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TERRAILYCOS IMPROVES EBITDA BY 46% OVER THE
THIRD{QUARTER OF LAST YEAR AND 18% OVER THE
PREVIOUS QUARTER

« In line witli Company’'s projections provided to analysts last July, revenuﬁ for tha third
quarter of {2002 was 169 million in constant sacond-gquarter euros, an [jncrease over
the 162 million eurns reportad in the second quarter.

f revenue growth during 2002 in local currencies; the effect of the
of all currcncies cutside the esuro zone whera Terra Lygos aperates,
gative impact of 23 million euros on consalidated third-quartey revenuve.

yielded a

*» Third quarfter consolidated revenuc in current euros, taking into congideration the
monetary $ffect explained in the previous point, totaled 146 million currant euros.

re Interest, taxes, depreciation and amortization (EBITDA} s —26 miflion

« Earmings b |
argin of -13%, which is also in line with the Company’s projections. (See

s Net incomé for the first nine months of the year improved 30% compared to the same
period the] previous year. Net income for the third quarter improved| 4% over the
previous ggarter to -9% million euros. Amortization of goodwill, totaling 62 million euros,
representet 63% of nat income.

+ In Septe

er 2002, Terra Lycos had a total of 2.5 million paying custun-l]Ers for access,
commuhicitions and portal services, an increase of 12% owver the previou

quarter.

+« The Campany ended the quarter with 342,000 ADSL customers, 97% more than in the
third quarfer of 2001, The number of unique users totaled 118 million.

Madrid, Novembar 7, 2002.- Terrs Lycos (MC! TRR; NASDAC: TRLY), the leading global Internet

network, today]presentad its finanrial rasults for the third quarter of fiscal year 2002

Revenue
In the

ird quarter of 2002, Terra Lycos earned revenug of 169 million in @onstant second-
guarter euros, fhereby meeting the Company’s revenue projections (between 165 agd 175 million in
constant secong-quarter eurnsy announced for the quarter. Total revenue, aiter congolidation: of the
differenit local {currencies, suffered a negative exchange rate effect of 23 milligh euros due to
appreciation nﬂ the euro since 78% of revenue originated from currencies other than the eurp. The
figure for eguialent revenua in current guras, taking into account the exchange rate effect, was 136
millicn euros.
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Net Income

previpus qua
period tha previ

L oss, including
advertising, inteprated marketing solutlons, electronic commerce and content and partal services

quarter, 60% of total revenue ariginated from the media busir

40% came from the access husiness and communications Sarvices.

ny's move toward charging for services and contznt through the "D.8.P." {Open;
medel vielded positive results, and revenue from pay:ng suhwibé 5 for services
s rapresented 119% of total revenue this quarter. Communications services and
ns thus continue to contribute to the diversification of Terra Lydps’ sources of
other examplas of 0.B.P., a for-pay e-mail service was launched in Brazil, which
ion of anti-virus and anti-spam filters and already has nearly 100, 100 customers.
sonal pages, functionality was improved on products such as Darnalps, Tripod and
t customer needs. In addition, the enterprise version of Hosted Sfte Search was

quarter, Terra Lycos signed alliances with leading companies in ntr]ﬂfer sactnre., AN
an agreement was reached with Grupe Intereconamia, a keading ragio producer of
mic/financial information, and an alliance was formed with Ebro Puleys) Spsin's largest
, unider which it will juin the Terra Food Channel, After the close of tho quarer, Term
nnounced an agreement that will allow Terra Lycos users to enjoy IBM's instant
and comrnunicate with Lotus Sametime ugers around the world.

r, Terra Lycos acquired Get Relevants direct marketing technelogy in the United
g the Campany's ability to make partcular offers ©© a specified target audiernce and
prove audience segmentation.

3

o

Net in%rﬂ for the third quarter of 2002 was —95 million euros, a 4% imp

ird quarter of 2002, Terra Lycas cHicicntly managed its resource
brment, allowing it te continue to gradually reduce operating <o
mpany reduced expenses by 19% over the same period the previous

with cngoing
kx. During the
gat, yielding a

mefore interest, taxes, depreciation and amortization (EBITDA) for th

by 23 million eurns over the same periad the previous yaar, 1o -26
best perﬁ:rmanE

to date and in line with the ongoing positive trend in EBITDA over k
margin was —18%, meeting the Company’s projections for the guarte

I

In the first nine rmonths of tne year, net income improved by 30
us vear, and now stands at —-332 million euros.

mn impravemncnt of 11 percentags points over the wame pericgd lEst year.

third quarter of
ilion euros, the
pravials aight
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Amortizatipn of goodwill, totaling 62 million euros for the guarter, resulting from past acquisitions

and involvirg no fash disbursement, represented 6 3% of net income.

Cash

Terra Lydps has one of the strongest cash positions in the sector, allowing i
operations and gxplare business opportunitles with a view to continued impravement
Efficlent cash management allowed the Company to clase the third qusrter with 1.8 bi

Operating Resjits

Terra Lycys closed September 2002 with a total of 5.3 million subscribers, 2.5 mil
ARY, ara paying] subscribars to areess, communications and portal services. This is an |
gver the previods guarter in the number of paying subscribers, while the number af
remains at 2.3
57% over the thifd quarter of 2001, and 14% over the previniis quarter.

In additign to access subscribers, as of the close of third quarter, the Compart
1,1 millich subscribers to communications and portsl services, an ipcrease of 245

revenue mom tl
avar the previoug gquarber.

page views was{350 million.

t to finance its
n profitabllity.

lian auprns.

II on of which, ar
norease of 12%

free subscribers
illion. As of September 30, the numbear of ADSL customers was 342,000

| an increase of

Y had recurring

gr of unigue users in 3eptember totalad 112 millian. Tha avarage qumber of daily

s Exacutive Chairman Joaguim Agut said that “our primary abjec
profitably, and Lhese resulis reflect the fact that we are maintain|
through efficient resource management and a

continue to gro
growth of regent quarters,
improvement,” Jloaquim Aqut said
anvironment isfcontinuing to affect us, although Qur recuring revenue from pary
continues ta ingrease as a result of our commitment to innavation and customer satis

egence in 42 countres in 19 Janguac
which grew out of the acquisition by
pperates sarne of the most widely visite
he largest aocess provider in Spain and

Terra Lydps is a global Interrat group with a pr
millian unique ugers per manth worldwide. The graup,
S.A. of Lycos, Ind., which tock place in October 2000,
United States, Ecpe, Asia and Latin America, and is T

The Tarrd Lvcos netwark of sites includes Terra in 17 countries, _yoos in Y COUntHs
Atrsa.com, Azder.es, Bumeran.com, Direcciona.es, Educaterra.com, Emplaza.com,
HotBot.cors, Iflgenia.com, Inverta.com, Lycos  Zong, Maptel.com, Matchmaker.ca
RagingBull.com, Rumbg.com, Trpcd.com, Una-e.cam and Wired News (Wired,cam}, armang ot

Terra Ly
clzevwhere, |s tra

s, headquartersd In Barczlona and wilh wpersting cen
ed an the Madrid stock exchange [TRR) and the Nasdaq electronic market (1)

T R T T T e

ive remains to
g the pocitive

fqoing process
hat “without a doubt, the unfavorable advartising market

ng subscribors
action.”

es, reaching 118
Terra Netvwarks,
Wab sites in the

Latin Amerca.

