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1. Radio: Spain vs Europe (I)

Spanish radio industry is fully based on advertising

Source: Ad Factbook 2016 (JP Morgan); International Communications Market Report (OFCOM 2015)

Ad spending in Radio across Europe
In € mill, 2014

678
720 738

377
420

UK FRA GER ITA ESP

Radio industry revenue (Total radio market)
2014

40%

61%

21%

77%

100%

60%

39%

79%

23%

UK FRA GER ITA ESP

Public radio licence fees Advertising
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Number & population per radio station  
=100 radio stations          = population per station

Radio in Spain: Very competitive and fragmented market

859 800 561 1,539 2,239

75,000 80,000 147,000 40,000 21,000

Source: International Communications Market Report (OFCOM 2015)

1. Radio: Spain vs Europe (II)
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1. Radio: Spain vs Europe (III)

Reach of radio & Average weekly radio listening
In % of households and weekly hours , 2014

Radio in Spain: Low consumption in European terms

90%
82%

68%

85%

71%

19.2 20.4 20.7 23.0

13.9

UK FRA GER ITA ESP

Reach

Weekly radio listening

Source: International Communications Market Report (OFCOM 2015)
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Spanish Radio is purely based on non-digital stations

UK FRA GER ITA ESP

67
81

63

92 99

33
19

37

8 1

Non Digital

Proportion of digital/non-digital stations 
In %

Digital

Source: International Communications Market Report (OFCOM 2015)

1. Radio: Spain vs Europe (IV)
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Source: Ad Factbook 2016  (JP Morgan)

100

97

107

79

113

83

2010 2011 2012 2013 2014 2015

Spanish Radio Ad market is catching up with its peers

Radio ad market growth by country
In index terms. 2010=100

1. Radio: Spain vs Europe (V)



8Roadshow back up_Mar 2013 8Presentation to investors_Radio_Dec 2016

Sound recovery from 2013 levels but still far behind from
average and peak levels

Radio Ad market 
In € mill

Source: Infoadex

* 2016= consensus

6%
13%

4% 7%

-5%

-16%

2%

-4%

-14% -11%

4%
8%

2-3%

508 

678 

537 549 

404 
420 

454 ≈ 465 

2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016e*

% yoy Radio Ad market

Average: 530

-12%

-31%

2. Spanish Radio market: Ad Spending
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19.0%

41.2%

9.1%9.0%

40.1%

40.1%

24.9%

1.3%

20152014201320122011201020092008200720062005200420032002

Radio: stable performance

Spanish Ad spending by medium 
Share

Source: Infoadex

+0.0pp

+23.6pp

-22.2pp

+0.1pp

2. Spanish Radio market: Ad Spending by medium
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Radio market: efficient & attractive medium

2. Spanish Radio market vs other media

Regulation

Low

Low

Low

High

Coverage

60%

88%

67%

29%

CPM

GRP

€/radio spot

Attributes
Negotiation

based on

Frequency / 
proximity

1.1

2.2

5.1

8.1

Radio vs other media 
KPIs

Reach

Affinity

Affinity /
Proximity€/page ad

Impressions

Source: Internal estimates
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Balanced source of revenues

Revenues by categories
In %. Only at national basis

Revenues by origin
In %

54%

46%

Source: Arcemedia (9M16)

Others
25%

Travel
6%

Autos
12%Finance

20%

Telecoms
5%

Public 
services

7%

Retail
17%

Culture
8%

Source: Internal Estimates

2. Spanish Radio market: Ad Spending by categories
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Radio listeners amount to 25 million

Source: EGM. Yearly average

Total number of listeners
In ‘000s

2. Spanish Radio Market: Audiences (I) 

21,904

24,844

12,062 11,810

11,046

15,326

Total 
Radio

Music

Talk
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2. Spanish Radio Market: Audiences (II) 

AIMC

EGM

RADIO

• 80,000 interviews (40% in person; 60% by phone)
• > 14 yrs old
• > 2,000 stations to choose
• Choice by host, content, place, station, brand,…
• Live + podcast (as of 2017)

• Multimedia & multiproduct survey + Monomedia
• Triannual (April, July & Dec)

• Association for Media research (Media, media buyers, 
advertisers)

Well-established audience measurement system
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Source: EGM. Daily average Monday to Friday (3rd survey 2016 )

Prime Time in radio is clearly in the morning

2. Spanish Radio Market: Audiences (III) 

Number of listeners by hour 
In ‘000s

181 min (daily avg per listener)

158 min (daily avg per listener)

169 min (daily avg per listener)
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Talk radio remains the main source of revenues

2. Spanish Radio Market by formats

Male Female
>14

Age

Consumption by demographics

33%

67%

Revenues by format
In %

Source: EGM (3rd survey 2016). Monday to Friday average Source: Internal Estimates
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Very competitive radio market

