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Financial Results 12M17

ATRESMEDIA
P&L (million €) Balance Sheet (million €)
12M17 12M16 Y%var 12M17 12M16
Net Revenues 1.052,1 1.021,1 3,0% Goodwill 163,2 150,0
OPEX 849,9 819,1 3,8% Other intangible assets 135,5 135,6
EBITDA 202,1 202,0 0,1% Property pland and equipment 65,2 62,5
Amortization 17,8 17,8 0,1% Deferred tax assets 2675 2724
Impairment and disposals -0,1 -0,2 nla Non current assets 631,4 620,5
EBIT 184,5 184,4 0,0% Programming rights and inventories 390,9 396,2
Financial results -2,0 -2,6 24,6% Trade and other receivables 276,4 2482
Net Income from investing in other entities -5,9 71 16,3% Other current assets 18,4 38,2
PBT 176,6 174,7 1,1% Current tax assets 73 52
Taxes 34,5 45,6 -24,4% Cash and cash equivalents 25,0 16
Minorities 0,0 0,0 nla Current assets 718,0 689,3
Net Profit 142,1 129,2 10,0% TOTAL ASSETS 1.349,4 1.309,9
Equity 446,2 517,6
P&L by division (million €) Debt to financial institutions 190,2 103,5
12M17 12M16 Y%var Other non-current liabilities 73 10,0
Revenues TV 9179 909,5 0,9% Deferred tax liabilities 28,6 271
Revenues Radio 83,5 82,2 1,7% Non current liabilities 226,0 140,7
Revenues Others 50,6 294 72,1% Debt to financial institutions 744 76,7
Total Net Revenues 1.052,1 1.021,1 3,0% Trade and otther creditors 4771 468,6
EBITDA TV 1717 169,4 1,3% Other current liabiliites 125,7 105,5
EBITDA Radio 17,1 19,7 -13,3% Current tax liabilities 0,0 08
EBITDA Others 13,4 12,9 3,9% Current liabilities 677,2 651,7
Total EBITDA 202,1 202,0 0,1% TOTAL LIABILTIES 1.349,4 1.309,9
EBITDA Mg TV (%) 18,7% 18,6%
EBITDA Mg Radio (%) 20,4% 24,0% Cash Flow (million €)
EBITDA Mg Others (%) 26,5% 43,9% 12M17 12M16
Total EBITDA Mg (%) 19,2% 19,8% PBT 176,6 174,7
Adjustments 22,1 28,1
KPI's Change in working capital 36,3 -52,6
12M17 12M16 var Income tax (paid)/refunded 25,2 22,8
v Net Cash Flows from operating activities 209,8 1274
Market share (%) - Infoadex 41,4% 42,1% -0,7 Investments -62,1 -50,6
Audience Share (%) - Kantar Media 26,6% 271% -0,5 Divestitures 0,1 3.2
- Antena 3 12,3% 12,8% -0,5 Net Cash Flows from investing activities -62,1 -47.4
- laSexta 6,8% 71% -0,3 Financial expenses paid -7.8 1,3
- Neox 2,5% 2,5% 0,0 Dividends paid -206,9 -89,8
- Nova 2,2% 2,2% 0,0 Sale/(acquisition) of treasury stocks 0,0 -89
- Mega 1,8% 1,8% 0,0 Financing of associates and related parties 0,0 0,0
- Atreseries 1,1% 0,8% 0,3 Bank borrowings 84,5 20,7
Power Ratio (x) 1,56 1,55 Net Cash Flows from financing activities -130,3 -79,5
Radio Net increase / decrease in cash 17,4 0,5
No. Listeners (thousands) - EGM 4.012 4.153 Cash and cash equivalents, beginning of the period 16 1,0
Digital Cash addition from Smartclip’s incorporation 6,1
Unique Users (mill) - Comscore (end of
period:december) 15,372 14,584 Cash and cash equivalents, beginning of the period 7,6 1,0
Cash and cash equivalents, end of the period 25,0 1,6
Financial and market data
12M17 12M16 Y%var
Net Financial Debt (mill €) 239,6 178,6 34,2%
No. Of outstanding shares 225.732.800 225.732.800 0,0%
Price / Share end of period (€) 8,70 10,39 -16,3%
Market Cap end of period (mill €) 1.964 2.345 -16,3%
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Resultados financieros 12M17