5, ANgEIfire.cwm,
Gamesville.com,
m, Quote.cam,

ors.

ters in Madrid and Boston, as well A%
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APPENDIX |

TOTAL REVENUES
{in million of euros}

Meeting Company's
praiections: (185-175)

169

161

Applying the average X
Rate for the First six

months of the year

Az reported

EBITDA IMPROVEMENT

Maating Company’s
projections: [-19%/-16%:)

7%
-18%

-28%

Applyving the average
Rate for the first six

As reported

months af the year.

AT B S s




L -28% _

€40 M

APPENDIX IL

Change in EBITDA {millions of euros)
and as a percent of revenue

2Q 02

46% EBITDA
improvement

{11 pp of margin)

In one year

v EBITDA ros

by

23 miflion euros
(11 percentage

points) over
3Q 2001

19% EBITDA

improvemen

(6 million euros)

over previo
quarter

Efficiently
managing th
optimization

of

resources: savings

of 24 miflion

in operational
costs

euros




3Q’02 Revgnues

Please, note thap when guidance wes provided for the rest of the year on July

specifically mentibned and filed in tne CNMV that we were applying @ 2 '0Z constant

rate, that is, the Bverage exchange rate for tha first six months of the year. This is wer

order to have a njeaningful comparison base.

The revenue flgire for the guarter was 169 million euros, if applying the FX rate fi

months of the yekr, within the guidance Terra defined of 165 to 175 milllon euros.

Reported ravenu
in currencies othar than the aurp,

There was a 2% million eura negative exchange rate Impact in the third Quar

snfavorable caming frem the US, 12 million unfavorable from Brazil and the rest
Mexico and Child However, bacausa 20 revenues are calculated based on the differa
months revenued at the average exchange rate for the perlod, less reported earnings
O3 revenues arefuffering a FX impack that corresponds to the previous quarters,

A better way td see the performance of Terra’s business is analyzlng the evo
currencies. By domparing with Q2 in |ocal
revenues grew 4%, Spain Increased 3%, Chile increased
7%,

The company cgntinues
ERTTDA was -2B million euros, representing a -18% EBITDA margin, an imp

were 146 million euros, which is affected by the fact that 78% of

24th, it was
auro exchange
¥ important in

r the first six

revenues are

ter, 6 milion
arimarily fram
ta between 9
n Q1 and Q2,

lution in local

curtencies, in Brazil revenues grew B9, in Mexico
149 and in tha US revenpes decreased

to exercise Ught fiscal controfs and disclpline. For the quarter, repnrted

ement of 11

percentage points from Q3 D1, and within the guidance of -16% to -19% defined in the Q2 call.

From a cash perjpective, at September 30th Terra had over 1.8 billion euros.

Terra continugs Executing on its strategy ot evolving its business through the QBF
for QOpen, Basic| and Premium. The CBP
increases our fofus on value added services {
significant initiafive for the Company in 2002 hecause today 11% of lerma’s reven

OBP products vefsus only 7% in 2001,

Media acoounted for 60% of revenues, while Access and services ac
This 15 consistent with the mix seen in the second quarter.

For the guartgr,
ramaining 40%.

model will lessen our reliance on medid revenue

hat consurmers are willing to pay for. ‘I|'his has been a
lies corme from

odel, standing
and

nunted for the
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accountad for
while the U5 g

Subscribars

In the second g
addition to its

millicn paying r::

incregse,

Paying Commur

from ©20.000 ak June 30", The revenue derived from these non

of 2001 was 79

— ?Em

[MIin b & fets [ Faid

ication Services and Portal subscribers grew 24% to 1.1 million at

, ang this quarter alore amounted to 11%.

Quarterly Melia Business Update

United Statas

Third quarter m

In order to st
based services)
subscribars o 1

bdia revenues in the United States were 60 million dolares, down 7%

it 9k

hilize the revenue line, the company has concantrated its efforts
In the third quarter, Lycos increased its paying subscribar base
24,000, a 18% increase over Q2.

for the quarter, LATAM and Spain a2ccounted for 5B% of revenues,
ct:l;a ramaining 42%. In Q2'02, LATAM and Spaip accounted for 56% of revenues,
suntad for the remaining 44%.

harter Terra started reporting its communication services and portal
aid and free access subscribers. The company exited the third quprter with 2.5
ants, 260,000 mora than Q2, and 700.000 more that at the end of

-access subscription

while the U.5.

subscribers 1In

D4 01, a 79%

September 307
services for all

fram Q2 " 02.

or subscription
by over 18,000




Terra alse conti
Finance ahd Qanbes, to hame a few. These areas hold the graatest appartunity for Lycas.

Lycos extended
Enterprise versign of Its Hosted Site Search offenng in the third quarter, with the U
first partner. TH
inclusion in the
complare Camp

| veos catalogue and also gives them powerful reporting capabilities
an performance.

[n September L
Thic product all
their products b§ purchasing keywords through an auction interface.
In Matchmaker]
campaigns to d
net new trials

the dating service, Lycos centinues to aggressively invest in o
ve the Matchmaker subscriber base. The trend
nile decreasing its cost par acquisition and improving its nonversion r

In the Quote,
functionality, 'afinching LiveCharts Plus in September. For 19.95 gollars a month,
can view streg

&ls0 In the qué
in other Terra Lycos geagraphies.
production of inpovative media units in
watermarks and many mare and is already belng used in campaign
Barnes and Mobje, to name just a few.

CheckM8 is & Web-basad application for the
cluding floating ads, preview ads, footer and

Alsa furthering

integrated and flirect marketing solutions.

This past quarger a campaign with BMG was launched to promole the releass
cornmemorativd album of thirty Number 1 hits from “The King." This intagrat

the power and sarvice of the Lyces InSite Search praduct. The compa

m Ffinancial service Lycos started offering a more robust news

iny charts, portfolios, news stories, ang market indicaz - all on one
all, this product]is entirely web based and does not require the user to install a new a

r, the company leurched CheckMB capability in the WS which isa

e to focus on a few key verticals including Search, dating, Cammuj ities, Personal

v launched an
Today as its

I new service allows larger web sites to easily submit up ta 104,000 URLS far

te monitcr their

kcos launched InSite AdBuyer to capitalize on the expanding cost-p Ir-click market.
ws the InSite subarribars o create and manage advertising campaigns to promote

r|1I ne acquisition
is favorable in terrr,% of increasing
8

25

and chariing

yur subscribars
rean. Best of

plicaticn.

pady available
apid and easy
argin ads,

% for Taco Ball, Mexium and

fforts to diversify the revenug stream, Lycos continugs our approach| luwards seiling

f "Elviz 17, a
onlina/affling

marketing progfam delivered huge results, bringing in over half a million registered users to the

Lycos Network.

Also, a campaln callad “Watch a Championship with a Champion® was launched, including an

innovative spohsorshlp component whereby Taco
promotion and derizon spancared the McGwire (basebal
Joffline offeringlis what advartisers are [ooking for taday.

1y promation. This type of i

Building on thk company's Direct Marketing capabilities, on October 4th, Lycoes
t Ralavants’ direct markating tachnolony. Such technology aptimizes|the distribution
f co-remistration offers. Also part of the acguisition was & co-registration network,

acruisitian of
and targating
and a collection] of websites whase “opt-in" offers are managed by Get Relevant.

