase of 2 plant In 2013 In he Dest Besma¥-procudng ares.

@ Our Incustrial pas fadiites are In Canace, USA anc France.

2.4 Mgjor supply
ca:‘a ity and
industrial
optimisation

Productivity
and COGS

Quality &

Iistnest Food Safety

Continuity

Responsability
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KEY DRIVERS

°ﬂ
1

ourselv&s

Our most
valued asset

SOURCING
NETWORK

Bolanced orgﬂuc
ond inorganic
growth stratcgy

! |

W e consolidate Our expertise
our leadership makes us unique

3. Conclusion

10



Ebro

@ Afer 13 years Of ANges INC rasTLURXINGS, e ComMPRny IS Now 2t 3 pOInk where:

@ We zre e first worlc leacer In rice 0 De poasent In pracacally aif geographical regons of e worlc, with capacty o
onine growing, DO organiceily and Inorganicaily In the oher areas of Interest in Which we are nok yet present.

@ In pas our excellent poStoning Make s US the Se0onc PRt procucer worlowice with leacing brancs, and there are
S2 numearcus Qecgraphicel reglons 0 overiap With rice anc many related categories 0 ceweiop (fresh paste, sBuces,
potatoes, exc).

@ There are SUI Majr GrOWEN CODOtUNITES Opan 0 U5, BWOUGh O exEngive range Of prociuds, Whidh (S not esbiishec
ecuzliyin 2l markals, o Dy ImOroMng O Geoaraphical mix where we have Importeng, aracive aiternatves.

Corporate Calendar

Sro mantans s tment to parency and reporting during 2014 and, accordingly, we announce oo
Corporate Calendsr for the year: ‘

-

X ’%13 full yearresuls
sonthly payment of ordinary dividend (0.125 EUR/share)

Presantation Q1 results
Four-monthly payment of ordinary dividend (0.125 EUR/share)
Presentation H1 results
Four-monthly payment of ordinary dividend (0.125 EUR/share)
Presantation Q3 results and outlook 2015

- Payment of extraordinary dividend (0,125 EUR/share

Ebro
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Disclaimer

To the best of o Enowledge, the estimates confained in this preseniation on the fubune
growih of the diffenent s and e overall Dosiness, marksl sfons, fneecial penis
and] otfer aspects of e company’s operations and peefion are acourale == at e date
Frmreal.

A the figur=s ==f oul In this repol are cabulsled soconding to the Intemations)
Aoouniting Slandands (TAS).

This pres=ntation inchudes forsantHiooking stalements wihich represent exgectslions and
Deli=l= conceming fulure events el imolve reks and uncertaniies which could coue
aciual pesuiits to differ materialy from hoee connsnily anticipated.

Anaby=ts and Emvestors should ot rely eocheieely on e estimates, which ane valid only
at the date of this pres=ntation. Sro Foods do=s not underiskl= any obligation to update
or mupggiement any forwanHiooking information &= a relt of pew nformation, fubure
eyenls or ciroumstances oouwring after the date of s pressntation, nduding, hough by
o mear Emibed to, dhanges = the Bro Foots s or in s soquisfions strateogy,
o o meil=d unfor=ss=n =venis. Anshy=ts and Evesfors are sdviesd o comult the
compay’s Annual Repor and the doouments Tied with the sulhorities, =specally the
Mational Securities Market Commizsion (CHMW)L

The= mamn rizk= and unoerbamties affecting e Group activitkes are Gesonle] n Mobe 28 of
the Comoidated Annual Accounts == at 31 Dec=mber 2012 and the ooresponding
Direclors” Report, which ane avallabie on owr weh sie weysbrofoodses. In owr opinion
ter= e De=n no material dhangss during the y=ar The Group iz =opoee=d to a o=rlain
eent to the shuslion on commodty marksls and the possiiily of pesing any prio=
ciiange= on to comumers. It = alo exgpoeesd o fudustion: n =ocfengs rates, sspecially of
fthe dollar, and interest rate vanstions.
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