P&L (millones de €)

Balance (millones de €)

12M17 12M16

Fondo de comercio 163,2 150,0
Otros activos intangibles 1355 135,6
Inmovilizado material y otros activos no corrientes 65,2 62,5
Activos por impuesto diferido 267,5 2724
Activos no corrientes 631,4 620,5
Derechos de programas y existencias 390,9 396,2
Deudores comerciales y otros deudores 276,4 248,2
Otros activos corrientes 18,4 38,2
Activo por impuesto corriente 73 52

Efectivo y otros medios liquidos equivalentes 25,0 1,6

Activos corrientes 718,0 689,3

TOTAL ACTIVO 1.349,4 1.309,9

Patrimonio Neto 446,2 517,6
Deudas con entidades de crédito 190,2 103,5
Otros pasivos no corrientes 73 10,0
Pasivos por impuestos diferidos 28,6 271

Pasivos no corrientes 226,0 140,7
Deudas con entidades de crédito 744 76,7
Acreedores comerciales y otros acreedores 4771 468,6
Otros pasivos corrientes 1257 105,5
Pasivo por impuesto corrientes 0,0 08

Pasivos corrientes 677,2 651,7

TOTAL PASIVO 1.349,4 1.309,9

Cash Flow (millones de €)

12M17 12M16

BAI 176,6 174,7
Ajustes del resultado 22,1 28,1
Cambios en el capital circulante 36,3 -52,6
Impuestos sobre sociedades (pagados)/devueltos -25,2 -22,8
Flujo neto de actividades de explotacion 209,8 127,4
Inversiones -62,1 -50,6
Desinversiones 01 32
Flujo neto de actividades de inversion -62,1 -47,4
Gastos financieros pagados -7.8 1.3
Dividendos pagados -206,9 -89,8
Venta/(compra) de acciones propias 0,0 -89
Financiacion empresas asociadas y vinculadas 0,0 0,0
Financiacion bancaria 84,5 20,7
Flujo neto de actividades de fi iacio -130,3 -79,5
Aumento/Di ion neta del efectivo 17,4 0,5
Efectivo al comienzo del ejercicio 1,6 1,0
Incorporacion efectivo Smartclip 6,1

Efectivo al comienzo del ejercicio 7,6 1,0
Efectivo al final del ejercicio 25,0 1,6

12M17 12M16 %var
Ingresos Netos 1.052,1 1.021,1 3,0%
Gastos de Explotacion 849,9 819,1 3,8%
EBITDA 202,1 202,0 0,1%
Amortizacién inmovilizado 178 178 0,1%
Deterioro y enajenacion de inmovilizado -0,1 -0,2 n/a
EBIT 184,5 184,4 0,0%
Resultado financiero 2,0 2,6 24,6%
Resultado de participadas -5,9 71 16,3%
BAI 176,6 174,7 1,1%
Impuestos 345 45,6 -24,4%
Minoritarios 0,0 0,0 n/a
Beneficio Neto 1421 129,2 10,0%
P&L por divisiones (millones de €)
12M17 12M16 %var
Ingresos TV 917,9 909,5 0,9%
Ingresos Radio 83,5 82,2 1,7%
Ingresos Otros 50,6 294 72,1%
Total Ingresos Netos 1.052,1 1.021,1 3,0%
EBITDA TV 1717 169,4 1,3%
EBITDA Radio 171 19,7 -13,3%
EBITDA Otros 134 12,9 3,9%
Total EBITDA 202,1 202,0 0,1%
Mg. EBITDA TV (%) 18,7% 18,6%
Mg. EBITDA Radio (%) 20,4% 24,0%
Mg. EBITDA Otros (%) 26,5% 43,9%
Total Mg. EBITDA (%) 19,2% 19,8%
Magnitudes operativas
12M17 12M16 var
v
Cuota de mercado (%) - Infoadex 41,4% 42,1% 0,7
Cuota de audiencia (%) - Kantar Media 26,6% 271% 0,5
- Antena 3 12,3% 12,8% 0,5
- laSexta 6,8% 7,1% 0,3
- Neox 2,5% 2,5% 0,0
-Nova 2,2% 2,2% 0,0
- Mega 1,8% 1,8% 0,0
- Atreseries 1,1% 0,8% 0,3
Power Ratio (x) 1,56 1,55
Radio
No. Oyentes (miles) - EGM 4012 4.153
Digital
Usuarios Unicos (mill) - Comscore (fin del periodo:
diciembre) 15,372 14,584
Datos financieros y de mercado
12M17 12M16 %var
Deuda Financiera Neta (mill €) 239,6 178,6 34,2%
N° Acciones en circulacion 225.732.800 225.732.800 0,0%
Precio por Accion fin del periodo (€) 8,70 10,39 -16,3%
Capitalizacion bursatil (mill €) 1.964 2.345 -16,3%
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Atresmedia's consolidated financial statements were prepared in accordance
with International Financial Reporting Standards (IFRS), taking into account
all mandatory accounting principles and rules and measurement bases, as
well as the alternative treatments permitted by the legislation in this
regard. In addition, information is disclosed on the individual performance
of the Group’s two main lines of business: television and radio.
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1. HIGHLIGHTS