One of the company’s key priorities is efficiancy. [t has developed 2 new Global
which includes
grganizaiion.

i

most product and all technology and operatians resources throug

Bell sponsored the Elway fambrican football)

htegrated online

completed the

erations group
ogut the entirg




Due to the focuk on only a few key verticals in the US, and to the afficiencies fr
in October Lycos decided to reduce its US operation by 174 employee

Operation team,

Also in the US,
sacond guarter,

planning to keap

On the Markati

launched by comjScore Research, an initiative that will pring credibility and relizble m

the Hispanic In

Lycos continugs
quarter Lycos cl
and the Uniled

In addition to at
clients to repgat]

LATAM and §

Third quarter

Applying a congtant Q2 eura exchange

million auras.

In LATAM ang 5
deep penetratis
regions.

Terra has reinf
different LATA
countries wherd
being its LNiqus

A naw pusings
conduct marke
Arganting,

i

through the terra.com portal, in the third guarter, revenugs grew
 having outperfarmer nur closast competitor, in eyery quarter s
daing so.

g side, tha first ever syndicated Hispanic Internet measurement

rnat sector.

tates Postal Service.

in
adia revenues in LATAM and Spain were 26 million euros, up 1

mpared with the same quarter of last year, media reventes were up

MUl BT

pain Terra is the preferred media selution for multinatinnal advertise
0 of the LATAM and Spanish markets and its unigue internet kno

rced its regional sales structure. Most of the big advertisers are h
countries and therefore it is assigning regional sales people

| reach and presance,

ta attract blue chip advertisers and new non-traditional Hispanic ad
sed Power Channel, Ford, Miller Lite, AMD, Nissan, Verizen/Superpag

bracting new advertisers, the campany has been very succassful in re
husiness, as 57% of our sales closed in 33 werg from ropeat customars.

its majur clients are, One of the main strengths of Terra Lycos in the

m the Global

g ar 21%.

35% over the

ince 2001 and

Enal has hb&en
asurameant o

grtlsers. This
|e5, H&R Block,

aining existing

from Q2 '02.

rate to the local revenues, revenue would| have beeon 31

51%,

because of its
how in these

eadquartered in
the different
region remains

parthership with Helneken was recenlly signad to webhost Heineken’s live evenis,
research and exacute joint online promotions to be implemented in

Brazil, £hile and




Spain

Existing the quaf‘tar'. Terra maintained its strong leadership pasitlon in Spain with
according to NetjRatings.

During the third

ready to deliver,

Terra opaned the centar Navega Web together with Telefinica Telecomunicaciones
our gameas platfdrm was includad.

n agreement. through Invertia, our leading Spanish financlal po
Iso a leading Spanish financial news radio, to share content and joi
COMmpsnies.,

Tarra reached
Intereconomia, 3
services of both

In the third quaj

to Improve navigation and have 8 maore user friendly interface.

Brazil

In Brazil, the egonomic environment continues to be complex, However, Terra was
media revenues

Tarra estimates

with its 52% ragdch in the country.

dlmas Gemeas,
ones in each tategory.

Mexico

In Mexico, Tar
mortar companips that include not only selling online advertising but also helping thI
development, dfrect marketing and eCommerce. Our list of clients include Scotiaba
Electronics, Gereral Maotors, BBVA Bancemer among athers.

the official site and internet access provider of the reality show Op
sted by Televisa with great success. Dur participation has helped Té
e of the leaders in the industry.

The company |
which is road
its position ag

Argentina

As part of th
intaractive guid

"8y

ter, the company also decided to change the look and feel of its homa paga in order

hersus the same quarter of last year and inurease 10% over the previ

54.5% reach

g

huarter, Terra decided to discontinue Q1D audiking its page views. 'r‘l'qe reascn being
is that aur dign are demanding us other mettics like unlgue users and duration the

t O1D was not

D3olicas whara

I, with Radio
promate the

able to double
fUs quarker.

that around 90% of the online advertisers in Brazil are its clients, which has ta do

our dating vertical and cur leisure channél nave been awarded by IDG as the best

m with content
k Inveriat, LG

continuee to see success in selling integrated marketing mlutiugc to brick and

sracion Triunfo,
rra to reinforce

strategic goal of develuping the tourism segment, Terra Argantina |aunchad
s sold by TPI's sales force and pramoted actively on the portal.




In Argentina, T¢rra alz0o bepan the production of sites for Papstars second edition

Fantasias (cana
{surh as Pepsi o

13) in exchange for content, promotion and appotunities to attr
F Irnpulse),

fAdmira) and
At advertisers

Tha company pfoduces for Latam & Spain a content channel on health issues, partnership with

Bibliomed.

Centroamerical

Terra Centroa
sharlng basis
Republica. Cas
Suatemala,

In September T4
Amnet, which: in
acress.

Quarterly Acdess and Services Business Update

Third gquarter ag

the &5 million quros of 02702, Applying a Q2 constant euro exchange rate to the

ACCEss revanye

LIEt will add irmportant traffic and reinfarce local content, keing of gre

rica signed several co-brandad content agreements, based only

Rlca's second newspaper, and Guianos.cam, lsader on entertalnn

frra Costa Rica developed and launched the first multimedia portal of
canjunction with RACSA, the local Govarnment Internet manopely, ¢

wvauld have heen 72 million euros.,

Terra contin
gengraphies,

!

clients which represent 11%

exacuting the new communication serviees and (ORP model
already mentioned, Terra has today 1.1 millien communication se
of the revenues of the quartar,

an & revenue
it relevance La
ent content In

the country for
ffer broadhand

cess and communication services revenues were 59 milllon curos, dpwn 10% from

ocal revenues,

across all the
rvices and OBRP




Terra has 125
which is affect

By the end of
ane starting no

In Brazil, Terra

ard a 199 increéase in the quarter.

As it is known,
wiLh other free

000 ADS clients, 2 37% more thaf one year age and 2% increase|in the quarter
by seasanality,

e gquarter, the company launched a marketing campalgn which together with @ new

. choukd have a pocitive Impart in the next quarter.

has over 200,000 ADSL clients exiting the quarter, 143% more thah cne year ago

Tarra discontinued its frez access offering last year, althaugh in ofder to compete
I5Ps, the company launched a new narrowband paid access praduet, Terra Light,

currently sold fpr 9.9 reals, which offzrs berter quality, more reliability than a reqular free [SPand a

strong brand,

The company

pntinued launching new OBP products. During the quarter it laun hed thres new

packages called Kit Plus, Kit Ejecutive and Kit Fotomanla, bundling different compinations of our

individual commiunication services to our Brazillian audlence.

Cuz to its ex
provider in Bra

Mexico

In Mexico, a.ng

It consists oh b fixed fae far the basic connectivity service and extra charges for

products.

31,

lent ISP offering, Carta Capital Magazine awarded Terra as the "mast admired” ISP

W price strategy for aur access services was released In order to improve the ARPU.
additional OBP

Terra is naw u

Eing various distributions channels to sell our products. In the ca of our prepaid

5
Internet accass card called Terra Prepago, we are now selling this product thrnughiexlcan retailers

and Shopping

Mexico in the fjrst gquarter of this year and launched this prepaid Internet access

Prepaqs.