Non ad-based

2. Spanish Radio Market: Competitive environment (I) 

Core channel

Music formulas

Top 3 commercial players State owned

Cadena 100

40 principales

Cadena Dial

Máxima FM

M80

Radio Olé

Cadena Ser

Grupo Prisa Uniprex

Onda Cero

Europa FM

Onda Melodía

Cope

Rock & Gol

Cadena Cope Radio Nacional

Radio Clásica

Radio 3

Radio 4

Radio 5

Radio Nacional

Total frequencies 530 230 313 956

Megastar
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Atresmedia, best revenue/frequency ratio

Number of radio stations
(2015)

Source: Infoadex & Ministry of Energy, Industry & Digital Agenda

12%

47%

7%

30%

5%

23%

22%

RTVE

Regional & municipal

Commercial

Others

A3M

COPE

PRISA

>4,200

>2,000

42%

21%

20%

17%

PRISA

COPE

Market share
In % (2015)

454 €mill

A3M

Others

Rev/radio station
In ‘000 euros

≈395

≈305

≈360

2. Spanish Radio Market: Competitive environment (II) 
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11,091

2,164

3,186

11,208

4,153

5,665

Prisa Atresmedia COPE

Atresmedia, the fastest growth in the last decade

2016200520162005 20162005

+5.4%+6.1%+0.1%CAGR 05-16:

x1.8x1.9x1.0

Number of listeners. Top 3 players
In ‘000s

Source: EGM 3rd survey 2016. Yearly average Monday to Friday

Listeners 05-16:

2. Spanish Radio Market: Competitive environment (III) 
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SER

Onda Cero

Cope

Top 3 talk radios
Number of listeners
In ‘000s

Tough competition in talk formats

5,078

4,476

1,917 
1,920 

2,353 
2,711 

2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016

Source: EGM 3rd survey 2016. Yearly average Monday to Friday

2. Spanish Radio Market: Competitive environment (IV) 
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Europa FM

#3th

Top 5 music radios
Number of listeners
In ‘000s

Europa FM, best in class within music radios

2,988 2,938

1,564

2,216

239

1,947

767

1,856

1,333

941

2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016

Source: EGM 3rd survey 2016. Yearly average Monday to Friday

40 Principales

Cadena Dial

Cadena 100

Europa FM

#10th

Kiss FM

2. Spanish Radio Market: Competitive environment (V) 
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Atresmedia Radio: 20% market share

# 3 talk radio
1.9 mill listeners

# 3 music radio
1.9 mill listeners

#3 radio player in Spain

4.1 million listeners

20% market share

Source: EGM 3rd 16 survey. Yearly average
Market Share: Infoadex & internal estimates

New music radio

286k listeners

3. Atresmedia Radio
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Well defined and identifiable offer

“The radio you deserve. Your radio” “The best pop rock music selection” (90-00s)

Source: CIMOP & P1Research

3. Atresmedia Radio
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Onda Cero: excellent commercial profile

Market

Onda Cero

Mid-High Income
Urban

High school +
Employed

73%

52%

88%

47%

86%

60%

94%

58%

Commercial Profile

Source: EGM. 3rd survey 2016

3. Atresmedia Radio
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Europa FM: commercial profile above the average

Market

Europa FM

Mid-High Income
Urban

High school +
Employed

73%

52%

88%

47%

79%

55%

95%

65%

Commercial Profile

3. Atresmedia Radio

Source: EGM. 3rd survey 2016
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1,917 1,920 

239 

1,947 

7 

286 

2005 2016

2016 audience nearly doubles 2005 due to music

Source: EGM. 3rd survey 2016. Yearly average Monday to Friday

+1,708

+279

3. Atresmedia Radio

+0

2,163

4,153
x1.9

Number of listeners
In `000
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Our music radio underweighted vs market mix

33%

67%

24%

76%

Radio market

Source: Internal estimates

54%

46%

57%

43%

Radio market

Revenues by format
In %

Revenues by origin
In %

3. Atresmedia Radio
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Price potencial in our music formats

≈20
≈18

€ revenue / listener

Radio 
market

Musical
Radio market

12 €/listener

9 €/listener

Talk
Radio market

≈24 €/listener

≈ 31 €/listener

7 €/listener

Source: Internal estimates /Infoadex /EGM. 2015 data

3. Atresmedia Radio
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Multimedia approach creates relevant synergies

Radio

TV 39,0%

30,0%
Online

Number of shared national advertisers (%)

Source: Internal estimates

Radio

47,5%
trimedia

Revenue from national shared 2015 (%)

3. Atresmedia Radio
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In a very challenging market, Atresmedia has increased
market share

Radio Ad market vs Atresmedia’s market share 
In € mill & %

Source: Infoadex & Atresmedia
* 2016e=consensus

15.3% 15.7% 15.1% 14.9% 14.7% 14.6% 16.1% 16.2% 16.7% 17.9% 19.7% 20.0% 19.6%

508 

678 

537 549 

404 420 
454 ≈ 465 

2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016e*

Average: 530

-12%
-31%

+4 pp

3. Atresmedia Radio

Market share
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Source: Infoadex and Atresmedia’s results