1.1 Milestones and key figures

Atresmedia. Key figures

Jan-Dec Jan-Dec
Operational highlights 2017 2016
Total TV audience 26.6% 27.1%
TV market share (Infoadex) 41.4% 42.1%
Radio listeners (thousands) (3rd EGM wave) 4,012 4,153
Total no. employees 2,008 1,919
Financial highlights Jan-Dec Jan-Dec
Euros (in thousands) 2017 2016
Net revenue 1,052,078 1,021,114
EBITDA 202,143 201,990
Profit for the period 142,108 129,152
Net financial debt 239,558 178,571

Atresmedia's EBITDA for 2017 totalled 202.1 million euros, in
line with the figure reported for 2016, with consolidated profits
of 142.1 million euros, 13.0 million euros more than last year.

According to Infoadex, Atresmedia Television’'s market share for
the period was 41.4%.

Atresmedia Television achieved an audience share of 26.6% in the
year, heading the rankings with a prime time commercial target
audience of 29.8%.

Antena 3 obtained a 12.3% audience share in the period, heading
commercial target audience figures in Prime Time with a 13.9% share,
1.8 percentage points ahead of its main rival.

laSexta stayed ahead of its main competitor with an average audience
figure of 6.8% during the year, and 7.8% for commercial target
audiences in the prime time slot.
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The complementary channels (Neox, Nova, Mega and Atreseries)
achieved a combined audience share of 7.5% in the year to December
2017, with a commercial target audience of 9.0%.

Atresmedia Radio’s stations, Onda Cero, Europa FM and Melodia
FM, maintained their position with more than 4 million listeners,
according to the latest study (3rd 2017 EGM wave).

In the Group’s Other Businesses, Atresmedia Cine’s films accounted
for 29% of box-office takings for Spanish cinema in the year, while in
the digital business, according to figures issued in December by
comScore, Atresmedia’s websites headed the internet rankings for
television groups at the end of the year, with an average of 15.8
million visitors a month.

1.2 The economic climate and the market

GDP growth in the fourth quarter of 2017 was 0.7% quarter on
quarter (0.1 percentage points less than in the third quarter), while
GDP grew by 3.1% over the year. This was the fourth consecutive
quarter of growth in the Spanish economy.

In January 2018 the Fundacion de las Cajas de Ahorros (FUNCAS)
forecast that GDP will grow by 2.6% in 2018, with steady quarter on
quarter growth of 0.6%, slowing slightly in the last quarter. Domestic
demand will contribute 2.2 percentage points of this growth while the
remaining 0.4 percentage points will be driven by net exports.

This growth forecast of 2.6% is slightly higher than that estimated by
other bodies such as the Spanish Government (2.3%) and the Bank of
Spain (2.4%). The European Commission and the IMF are slightly
more optimistic, forecasting that the economy as a whole will grow by
2.5%.

The number of new jobs created is estimated to have increased by
2.8% in 2017, while the forecast for 2018 is for growth of 2.3%.
The unemployment rate is expected to fall from 17.1% in 2017 to
15.3% in 2018.