Argentina |

In Argentina,

horoscope, wegther, sparts infurmmlion and other features, Tt uses voice recogniti
through regular phone linas,

and is availabls

bthe company launched a valce portal with Telefanica de Argenti

cess offerdng in

alls throughaut Mexico. As already knewn, Terra stopped our free
card called Terra

a that includes
n for navigation




Peru

In Peru, Terra jaunched the “Speedy Terra” ADSL product, product that includes everal services
aich as PC anfl E-mail antivirus and Ave e-meil boxes. Telgfdnica also decided to purchase our
services and ingluda them in thair ADLS preduct, so Terra recelves a monthly fee of avery model the
company or Telgfonica sells.

Telefonica Datajand Terra Per slgried & contract offering a product, Cabinet, directed| to the Cabinas
Piblicas Interndt. Teleféniva Data offers connectivity and Terra, its services (DOV] E-mail hoxas,
Antivinus, Virgudl Aganda).

Chile

TwWo new protfudts were launched in Chile: Total Flat Tarif and an upgraded ADSL which incraased
speed from Esﬁibps te 512 kbps.

Terra Chile has {5% market share in broadband.

Tachnology

Technology conkinues to be a core compatency at Terra Lyeos.  As menticnald, it recently
reorganized all product, technology and operations around a new Glabal Dperatitgs aroup,. This

organization willl enable Terra Lycos to streamline the praduction and roll-aut procass for axisting
and new productk, allow for growth and create significant efficiencies in this area in the future,

In the third guafter, ierra expanded tha CRM capabilities of "My Lycos” to enable it to immediately
present. useful iffarmation to each specific user, catering to their interests (push tachnology), In
addition, My Lygos’ users now have the ability to see their last 10 search results as fvell as ralated
links to similar gontent, manage all of their email from a single interface, and be alxrted to nawly
available relevan} online cortent for the user.

Az the 4th largest Internet Network, Terra continues to leverage Its expertise by prawiding hesting
sarvices to etherlbusinesses, it launched a new Web legin too! for FOX Sports at foxspprtsfans.com.
This is a complete system based on Tripnd and has a FOX Sports lack and feal, which will allow
users to journal dnd share insights on thair favorite teams,

As the Ieadind gntarprise Business portal in Latin America, in the third quarler Tierra launched
hosting services| for several businesses in venezuela and Coiombia including RroExpart and
Tecroquimicas, Inr each of these companies the company provides mail, chat; anpd forums: in
sting.

additian to webh




EBITDA

Terra achiev;edl -18% EBITDA margin In eurrent euro

same quarter (
EBITDA margid
represents 23

ff 1ast year. the best performance ever and i line wilh anaiysts
is within the guidance the company provided last July of -16%
nillion Improvement varsus the same Qquarter of last year,

PR Surc)

st vl

$ in the third quartar, versus| a -29% in the

ectatrons, This
¢ =-19%, which




[ padje views (million]
{million)

]

SRVIGSS

ulal Subscr
Ascess 3
8P + g

werage dilly

Omimgn}

Subz
Eiadre wiows: (millian)

“iUnique usdrs gmillion)

M B3R avarEqE e

TR a3

Q3 2002 3 zZan2 g2 2002 @3 2001 iiariagy Annisal
Constant €'7

14548 1668 161.7 171 -10% -14%
AEH 87.3 954 1083 -1ﬂ§ Bl M
580 7.6 653 1.8 I L] 3%

{26 5} 79,3 [k F Ry {44.8)

6% -17% -3 -29% 25p 1p.p
53 5.3 50 na 3 na.
4.2 .z a1 4.3 H 4
1.4 14 049 na 24 .8

J9n S8 & 181 v -fges

114 118 118 106 2% A%

Sm 2002 dm 2004 A%
4639 32T.6 Eh - 4
2734 2406 269
4.7 1850 8%
{597 {180.3)

-21% -36% 1500

53 na. .8

42 15 =X

14 ., 4.

lan 481 -12%

118 109 o




Financial Statements

1@



Consolideted Operati ng P&L o
{in miltion of Efros Spanish GAAR)
unaudited
Thirea Months Ended Mine I'ulmnths Ended
Gept. 20 Sepl 30
2002 2004 2002 20
Revenyes:
Macia 868 108.3 273.4 3426
Access and Sdvices 68.5 60.8 184.7 155.0
Tetal revendes 145.8 170.1 4681 527.6
Cost of revenyod (68.3) {H0.5) {237 2) (277.9)
Gross Profit 775 7O.6 2309 249.6
Operating oxpenes:
Research and developmant (26.5) f31.5) {83.2) (102.7)
Sales and marketing {54.0) (B2.0} 640 {236.6)
Ganeral and agministrative (23.04 (35.1) {83 4} {1005}
Total operating expenses (103.9} {123 4) (330.6) {439.8)
EBITOA {26.5) {48.8) (99,7 {180.3)
EBITDA Maigin -18% -29% -24% -26%
Lepreciation / rug-cash eharges (38.9) (43.2) (127.1} [131.4]
Financial ineome [loss) 15.6 27 49.3 06.6
Share in gains. jufses) by eguity methad (21.2) {487 B0} (173.0}
Amorization of gdodwil (62.2) 51,3 {191.1} {320.9)
Extracrdinaries and other aE (22.6) 0.4 {31.4}
Income {loss) bgfore taxes {129.3) (1BE.0) {427.9) {745.4)
Corporate incam 30.4 101.7 92.7 2750
Minority interast 0.2 0.4 40 1.4
Net lncoma jloss! (98.7) {8z.9) (332.2) (473.3)
Ehares Quistanding { 000) 559,964 558,619 B59,364 558,519
") e Qperating AEL Pescription In the Sthar Isfnmatloa secton




Consolideted Income Statement

(In million of. Efros - Spanish GAAR)
unauditad

Three Menths Ended Nine Morihs Ended
Sept. 30 Sopt 3
2002 2301 2002 200

Total rewanues: U5 A 170.4 456.1 BZ7.4
Goods purchassd (€07 {E5.0) (227.0) {273.4)
Personnel axpen (42 &) {48 1} {1388} (157.2)
Depreciation and alhomzaben {33.5) (35.7) {110.9) f109.4)
Cther opevatirg exdenses (84.%) {83.3) {220.6) {308.9)
Qjmesating tncome (Ioss) i585.4) {31.9) {2258} {321.3)

Financial fnnumé (i), met 158 297 453 Q6.6
Amortixation of docgwil 62.8) {51.7 {182.3) @227
Fleversal of negativg goodwill in conaclidation 04 0.4 10 25
Enuity shevre of affilifite iosses, nat {21.8) (5.7 (60,3} (173.0)
in¢ange {loss] from erdinary activibies {133.1) {162.3) {428.8) (718.0)

Extraordinzry incgm lexponss] 3.6 (22.6) 0.9 [41.4)
Indonde (loss) before taxes (129.3) {184.9) {427 .5 (748.4)

Comoarate inmmgu credit 30.4 101.7 827 2750
Mincrity imerest - 2.2 04 3.0 1.1
Net Inkume {liras) {36.7) (829 (332.2) {473.3)