Outperforming the market at the same time that reducing costs

100

123

97

108

133

79

89

Revenues & Costs
In index terms

100

85

2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015

-15 pp

+8 pp +19 pp
vs mdo

Revenue

OPEX

3. Atresmedia Radio
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Outstanding discipline in costs

Source: Annual accounts (Atresmedia)

Personnel

Other

operating

expenses

3. Atresmedia Radio

OPEX breakdown & evolution

39% 39% 37% 33% 30% 30% 34% 33% 33% 34% 37% 37% 37%

61%
61% 63% 67%

70%
70%

66% 67% 67% 66%
63% 63%

63%

2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015

€80 mill

€68 mill

-15%



32Roadshow back up_Mar 2013 32Presentation to investors_Radio_Dec 2016

Source: Infoadex and Atresmedia’s results

25% EBITDA margin despite a lower Radio market

EBITDA Margin vs Radio Ad market

EBITDA Margin

2006

637 mill €

2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 9M16

16.9%

23.4%

25.0%

22.7%
20.8%

23.1% 22.8%

21.0%

13.2%

21.0%
21.6%

24.3% 25.0%

2016

465 mill €
-27%

3. Atresmedia Radio
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Four main strategic drivers

Consolidate new offer & hedge risks

Put in value our music audience

Obtain complementary revenues

Keep leadership in profitability

Strategic
drivers

4. Outlook
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Consolidate new offer & hedge risks

“Más de uno”

“El transistor”

4. Outlook
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“Levántate y Cárdenas”

“Vamos tarde”

Source: EGM. Daily average Monday to Friday (3rd survey 2016)
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Capitalize Europa FM’s audience

4. Outlook

40 Principales

Cadena Dial

Top 3 music radios
Listeners

2008 2009 2010 2011 2012 2013 2014 2015 2016

Musical
Radio market

12 €/listener

9 €/listener

€ revenue / listener

Source: EGM. 3rd survey 2016. Yearly average Monday to Friday
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Initiatives to obtain complementary revenues

4. Outlook

Music concerts

Sponsorships

Sports events

Cultural initiatives
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Retain leadership in profitability

EBITDA margin (2015)
In %

Source: Annual accounts & internal estimates

4. Outlook

Atresmedia Prisa COPE

24.3%

17.4%

0%

Revenue per listener 2015 (ARPU)
In euros

Source: Annual accounts (CNMV/Registro Mercantil)

Atresmedia Prisa COPE

20

16
18
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Source: PWC & Atresmedia’s outlook

Up to 30% EBITDA margin
if Ad market keeps its upward trend

Radio Ad market outlook
in €million

2016 Old Goal New Goal

25% 25%

≈27-30%

2016

≈465

≈525

4. Outlook

≈540

404 
420 

454 
467 

488 
506 

523 
539 

2013 2014 2015 2016e 2017e 2018e 2019e 2020e

CAGR 15-20: +3.7%

Avg 2003-2020

Source: Entertainment and Media Outlook 2016-2020. 

PWC Spain (oct 16)
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ATRESMEDIA
RADIO

Q&A session

Dec 2016

www.atresmediacorporacion.com
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Legal Notice

The information contained in this presentation has not been independently verified and is, in any case, subject to

negotiation, changes and modifications.

None of the Company, its shareholders or any of their respective affiliates shall be liable for the accuracy or completeness

of the information or statements included in this presentation, and in no event may its content be construed as any type of

explicit or implicit representation or warranty made by the Company, its shareholders or any other such person. Likewise,

none of the Company, its shareholders or any of their respective affiliates shall be liable in any respect whatsoever

(whether in negligence or otherwise) for any loss or damage that may arise from the use of this presentation or of any

content therein or otherwise arising in connection with the information contained in this presentation. You may not copy or

distribute this presentation to any person.

The Company does not undertake to publish any possible modifications or revisions of the information, data or statements

contained herein should there be any change in the strategy or intentions of the Company, or occurrence of unforeseeable

facts or events that affect the Company’s strategy or intentions.

This presentation may contain forward-looking statements with respect to the business, investments, financial condition,

results of operations, dividends, strategy, plans and objectives of the Company. By their nature, forward-looking

statements involve risk and uncertainty because they reflect the Company’s current expectations and assumptions as to

future events and circumstances that may not prove accurate. A number of factors, including political, economic and

regulatory developments in Spain and the European Union, could cause actual results and developments to differ materially

from those expressed or implied in any forward-looking statements contained herein.

The information contained in this presentation does not constitute an offer or invitation to purchase or subscribe for any

ordinary shares, and neither it nor any part of it shall form the basis of or be relied upon in connection with any contract or

commitment whatsoever.

Investor Relations Department

Additional information

Phone: +34 91 623 46 14

E-mail: ir@atresmedia.com

Web: www.atresmediacorporacion.com