The indications are that household consumption will also continue to
grow, although less than last year. FUNCAS expects it to grow by up to
2.5% in 2017 (0.3 percentage points less than last year) and by
2.29% in 2018.
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According to Infoadex, advertising investment in conventional
media grew by 2.3% in 2017 compared with 2016. Advertising
spending on television and radio grew by 1.0% and 1.7%,
respectively, while internet advertising increased by 10.0%.

Market
share by
media

Advertising 12M17 vs
market by media 12M16

Television 1.0% 40.0%
Radio 1.7% 8.7%
Internet 10.0% 28.9%
Newspapers -8.1% 10.6%
Magazines -4.8% 4.5%
Outdoor 1.7% 6.1%
Sui:?:;‘én s -8.5% 0.6%
Cinema 12.7% 0.6%
TOTAL MEDIA 2.3% 100.0%

Source: Infoadex
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2. ATRESMEDIA

2.1 Consolidated Income Statement

in thousands 2017 2016

Net total sales 983,969 962,583 2.2%
Other income 68,109 58,531 16.4%
NET REVENUE 1,052,078 1,021,114 3.0%
OPERATING EXPENSES 849,935 819,124 3.8%
Depreciation and amortisation 17,780 17,759 0.1%
Impairment and disposal of property, plant and equipment (129) (208) 37.9%
Financial result (1,973) (2,617) 24.6%
Net income from investments in other entities (5,946) (7,104) 16.3%
Income tax 34,465 45,605 (24.4%)

Profit attributable to non-controlling interests

Smartclip has been included in the Atresmedia Group’s scope of
consolidation since July. Pro forma financial statements stripping out
the effect of this business are included in the appendix attached to this
document.
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2.1.1 Net revenue

Atresmedia's net revenue for the year to December 2017 totalled
1,052.1 million euros, compared to 1,021.1 million euros for 2016, an
increase of 3.0%.

Net revenue Jan-Dec Jan-Dec Change
Euros (in thousands) 2017 2016
Atresmedia Television 917,928 909,534 0.9%
Atresmedia Radio 83,526 82,170 1.7%
Other businesses 50,624 29,410 72.1%
ATRESMEDIA 1,052,078 1,021,114 3.0%

The incorporation of Smartclip’s revenues in the scope of consolidation
together with higher revenues from the Spanish film business account
for the growth reported by the Group’s Other Businesses.

The advertising market in conventional media performed well in the
fourth quarter of the year, growing by 5.3%, according to Infoadex.

2.1.2 Operating expenses

Operating expenses for the year to September 2017 were 3.8% higher
than for the same period in 2016.

Operating expenses by Jan-Dec Jan-Dec Change
business (thousand euros) 2017 2016
Atresmedia Television 746,275 740,153 0.8%
Atresmedia Radio 66,452 62,476 6.4%
Other businesses 37,208 16,494 125.6%
ATRESMEDIA 849,935 819,124 3.8%
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Operating expenses by type Jan-Dec Jan-Dec Change
(thousand euros) 2017 2016
Programming costs & Others 475,619 462,926 2.7%
Staff costs 133,281 131,169 1.6%
Other operating expenses 241,035 225,029 7.1%
OPERATING EXPENSES 849,935 819,124 3.8%

The incorporation of Smartclip accounts for 42% of the 3.8% increase
in expenses, while 47% of the increase is due to costs linked to higher
activity levels and the remainder to higher operating expenses.

Excluding Smartclip, expenses would have risen by 2.2% in the year.

2.1.3 Operating earnings and margins

EBITDA in the year to December 2017 was 202.1 million euros,
representing a margin on net revenues of 19.2%.

Jan-Dec Jan-Dec
EBITDA 2017 2016
Atresmedia Television 171,653 169,381
Margin on net revenue 18.7% 18.6%
Atresmedia Radio 17,074 19,694
Margin on net revenue 20.4% 24.0%
Other businesses 13,416 12,915
Margin on net revenue 26.5% 43.9%
TOTAL ATRESMEDIA 202,143 201,990
Margin on net revenue 19.2% 19.8%

At 53.6 million euros, EBITDA for the fourth quarter of 2017 was up
3.0 million euros on that achieved in the same quarter in
2016, with a margin on net revenue of 18.0%.
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EBIT for the year to December 2017 totalled 184.5 million euros, in
comparison with 184.4 million euros for the same period in 2016.