Consolidated Balance Sheet

as of Septembar 30, 2002
(in million of Edros - Spanish GAAP)

unaudited
ASSETS
Due from Sharphalders for Uncalled Capital 322.5
Fixed Assets 1.359.9
Goodwill in Cohsolidation 1,570.6
Long-term dafIred eXpenses 13.7
Cureent Ass;ets 2,0274
Cash and Sholt-term financial investments 1,825.1
Qther current dasets 2020
TOTAL ASSETJ& 5,284.1
LIABILITIES AND SHAREHOLDERS' EQUITY
Shareholders’ eljuity 4,506.4
Minority intefes 0.0
Long-tesm lizbilftics 78.7
Currant Nabilit 30%.0
TOTAL LIABNITJES AND SHAREHOLDERS' EQUITY 5,204.1




Cash Flg

three monthslonded September 30, 2002
{in million of Edros - Spanish GAAP)

unzudited

Iritial Balance 1,504 =
Caszh flows from gperating activities -7B
Cash flows fram ifvesting activitics -30
Cash flows from francing activities 11
Ending Balante 1,807

{1 Q202 ending biiarpes expreasedir ELros at Q302 closing exchange rates
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Operating Data

otal Subsacribg

Pay
Frog

Spair]

s {miillon)

Access Subsgribers |million)

@ADSL ifhousand}

CSP+ Pnrt:al ubscribers {million)

cation Sarvicas + Portal

Average daily
Unique users |

ge views {million}
illicn)

A%

Q3 2002 Q2 2002 Q3 2001 Cuarferly  Amual
5.3 5.0 n.a. 5% na.
4.2 41 4.3 125 -3%%

3a% 335 0%

B T 0%

42 301 174 14% arse
125 123 g1 2% k¥4
217 178 £3 22% 163%
11 0.3 na. 24% na.
2.5 23 n.a. 12% FlE-

Bh% B0 n.a.

LI 41% M.,

390 416 431 6% -19%
113 16 104 2% %




Historic Data




Consolidated Operating P&L«

(in miliion of Eutos - Spanish GAAP) @

uraudited
2001 2042
2l o4 o oz a3
Revenues:
Media 1043 1058 0.1 85 .4 B6.E
Accose ang Barvices 60.8 B4 05 653 RE D
Tatal Revenue 1701 156.0 1606 1681.7 145.B
Cost of Ravenues: (90.5) (BA.8] 188.3) [80.5) {68.3)
Gross Proft 796 784 3 3.2 Era-]
Onperating wspensgs:
Razoarh and devinpmart (.3 (2.2 1247} (2.7 2e.8)
Sales and marketi (G2.0) (58,5 154 5] (555} fEA0)
Genaral and acmi v (351 [27.7) 130.0) [30.43 (za.0)
Total Operaing E¥pensas (12841 121,05 113.11 (113.6) (1039
EBITOA {48.E} 121.7) 140.8] (323 {26.5)
Depregiationinon-casl chages (43,2} {34.5} [46.4) (41.8) {38.9)
Flnaneial income | 257 297 124 1.3 15.8
Shrare in gainz {ioaaad by equily rethad (40T} (8.7 {21.00 (18.1) {21.2)
Amorizedan of gandwlll (51.3] (53.2) {85.7) @a.2 {E2.2)
Extranrdinaries arH ofner (22,8 f43.4] [1.4] {1.8) 3.8
ncome [loga) before]taxes (185.0) (131.9) {160.8) (137.8) 128.3)
Corporata income tax 101.7 28.4 A0 322 0.4
haircarily ir-tearest 0.a 0.5 (LB 23 oz
Ned Income (loss) (B2.8) (3.0} (130.2) {183.3) {98.7}
Shares Cutstanoing [ opo) ™ SERETY 558, B35 560,600 £58,313 559,364

1) S Operating PRL D)
2 As o 2001 PEL daig 1hi
sarne aoeaunting difednoae arlaa.

INTY [P R= T Jplun Plan

Ion In (g Cter [nfarmatan sastn
h ERITOA aceonisd undar Spanish GASF B0es ol difarivm PEL &6 wder LS GAAS, For previouns darios

AN ST AT B T
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Consolidated Income Statement

(in million of Eunps - Spanish GAAR)
unaudited

2001 2002
0a o ai az @3
Totxl revenues 1701 1880 160.6 1817 145.9
Gaoaz purchasad 85,0 787 {83.2) {74 {827}
Persannel expensad &8.1) (478 {47.8) {46.2 (42 8)
Depreciation and arjorizaion 1857 {48.1) {40.4) {36.2 (33.8)
Other operating 5E8 (63.3) @77 {7E.4 (75. i64.4)
Operating inedme (loss) f91.9) {96.2) (87.2) [74. {6543
FInancial Income {oks), net 2T 29.7 149 191L 15.6
Amaortization of googw ! {51.7} (63.6) (66.1) (B3, (B2 .6
Reversa! of negativd goodwill in consolidation 0.4 £4 0s o LK
Equity share of affildie leasss, not 48,7 (a7 (21.0) {1&.} i
Inceme {Jog5}from ordinary activities (162.3) (138.4) (155.4) (136, (133.1)
Extracrdinary incomg fexpenses (22.E) 143.4) (1.4) (. 3.8
Income {loés)pefore taxes {184.9} 181 9 (160.8) (1379 {129.3)
Carporate Incomi td credit 1 7 8E.4 30.0 ap 0.4
Minarity interest 0.4 0.5 06 o 8.2
Net income (Igss) (B2.9) {93.0) {130.2} 3.3 {88.7)




Consolid

{in million of B

ated Balance Sheet
aras - Spanish GAAP)

unaudited
2001 2002
Sept30  Dac 31 March 31 Jung30  Sept 30

ASSETS
Oue fram Sharchdldors for Uncalled Capital 2007 387.0 350.3 3225
Flxed Assets 13833 14940 4,423.2 1,359.8
Gooawill in Caneglidation 18563 18182 1,750.0 1,570.9
Long-term deferthd expenses 1.4 &4 14.3 123 127
Current Asssts 25527 24125 22341 20888 2,027

Cash and Shor-ferm financial Investmants 23331 2,180.1 20218 1814 1,825

Ohear currant asyets 2130 2223 2133 1474 i R
TOTAL ASSETS 52024 61073 57024 54813 52944
LIABILITIES AND SHAREHOLDERS' EQUITY
Shareholdera’ aqjity 55024 55568 53117 50078 430643
Minarity interésty 35 3.5 1.6 0.1 0.0
Long-tenm iabllijes 162.6 115.5 104.0 1993 8.7
Currant liabilitles 444.0 431.5 3611 A 309.0
TOTAL UAEIUTI:EE AND SHAREHO DERS" EQUITYT 6,202.4 81072 R782.4 5%1.3 254 1




B owreadl B OB OB

Revenug|Data
200 002
a3 Q4 n Y Q2 Q3
Revenue by usiness
% of total revanug)
Mediz B4% B4% 56% a0 Eiﬁ
Accass and $ar s 5% 3E% 449, ADR 4
"""" Revenue by Region and Business
% of tatal rewenug)
United Stateis 53%  43% 42% 44%
Media 83%  43% 4%, 44% 4
Access and Sdrvices 0% 0% 0% 0%
Spaln & Latam 47%  5T% 8% % Yo
Media "M%  21% 14% 16% 1854
Access and Sqrvices 6%  36% 44% A% 4036




Operating Expenses and Margins
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Operating Data

2001 2002
[® X Q4 an a3 o3
Total Subscribers (million) r.a. 47 4.9 8.0 5.4
Access Subgcribers million) 4.1 F: | 4.4 4.1 4.2
2 P J0% 304 30 3% 33%
4 - Free 70% T0% i 67% 7%
DSL thousand) 174 233 272 e Ti} | 2
Spain g1 109 122 123 125
i | Latarm a3 124 180 178 27
CSP + Porta] Subscribers (million) na. 0.4 0.5 0.9 11
Total Pay. Sqbscribers (million) na. 1.7 1.8 2.3 25
B Adeess h.&. 7% 72%, 59% 55%
. G¥F + Pormal n.a. 22% 289 41% 45%
[
Average daily page views (million) 481 500 450 416 50
Unigque users gmillion) 108 111 115 116 118



Other Information




Differences between Spanish and United States
Accepted Accounting Principles

As described in
accounting prin
accounting prin
are:!

