D Paginas Amarillas

Madrid, & de febrero de 2000

ASUNTO: OTRAS COMUNICACIONES

Como continuacion a las conversaciones telefonicas mantenidas v como
“Otras Comunicaciones”, adjunto les remito la presentacién que realizd
esta Compariia el pasado jueves, dia 3 de febrero, en Madrid, en la
Conferencia para Inversores organizada por “Warburg Dillon Read”
sobre el tema Iberian “New Growth”.

La documentacién adjunta, se compone de veintiuna (21) hojas, por
una sola cara, incluida la presente.

Atentamente le saluda,

Javier Lopez-Mingo
Vicesecretario del Consejo de Administracion

"Telefonica Publicidad e Informacion, S.A."
C.LF. numero A-28185221
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TP1 highlights

» TPl is leader in a growth market.

= More than 30 years experience in a business
that is growing at double digit rates
= TPI is expanding its business internationally

= TPI's business mode/ fits perfectly into the
new age: Internet '

Qo) P Amarites

TPI Mission: Leader in the connection of supply &
demand

A

To innrea‘sfa‘
usage of TPI's product:

To increase
advertisers' basa




TPl is market leader in the Spanish classified
advertising and information sector

99% [ Brand Name ]

recognition
USS 45 bn [ Lead purchases ] |
1/3 of Spanish [ Clients | ]
businesses
650.000 visits per month* [ Internet ]
800 Strong Salesmen [ Sales force

* 0J4D, December 1999

TPI - Connecting demand & supply...

...through a muitiple advertising platform

Manthly number of queries

Paginas Amarillas 33.8m
Paginas Blancas 40.9m
Paginas Habladas 115,462 @
PAOL 643,020 3

{1} Bamd: Qindice Oclobor November 1939
{2} Source: TR December 89
) OJ0 Dacamber 95




n

..in a growth market

Advertising expenditure
growth estimate for 1998-2001e

TPI takes 6% of all ad spend in Spain

21.1%

Italy a4.20%

Nelherknds S.801%

- T

Spain |

Sweden
Germany
Switzerknd

fab.
2001E i LK.

France
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1998 1999E  2000E

Il Spanish GDP growth
i Spanish advertising market including directorles grawth

{ 1Spanish directories advertlsing expenditure market growth

Soureer Zantth MaslTa ’ l

[P Smimas. Amarias’

There is still a gap between TPI and |ts
international peers

1998 Directory revenue per capita (USH) 1998 Directory reven‘j‘ués per capita (in U5%)
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Internet in Spain

Peneatration rate In maln

" _Eurupaan countries {usersfiotal
population, 1998)

Gatminy Spain Ffenm

Gweden UK Itaty  Porugal

alarCa; Emeigmitns Irmilusy ry AGmares {The Burcmesn inisrmn Repon)

Spatn hay logreasad its number of ugers Trantt 2.dm
in decermbpr 1994 to 3,6m 0 tecember 1399, but the
putential of the markat 5 still high comgparing with

ti: penotration rate of north-purapean countyles

Companies that offer e-commerce in
main Europaan countrias (%)
3%

bre ]

a%

Foirca: Eampass b mrivkidry of feformalion Techmologras

E:cammarca tranaactiang in Spaln were vatued In
Plas 3.2bn In 1984. Thitjamour Is expected to
multiply 8 hundrad times lpy ‘2002, The potential of
thiz ehannal is high and will-be stimaated by the
Eura'sgnty

TPI:

Key strategic growth lines

Growing - New Lo
care “technolagy lrlte‘lj'r'lratlunal
business platforms expansion
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Core business | i

Paginas Amarillas & Paginas Blancas

More than 30 years experience in a market that grows at
double digit rates

Top Line Growth translates into improving margins

11

Core business: Growth Strategy ! -

Padinas Amarillas
» Increasing revenuse per custamer:

- {nereasing multiple headings and multiple books t}'.tients
- Crass-selling Paginas Amarillas and Paginas Elarj}‘l:as
- Pushing migration from black and white into cnln@r
Paginas Blancas |
® Improving advertising content
= Cross-selling with Yellow Pages
= Reducing price gap with more mature markets

w Re-s5coping in some areas

= e . ;
@ﬁw;mﬂma“ﬂm : l

12
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Core business: total revenues | 5

CAGR: 18.2%

2 digits arowth
for tha next
vears

Piz bn

Paginas Amarillas and Paginas Blancas

@ Pigines Amarifioy i
o t2

Core business: 3Q99 revenue perfurﬁ'\i-anca E

—
Paginas Amarillas Paginas Blancas
14.6%, |
Piz —_____,,:—""" Pts
mitlion million

n i - 8
«  11% growth in a like for tike hasls + 40% growth ina li}hé for like basis
Accelaration In the publication + Acceieration In the publication
calendar. 42 vs. 40 books a3 of calendar. 30 vs. 1% Books as of
Sept. Sapt. 3
T (P vl |
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Core business: the “Gap” opportunity in E
Paginas Blancas ‘_: =

1998 White Pages ad revenues
as % of Yellow Pages ad revenues

7%

TPI Best in Europe

15

—

New technologies f B

TRl leveragés ﬁlﬁeéﬁnolugy tc:expana_the} reach and
the use of its products

TPI ha;alwafé-l_jeen on the r.-:-h‘tgng-edge of new

technologies y
a

TPI's business model: a ée;'nless transition to the
intarnet

67 5] B Ehgines At — |
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New technologies: from information to delivery T E |

Bl

Value of

information  Choice Contact Transaction Delivary
purchases ‘ ‘
White Pages :
LSS 45 bn Yellow Pages