Jan-Dec Jan-Dec
EBIT 2017 2016
Atresmedia Television 156,787 154,059
Margin on net revenue 17.1% 16.9%
Atresmedia Radio 15,006 17,744
Margin on net revenue 18.0% 21.6%
Other businesses 12,699 12,635
Margin on net revenue 25.1% 43.0%
TOTAL ATRESMEDIA 184,492 184,439
Margin on net revenue 17.5% 18.1%

2.1.4 Profit before tax

The Group reported financial losses of 2.0 million euros, an
improvement on the year to December 2016, as the effective cost of
debt was lower.

Adjustments to the fair value of investees generated losses of 5.9
million euros in the year.

Profit before tax for the year to December 2017 totalled 176.6 million
euros, compared to 174.7 million euros for the same period last year.

2.1.5 Consolidated profit for the period

Consolidated profit for 2017 was 142.1 million euros, up 10.0% on the
previous year.

The corporate income tax expense for 2016 was subject to a tax
adjustment.





ATRESMEDIA

2.1.6 Other highlights

In July, Atresmedia renewed its existing syndicated financing
agreement, increasing the amount of the facility to 350 million euros
and extending the repayment period to five years. This will ensure the
Group has the liquidity it needs to develop the business over the
coming financial years.

In the same month the Group also acquired a 94.8% stake in
Smartclip, one of the top companies in the Spanish on-line advertising
market, with over 200 premium platforms and an audience potential of
more than 29 million unique visitors. It was incorporated in the
Group’s scope of consolidation in the third quarter of the year, with an
immediate positive impact on results.

10
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2.2 Consolidated Balance Sheet

31 31
December December
Goodwill 163,223 150,012
Other intangible assets 135,524 135,616
Property, plant and equipment and other non-current assets 65,179 62,476

Deferred tax assets 267,493 272,431

Programming rights and inventories 390,937 396,238
Trade and other receivables 276,394 248,196
Other current assets 18,383 38,173
Current tax assets 7,288 5,167

Cash and cash equivalents 25,026 1,562

Share capital 169,300 169,300
Issue premium 38,304 38,304
Legal and statutory reserves 42,475 42,475
Retained earnings 252,730 320,493
Treasury shares (8,810) (8,810)
Interim dividend (49,487) (49,487)
Other equity instruments 2,298 798
Remeasurements and other 576 4|486
Debt to financial institutions 190,229 103,478
Other non-current liabilities 7,263 10,041
Deferred tax liabilities 28,554 27,140
Debt to financial institutions 74,355 76,655
Trade and other creditors 477,120 468,633
Other current liabilities 125,692 105,527

Current tax liabilities 0 838

11
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The Group's net financial debt is 239.6 million euros, compared with
178.6 million euros at the end of December 2016.

A final dividend of €0.25/share was distributed in June against 2016
income. The total amount distributed was 56.2 million euros.

An interim dividend of €0.22/share was distributed in December
against 2017 income. The total amount distributed was 49.5 million
euros.

In the same month an extraordinary dividend of €0.45/share was
distributed, totalling 101.2 million euros.

12
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2.3 Consolidated Cash Flow Statement

At 31 December 2017 net cash flows from operating activities were
positive, totalling 209.8 million euros, 82.4 million euros more than at

the same date last year.

Euros (in thousands

1.- CASH FLOWS FROM OPERATING ACTIVITIES
Consolidated profit for the period before tax
Adjustments for:

- Depreciation and amortisation

- Provisions and others

- Financial result

Changes in working capital

Cash flow from operations

Income tax (paid)/refunded
Net cash flows from operating activities

2.- CASH FLOWS FROM INVESTING ACTIVITIES
Investments

Group companies, joint ventures and associates

Property, plant and equipment and intangible fixed assets
Investment in Spanish film productions

Divestitures

Group companies, joint ventures and associates
Net cash flows from investing activities

3.- CASH FLOWS FROM FINANCING ACTIVITIES
Financial expenses paid

Dividends paid

Acquisition of treasury shares

Financing of associates and related parties

Bank borrowings
Net cash flows from financing activities

NET INCREASE / DECREASE IN CASH
Cash and cash equivalents, beginning of the period
Cash addition from Smartclip’s incorporation