1. Reseprch and development
als and deferrals

rate incame tax
plidated method

will from acquisitiens from
d parties and others

'_aI contribution fto  parent

company
Acqulisition of Lycos VWirginia, Ing
8. Stoc gptions granted ta

yvees of Lycos

|sitian of minority interests in
Networks USA

isition of Uno-e Bank, S.A.

ption of Purchase Price and
will Tmpairment

tments under FASE 115
12 Treapury stock

14, Tax | deduction berefit of stock
optidrs

The mast ralaant differences in 2001 financlal statements ara:

Corporate income tax

1 fFor further detail please cunsult Fcurr'n 20 F fI|EI:| u.ril:h the I.IS SEC

e e

15. Translatian of goodwill

16, Shares In Deposit at Fpance
tntities actung as Agents in|Stock

Opticn Plans
17. Change in tha accalunting astjmate
18, Comprehensive income
19, Statoment of cazh flows
20, Advertising

21. Disclosure of fair value of finoncial
inskru ments

22. Stock aption plan

23. Earnings Per Shara

24. Bysiness segmeant data
25. Pro Forma Effect of Acquisitions
26, Classification Diffarances
27.Significant accounting policips
2B. New Accounting Standards
29, Related Pzrty Transactions
30. Usc of cstimates

Generally

ote {21] of the Company's Annual repart on Form 20-F, the genérally acceptad
ples in Spain ("Spanish GAAP) differ in some respects from gen

rallv accepted
ples In the Unied States (0.5, GAAPY). Some of the most :ugmm:eml: differences
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In accordancg with Spanish GAAP and with Corporate Income Tax Law 43/1995, fax losses may
be carried forfard for ten years from the commencement of the tax perlod following that In which
the tax losged were incurred. However, under Article 23.3 of said law, newly formeld entities may
calculate the perind for the affeet From the Ffirst tax period whean their taxabla bace is positive.
Under Spanlsh GAAR tax credits are anly recarded when there is true and tutal| certainty that
these tax ¢regits will be realized. Under U.S. GAAP, voiuation allowances ara nat provided on
rfeferred kax gesats, including tax credits and carry forwards, to the axtent that the ascets are
more likeks then not to be raalized. 4‘

Specifically, Spanish GAAP permit the recognitian of deferred tax assets, Including thase arising
from net opefating loss carry forwards, if the deferred tax assets can be reasdnably realized
within a ten-year period from the dake an which the assets were genarated. For the 2001, 2000
and 199% fingnclal ststements, the Group has recognized such tax assets under panish GAAMP,
since the bugness plan prepared by management indicates that thase assets will be realized
within & ten-yiar period.

Under U.5, GRAP, defarred tax assets should be recognized if it is “mare likely than not” that
these assets ill be realized. In making a determination of whethar it is more tikely than nat that
a deferred tay asset is reslizable, all avalable eviderce, both positive and naga ve, should be
considered. Cpmpanies should look to both objective evidencs, such as a comp vs fperating
history, as wall as subjective evidence, such as a company's hudgem and busiess plans, to
determine whether a valuaticn alluwance is needed. The weight given to the pots ntial effect af
negative and]positive evidence shoul? be commensurate with the extant to ich it can
obiectively vefified. J

Under U.S. GRAP, reaching a conclusion that a valuation allowance is not needed 19 difficult when
there is signi cant objective negative evidence, such as cumuiative losses, in rec t years. Each
af the compapies in the Group have incurred such losses in each tax- re,:nnrtmg ru:u:l since it®
incapticn. Mogeover, the Group does not have other objective, positive evidence s dch as existing
contracts or o firm sales backing, that will produce more than enough taxabls inchme to realize
the deferred pex asset based on existing sales prices and cost structures. Based on||this evidence,
4 valuation aflewance would be provided in full against the deferred tax assets related Lo the
faroup‘s net ogerating lossas under US. GAAP,

Allocation of{Purchase Price and Goodwill Impairment

The Group, der Spanish GAAP, has recorded the difference between the purghase price of
acquired companies such as Lycos Virginia, Inc. {subseguently renamed Lycos, Inc.), Terra
Meztworks Medico, 3.A. de C.V., Tera Melworks Brasil, S.A. {formerly Nutec Inf<:| smatica, 5.A.)
and Drdenamfento de Links Espemailzadas S.L. (DLE] and the fair value of the net assats
acquired in thkse entities as goodwill. This goodwill is being amortized over a perigd of ten years
beqnning from the date of each acquisitian.

R A T N T
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The table beldw summarizes the allocation of the purchase price for Lycos, Inc. acgording to U.S.

GAAP.
Estimated
Fair value useful_life
{fhousands of Furnsy (yaars)
Met assets (exgluding intangible assets).................. 1,085,686
Web visitars apd customer base.............cooce s 389 568 3tos
Developed ethnology.. i, TTDTOUR R 376,302 Ito S
Ctherintangible. ... e 196,533 5
Goodwnll o L e e 12,429,994 10
Total........ T 14,478,147

gpanish GAAH requires that amaunts paid to acquire companies in excess of the fajr value of the
assets acquirgd (including idantified intangible agsets) st their purchase date ba sdrounted for as
goadwill and EFrnnrtized over a period not exceading 20 years. The Group amortizes its goodwill
over its estim@ted useful life of ten years for Spanish GAAP and for 1.5, GAAP purpases.