Paginas Amarillas Habladas: Strategy B

» Growth in total calls
» Mohility: access from anywhere
m Most comprehensive and accessible database

a Value added information services: mnre than 12%* of
useful positive calls receive value added services (call
completion, fax, e-mail...)

oa:pecomber9s NMlaximize customer satisfaction
T i s - '
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Paginas Amarillas Habladas

Advertisers 1999

Cumulati;ua calls 1999

40.000 1.000.068,
' CMGR 4B8.6%
. i 6020.000 1 f
0,600 ‘ CMGR 33.0%
. Y
25.000 i A00.000
00 '
15.000 ’ Ate.ag0 -
10,000 #
: 200,090 i
£.000 o P )
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Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Das Jan Fab Mar Apr May Just Jul Aug Sap Qol Moy Dar
@ At a Hime I
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Internet business model: Strategy

s

Advertising & E-commerce

web-hosting

u Client site hosting

» Commissions on
transactions

» Listings
w Online ads

BT

New

Design of Dasign and
client ads maintenanc

Mew aﬁ;{ﬁv?t'ie_g

Fulfilment

s Commissions
based on billing
vajume of the
transport courier
from PACL
transactions

Alliances

technolagies | and i ‘

hne e of onlina ? transport
quv-'-t.'.gs . coupons customer ; cnuril:e.lrs
presence |

with

20




Paginas Amarillas Online: develnpmeﬁts

Replicant

Links on other portals
E-commerce
Christmas online
Restaurant and hotel guides
Horizontals

- weddings

- hobbies
a City Guides

Discount coupons

Map Loeator

Biggest Spanish streetfinder
Paginas Blancas Onlina

query polnts

w=a)

HE HA

Qevelopments

Jun- 98 ' Dec-59
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v . v
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<
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v
J
J <
+
v
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Paginas Amarillas Online
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Growth:

Monthly traffic: Mar-Dec. 1999

Visits

7%

e

14.000

12000

10.080

B.aog

6,000

4.000

2.00D

Page Views"

Growth: 15?%
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Paginas Amarillas Online: one of the mnst

visited Spanish web sites

sTPI ranks fifth in Page Views;
OGrupo Terra (B%.2m)
@EI Pais Digital {19.3m)
&El Mundo (19.2m)

ﬂMarc:a Digltal (14 4m)

,E'll‘-'agmas Amarillas Online

(T3m)

:

Sourge; OJOD December 89

a TPl ranks sixth:%iin Visits:

@Grupo Terrefl‘? (16.9m)
®E| Pajs Digital (2.5m)
@E! Mundo (1.3m)

®Marca Digital {0.91m)

BAItavista-Mai?g-hllanes {0.87m)

®Paginas Amarillas Online
(0.64m) ‘

i
N

Paginas Amarillas Online

i

Accumuiated revenue
(Pis milllan)

219
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jQ

W 1958 @& 1853

s The numberof visits per

month grew'more than 2-
fold since March 99

m Revenues increased

mare than 14-fold from
Sept 98 to Sept 89

24




E-Commerce: leveraging on key strengths to™ i L
pursue a two-way strategy
Mall  Shep Classifieds n‘éldf:ﬁﬂns Shopping engine

——

International expansion = o i

u TPI's equivalent
companies have non-
cyclical revenues, strong
cash flows, and balance
sheet strength

m Core TPI strengths
transferable across
national boundaries

. . . o . ‘ .
= Online information Same busmEass model

addresses a global ® Increasing $ize implies

market taking advantage of
synergies ard growth of
revenues

28




A Natural Growth Qpportunity T i

Total Revenues (Pts million}

120,000
80,000
40,000 TG
L
::‘|} i i! ‘ 'j:l.;!
D.000 ”! L) 141“!
Spain Brazil, Chile,  Mexico, Celombia &
Argentina & Peru Venszuela

Sawrce: Simba 1398
Brazil & Cofambla; Company prlimaps 1938

International expansion: Results B j

» Brazil: Set up TPI Brazil in April 99

— Joint venture with TISA (51% TP, 49% TISA) ,
* Brazilian potential market is almost twice bigger thah'the Spanish one

P

* With 3.23m Intarnat usars, the penetration rate is quita low (2.4%). It is
expected to reach 10m users by 2003

* Brazil represents 88% of on line transactions in Latin Amerma

m Chile: Acquired control of Publiguias

~ Buys 51% of a holding Co. that controls 51% of Publiguias

- Potential revenues for TPI k
® Diractory market in Chile is about one-third of tha Spanish market
= With 150,000 Internat users, the penetration rate iz 4,5%

Evwren: Mivtry Lyoeh, 1098
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Outstanding financial performance R
Revenues 1996-1998 Profitability
(Pts bn) CAGR 1996-1998
: 44.4%

CAGR 17.7% 43.3

21,2%

1996 1997 1998 EBITDA  EBIT
. : Income |
g a
I
Market data | =
o
parket capitalization: 5,507m Euro M) ! January 2000, TP)
g dally irading valume=: 4M ELFrD enters ﬂ"lﬁ;ﬁtilBEx 15
250 A
200
160
100
November 1st == TR — |BEX 3 January 31st
' As of January 3751 .
; 'Januawﬂo
T 7D (i Anmaritas I
a0




Conclusion

Maximisation of value and sustainable growth in
profitahility for shareholders

= Double digit growth in core business and trlp[e digit growth in
new technology-related business

m Well positioned to succeed in its internatidnél expansioh

» 33 years of leadership combined with a dynamlc and young
management team

an

32
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