Cash and cash equivalents, beginning of the period
Cash and cash equivalents, end of the period

13

31

December

2017

176,573
22,080
17,780
2,327
1,973
36,315

234,968

(25,187)
209,781

(62,123)
(30,588)
(14,721)
(16,814)

55
55
(62,068)

(7,827)
(206,946)
0

(5)

84,451
(130,327)

17,386
1,562
6,078

7,639

25,026

31

December
2016

174,718
28,075
17,759
7,699
2,617
(52,614)

150,179

(22,772)
127,407

(50,648)
(13,068)
(15,705)
(21,876)

3,243
3,243
(47,405)

(1,294)
(89,834)
(8,931)
(50)
20,652
(79,457)

545
1,017

1,017
1,562
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2.4 Share price

2.4.1 Atresmedia's shares

Atresmedia's shares closed at €8.70/share, down 16.3% since the
start of the year. Meanwhile, the IBEX gained 7.4% to close at
10,043.90 points.

2%
15%
%
"
o
%
— Atresmedia
o —BEX S
-15%
2%

2%
MO0 0N SXUONT  OVINAT  OADNLY  GWIORT  OWORMT  GWOON)  GWORT  OWORAT WOV WWAAT e

Atresmedia share price in 2017 vs. the IBEX 35.

Jan-Dec
2017

Trading figures

Share price at 29/12/2017 (€) 8.70
High (€) 11.95
Low (€) 8.17
Weighted average price (€) 9.59
Average daily volume (shares) 353,739
Average daily volume (thousand euros) 3,392
Number of shares (million) 225.7

Source: Thomson Reuters
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2.4.2 Analysts' recommendations

At the close of the year, 25 analysts were reporting and offering
recommendations on our shares. Of these, 52% recommended Buy
Atresmedia shares, 24% recommended Hold, while 24% continued to
recommend Sell. The average target price at the end of the year to
December 2017 was € 10.33/share.

In the year to December 2017, Atresmedia's Investor Relations
department took part in 32 conferences and roadshows in cities
including London, Madrid, Paris, Milan, Geneva, Frankfurt, Montreal,
New York, Boston, Cascais, Barcelona and Bilbao.

The department held 400 direct meetings (at conferences and

roadshows and in our offices) and 140 conference calls with analysts
and investors.

2.5 Corporate Social Responsibility

Key events in the area of corporate responsibility included:

« The approval in December of the 2018-2020 Corporate
Responsibility Master Plan which will help strengthen the culture
of corporate social responsibility in the Company and bring it in
line with its corporate strategy.

» The publication of the tenth Corporate Responsibility Report.

 Atresmedia’s affiliation to the SERES Foundation, dedicated to
helping companies improve society, and the signing of
cooperation agreements with an “Emergency Committee” to
respond to humanitarian crises, with the Madrid Down
Syndrome Foundation to help disabled people enter the world of
work, and with the Integra Foundation to help victims of gender
violence find work.

« Atresmedia’s recognition, for the second consecutive year, as
the audiovisual group with the best reputation according to the
“RepTrak Espafia 2017"” study, and for a fifth year as the most
attractive communications company to work for, according to
the 2017 Randstad Report.

The social initiatives that fall under the Compromiso Atresmedia
banner included the following:

15





ATRESMEDIA

Ponle Freno presented its ninth awards for the best projects
designed to improve road safety, held popular races in Mallorca,
Pontevedra and Vitoria, and organised its second Road Safety
Education Week with training activities for Group employees.
Objetivo Bienestar presented its fifth awards, recognising
schools' work to encourage healthy habits among pupils.

The Crea Cultura campaign to protect intellectual property
rights held forums on digital piracy, blockchains and the illegal
reproduction of books to raise awareness of these issues.

The Tolerancia Cero initiative released a fund-raising song in
aid of the Fundacién Ana Bella and to raise awareness about
gender violence.

Finally, the Constantes y Vitales campaign launched a
programme to raise awareness about chronic obstructive
pulmonary disease (COPD), held its third annual awards, and
persuaded the Autonomous Communities of Madrid and Valencia
to sign up to its initiative to install defibrillators in public places.

The Atresmedia Foundation:

Organised the Grandes Profes event and presented its fifth
Grandes Profes, Grandes Iniciativas awards for the most
innovative educational projects.