Subseguent t
reviewed if t
flows, sugge
recoverable,
Fair value i

acquisition (For U.5. GAAP purposes), accarding to APB 17, the carrying value is
facks and circumstances, such as significant declines In sales, eajnings or cash
that it may be impaired. If this review indicates that goodwll will not he
ifnpairment is measured by comparing the carrying value of gocdwilf to fair value.
termined based on discounted cash flows,

In 2001 the {Controlling Company has carried out a study of the evolution of the acquired
comparnies’ bysiness plans in order to ascertain whether ar not it was necessary to Write down the
goodwill arisigg fram the acgquisitians of companies In prier years. As & rasult of fhe study, the
balance of thd *Gooedwill in Consolidation” caption was written down by €35,083,0D0 for Spanish
and W5, GAAP purposes. The primary facts and crcumstances leading to the ihpairment are
descnbed 1h Mote 4 5,

&5 described
betwaen Spa
Lycos, Inc. a
the shares is
SAAP pUrpas
af the Terra
announced, |
price, therg i

n hetes 21.5, 21.7 and 21,9 of the Form 20-F, there are significant differences
ish and U.5. GAAP in the value of gaadwill assucnated with the acquﬁsltlans of OLE,
the minarity intarests in Terra Metworks USA. Under Spanish GAA®, the value aF
ed to consummate the acquisition of Lycos, Inc. was €11 per share while far L.S.
the shares were valued at £50.20 per share, which was the average market price
MNetworks, S.A. common stock around the time the merger was agreed and
accordance with ETTF 89-12 (see Note 21.7). Due to this difference i the purchasze
a goodwill of £1,766 million arising from the acquisition of Lyces, Ige. for Spanish
and a goodwlll amounting to £13,441 miilion arising from this trangaction for U.S,
s In the fourth quarter of 2001, the Contralling Cempany detarmined which
goodwill (for U.5. GAAP purposes) associated with Lycos, Inc., Terra|MNetworks USA
impaired. The write-off of the goodwill was based on an analys of projected

h flows, which were na longer deemed adequate tn support the vajue of gecdwill
OLE, Terra Networks USA and Lycas, Inc. under U.S. GAAPR.

discountad
associated wi




The fallawing is a summary of the impairment charges in the consolidated)| statement of
oporatiopsfal the year enderd Dacembar 21, 2001

Thousands of Euros

Impairment d&f goodwili arising from OLE acquisition 17,093
Impairmant of goodwill arising from acquisition of Lycos, Inc, B.628,163
Impairment df goodwilll ariasing from acquisition of minority

Intarests in TErra Networks USA 144,303

Total goodwill impairment charge .....ccoeviserierses eresransecs e smrans 8,789,559




ﬁh;ggﬁﬁggﬁé-

Reconciliatign of shareholders’ equity from Spanish GAAP to U.5, GAAP
* Thousand of Euros
Ref 12/31/01 . 11131700 12731/ 00
er Spaniszh GAAP 5,558,792 | 6,126,833 | 1 235527
Iments far J.S. GAAP purposes: -
1 Research and develpprment expenses 5,079 -8,&74 F247
2 Smr%; COss i
Aolwdrisirg -55,162 -45,608 -18,102
Cffefng coses -573 -64. 374 =33.028
3 valvefion alowances o4 deferred @i assets (a) -G37, 488 -379,350 -42,525
4 | Inveskmants camiad by the equity rmethad ¥6,096 12,531 -
S | Geoadil arising from QLE acquisition 17,093 21,554 28,236
S | Adjusjrent ariging from Chile acquisition (net) 37,737 -33,833 -33,345
G Adjugtment rasulting from Perl agquisic on (not} 19,175 -33,074 ) )
7 | Goodill arising from Lycos acguisition B,5326,163 11,220,787 )
& | sioc nptions grantad to employees of Lyoes -493,148 -509,534 )
: 9 | Godiill arising from scquisition of Minority .
i ine in T.N, LUSA 144,303 171,400 -
Ul | Amarfization of goodw || malating o Jdno-2
BanklS.A. acquisitlon 4,343 - -
11 | Impagment o° goodwill of previous acquisilions -8,789,559 ) )
12 | Inyesfments under FASB 115 -493,bhE 47,720 )
13 | Tréasliry stock -2,188 -2,078 i
15 | Tranelation of goodwlll -RT,1GR -124.184 )
16 | Capitdl incraase subscriDed ko by finance anbties
: acting as aganis in ESOP -30,197 - -
. Tax effects of above adjustmants (L) - N T '
Othed i ] 55
Tokal Hiffarancas -1.3318 339 10,283,000 =194.055
SHarghoiders' equity per U.5. GAAP 4,220,453 | 16,409,523 | 1,529,471

{a) At 1231799 includes €6,677 thousand of tax m@ried forward relating mainly 16 Terra Networks Mexico, 5.8,

{b) The adjctinents above do not include ke tax effect, i any, of reconciling the shareholde-s” efuity from Spanish
EAAP TO L.IF. GAAP, SINce a walugbien algwans2 woulg be provided In Mull sgainel Lhe defzrred tax ossets related o
thee Grogp'd net operating losses under U.S. GAAPR,

....... I N T LT A T T e R
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nish GAAR ta LS.
o the Group's net

Reconciliation of net loss from Spanish GAAP to U.5. GAAP
Thousand of Euros
# av¢capl per share dara
Ref 1273101 12/31,/00 12,3195
et | ass per Spanish GAAP -S66,.298 ~-Z56,3504 -31,404
1 Leversal of amortization of research ang
deva apmant expansas 3,853 M 1=
2z | Addifions to research and gzvelopmerk expenses _ -156G -343
2 I | of amortization of start-up cosks 30,627 19,564 920
2 | Addifions to stert-up costs (adverkising] 1,629 -TF1,.470 115,020
3 | Corphrete income 1ax -7, 829 -230.630 15,8499
4 | Ihveftments camried by tha equity mechod 68,600 4,538 -
Amcrtizat on aof goodwill rzlating ta GL
5 | agogugslbon =3, 503 -6,641 -4, 982
5 | Adjultment relating o Chile acquisition 5,195 8,E58 1,322
& Adjultrment resulting “rem Pond acquisition 6,742 5,355 _
Amctizat’'on of goodwill relating ke Lycos
7 | atquisitign -1,743,563 -334 605 :
? | Amoftizat-on of deferred compensation experss -53,148 -8,859 _
8 | Shock options g-anted o employees of Lycos -2 823 _ -
Amettizat on af goodwill minoriby intzrests T.N. i
9 | u=a -27,108 15,584 i
10 | Amoftizak'on of goodwill relating o Uno-e Bank
atqusition 4,347 _ _
11 | Iinpgirment of goodwill from previous acqubsitions ; -8,.789,559 — _
Unrdplized gainsflossas investments undear FASBE |
12 | 115 : -91,7%93% 1,113 "
14 | Tax geduction cn employee stock options - -B.27% _
15 | Tranglation of goodwsill 124,23 -5.457 _
Oth -102 _ -
Tax gffacts of alxove adjustments £a) _ _ _
|_Net kog per .5, GAAP -11 411,749 |  -1,226,%41 -1i39.310
Net Eiss per share WS, GAAP -18,363 -3.546 -0.684
Welghted average shares autetanding, 1.§21,265,845 344,819,216 | 203,763,953
(2 The adjustrmients above oo not nclune the s efect, If any, of reconciling the met loss fram Spg
GAAP, since kb valuabion allawanes vrauld be provded In Full agsinst the deferrad tex assets related
operadng lpgees Lnder WS, GAAP.




Operatin

N P&L Description

Cost of sal

e
direct Empm%

nnsting and b

Research an

products and Eﬂawit:es, primarily direct emplayee costs, consulting, content, softwan

office overhe

reprasents the dire¢t cost of supporting the Ta2rra Lycos networ
2 costs, product delivery and content, customear service, Ad sarvi
ndwidth and general office overhead.

§ development includes the direct cost of daveloping naw and supps

including atl
g costs, and

rting existing
e ahd general

Sales and mprketing includes all direct cosls of promoling the brand and selling against thal

bBrand Includin

relations, gengral office overhead.

g direct employee costs, marketing development and promaotion, reg

zarch, public

General and] Administrative includes all those costs which act as a support fupction to the

COMPany.

What is exgl

ed from EBITDA includes interest on our commercial paper, taxes

on corporate

incoma, depraclation on fixed assets (including |ease axpanse on fixed assete), and amortization

on intangible pssets (primarily relating to goodwill),

Othar below
directly relat

L . L
and losses on| strategic investmants, equlty losses on affiliates, and ather one tim

believe to be

prriead .

e line items that are nat included In EBITDA represent costs that are either not
hare of gains

charges we
om pericd to

b our core business or are non-recurring in nature Including our

gutside the normal course of business and which may changa fi




Main Fully and Equity Consolidated Companies

| MAIN FUL]Y¥ CONSOLIDATED CGMPANIES

ARGENTINA | | TERRA NETWORKS ARGENTINA S.A.
BRAZIL TELEFONICA INTERACTIVA BRASIL LTDA. (GRUPD)
COLOMBIA | | TERRA NETWORKS COLOMBIS HOLDING S.A. [GRUPO)
 CHILE TERRA NE IWIDHKS CHLLE HOLUING LIMITADG
SPAIN BUMERAN PARTICIPACIONES S.L. (GRURPO)
SPAIN IFIGENIA PLUS, S.A. |
SPAIN MAPTEL METWORKS, 5.A.
SPAIN TERRA NETWORKS ESPANA, 5.A.
SPAIRN INICIATIVAS RESIDENCIALLS CN TNTCRMET, 5.4,
GUATEMALAY | TERRA N=TWORKS GUATEMALS S A.
MEXICO TERRA, NETWORKS MEXICO HOLDING S5.A, DE CV. {GRUPO}
PERU TERRA METWORKS PERL S.A.1
DOMINICAN]  TERRA NETWORKS CARISE, 5.4,
URUGUAY TERRA NETWORKS URUGUAY, S.A.
USA LYCOS VIRGINIA INC. |
: LISA, | TERRA NETWORKS USA INC.
VENEZUELA] | TERRA NETWORKS WENEZUELA S.A.

'MAIN EQUTY CONSOLIDATED COMPANIES

SPAIN AZELER AUTOMOCION, S.A 509
SPAIN 4 TU HORA, S.A. 5004
SINGAPUR LYCDS ASIA 50%
SPAIN "RED UNIVERSAL DE MARKETING Y BOOKINGS DN-LINE, 5.A. 50
SPAIM LINO_ E BANK 49%
Usa OMNE TRAVEL COM, TR 39,684
HOLLAND LYCOS EUROPE 29_551%
JAPAN LYCOS JAPAN 37
SPAIN 'TERRA MOBILE, 5.A. 20%:
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Guidancg

Novembzr
For the peH|

Q4 2002

o A A T

7th, 2002
bl of:

,lﬂ? Zchr

Z0D2

For tire peripd of:!

Q3 2002

FY 2002 {3t Q2'02 exchange rates)

Revenue {€ m)

670 - 730

EBITDA Ma

=14% -11%

-19% -16%
-199% -15%

May Bth,

For Ehe per :

Q2 2002
FY 2002

170-180
720 - 780

-24% -21%b
=19% -15%0

Feb. 26th,|

2002

For the perpd of:

Q1 2002
FY 2002

160 -170
720 - 750

-2¥% -24%a
-19% -15%




Press Releases

After th

+ Octob

July 1Y 2002: Torra Lycos launchaes Lycos Saarch 6.0, with several new i
and enpancements to Lycos Search, Lycos Search 5.0 dramatically enhance
of it3 sIan:h results and launches powerful new features and functionality.

July 3 # 2002: Rumbo launches a new portal In Peru,

July :If"" 2002: Terra.com launchas Ml Terro, for Terra.com users to p
start page by select content like new headlines, sports updates and entertai

Spanish = Personalization tool for the Hispanic Internet user.

Aughsl 5" 2002: Terra Lycos and MovieTickets announce the launch of
movie fickets transaction site on Lycos Entertainment

August 12™ 2002: Terre Lycos launches Lycos InSite AdBuyer, creating
platforfn of paid inclusion and keywork advertising services, allewing cnlin
prarnofe thair sites to milllon of Terra Lycos Network users.

August 19% 2002: Lycos Enterprice Services expands its offerings te o

d

ndluck features
the relevancy

onalize thair
nllment NEWS in
a co-branded

an intagrated
s marketers to

rporate clients

with the addition of television-class content creatien from program design through

produckion and distribution.

Septegnber 4™ 2002: Lycos implements CheckMB rich media technalogy 4cross network
for fag , fexible, high-impact advertising. CheckM8 is an end-to-génd rjch media and
integrgted marketing solution. With the new technology, Lycos can dramatically compress
the tihe i+ takes to implement crealive online advertising, allowing Clignts to quickly
realizejthe benefits of high impact messaging and to easily adjust the creatise to suit their
needs.

Septefber 24™ 2002: Rumbo launches new portals in Colombia and W)
alreadyd present in the 7 main | atin American countries,

Septamber 26™ 2002: Terra Lycos launches Terra Puerto Rice.

e Period:

r 7" 2002: Terra Lycos acquires GetRelevant, an online direct man
provider, The acquisition adds a powerful suit of products to Tarra | yros
markefing services. GetRelevant offers oniine customer acquisition tec
providgs managed co-registration software for content sites and ca-registrat

enezuela. It is

keting services
F rohust diract
nolagy which
an Invantary,




Contact Information

Terra Lycos

Invester HEefatipris

............. R I

Claudia Sigrip

Phone,
e-mail;

Concha Lopeg

Phone!
e-mail;

Justine Alongzo

Fhone
e-mail;

Tarra Lycos

Ehgrefoidais

A —

Cristina Gardia

Phone:
e-mail;

ot A T T T T T T T e T

Investor Relations
34.91. 452,3308
¢laudia.sigrrafeontp. terra, com

Investor Relations
34,41, 452.3020
congha. lopes@corp. tema. Com

Investor Relatigns USA
1.781. 370, 28.07
justine.alonzof@earp.tarralveos.com

Shareholders Office
S00.500.525

oficing.accionisia
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Safe-Han

hour

This docume
meaning of ¢
number of p!
expectations
lines and thsa
and situation

Such forward
uncertaintias,

statements as{a result of warlous factors,

5 within the
appesr in a
5 in this document and include statements regarding the intent, bglief or current
f the customer base, estimates regarding future growth in the different business

t cantains statements that constitute forward-looking statemen
» Private Securities Ltigation Reform Act of 1995, Thase statemen;‘s

labal business, market share, financial results and other aspects of the activities
iating to the Company.

poking statements are not guarantees of future performance and in
and actual resuits may ditter materially from those in the fo

Ive risks and
ward  loeoking

Analysts and
statements,

obligation to yelease publicly the results of any revisions to these forwa
which may be made o reflect events and circumstances after the date of thig

investors are cautioned not to place undue reliance on those firward looking
hich speak only as of tha date of this presentation. Terra Lycos Hndertakes no
rd looking statements
prasentstian,

including, without limitation, changes in Tera Lycos business or acquisition strategy or to reflect

the oerumande

Company's An

on file with-thg United States Securities and Exchange Commission.

o consult the

of unanticipated events. Analysts and investars are encouraged
-k, which are

nual Report on Form 20-F as well as periodic filings made on Form
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