Organised awareness-raising sessions at the FesTVal television
festival.

Headed the ranking for transparency by business
foundations in the Building Trust 2016 report produced by the
Spanish Commitment and Transparency Foundation.

Was recognised as Foundation of the Year at the ConSalud
awards for its work with hospitals.

Atresmedia’s corporate volunteering programme was once again a
media partner for the international volunteering event Give and Gain
Day, the Companies' Charity Day and the Companies SDGs initiative to
support the Unites Nations’ sustainable development goals through
volunteering.

In the area of the environment, the Group supported the WWF Earth
Hour campaign through its Hazte Eco initiative, took part in the fourth
“Planeta Responsable” forum and supported the Save the Arctic
campaign in partnership with Greenpeace. Atresmedia has also joined
Forética's environmental Forum to work on making climate change a
strategic issue for management of organisations.
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3. ATRESMEDIA TELEVISION

3.1 Advertising market

According to Infoadex, the television advertising market expanded by
1.0% in the year. There was growth in every sector, except “Food”,
“Retail”, and “Finance”.

TV Advertising
Market by sector

| % vs 12M17

Market = +1.0%
|

Autos
Beauty
Food -8%
Retail -7%
Telecom
Finance -4%
Health 13%

Beverages

Other (*)

(*) culture, energy, sports, leisure, tourism, etc.

Sources: Infoadex / Sectors: Internal estimates
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3.2 Audience figures and content

Television viewing in 2017 was 3 hours and 49 minutes per person per
day, four minutes less than in the last year. This figure includes “linear
television” and “on-demand” viewing (programmes watched in the
seven days following conventional broadcast. Television viewing on
other devices such as computers and tablets is not included).

In addition, in March 2017 Kantar Media began to measure viewing

time of guests (viewers who do not live in the main viewer's home).
This figure (13 minutes) is not included in the data above.

Daily average viewing (minutes)

, 4h06" 4h 04 . v
3h 54° 3h 59 3h59° 3h57" g oo

3h 46’ 3h 49’

T T T T T T T T T
2009 2010 2011 2012 2013 2014 2015 2016 2017

Source: Kantar Media. Figures for non linear viewing are from February 2015.

Atresmedia’'s television channels achieved an audience share of
26.6% in 2017. This figure rises to 28.5% for commercial target
audience figures, the most attractive audience for advertisers, and
29.8% for prime time commercial target audiences, 0.6 percentage
points higher than the group's main competitor, despite it having one
more channel.
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Audience Share by Group Audience Share by Group
Total individuals Commercial Target
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Total Individuals Prime Time Commercial Target Prime Time
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Antena 3 had an average total individuals audience (24h) of 12.3% in
the year and it headed prime time commercial audience figures with a
13.9% share, 1.8 percentage points higher than its main competitor.

In 2017 fiction continued to draw the highest audience figures for the
Group’s main channel.

“Alli abajo” was the year’s most viewed fiction series with over 3.1
million viewers and a 19.9% audience share.
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“La casa de papel” was one of the year’s most successful new series,
producing the most watched first episode with 4.1 million viewers
(25.1%). It achieved an average audience of 2.3 million and a 14.4%
audience share. It was the leading programme for all target audiences
under 55 years and for commercial target audience share (16.5%).

In the last quarter, “Tiempos de Guerra”, with an average of 2.3
million viewers, ended its first season with an average audience share
of 15.5% and was the leading Wednesday night programme.

For daily broadcast series, "Amar es para siempre” (over 1.3 million
viewers and 12.2% audience share) and “El secreto de Puente Viejo”
(1.4 million viewers and 14.4%), were, once again this year, the most
viewed afternoon programmes. The latter programme, furthermore,
became the fiction programme with the most broadcast episodes in the
history of Spanish television.

Antena 3 also achieved the highest audience figures in light
entertainment, with “Tu cara no me suena todavia”, which also had the
strongest launch in the history of the format, with an audience share of
25.9% and 3.5 million viewers. Its episodes were watched by an
average of 2.1 million viewers and had a 16.8% audience share.

New entertainment programmes were also successfully launched:
“Ninja Warrior”, the leading programme in its time slot, with over 2
million viewers and an audience share of 16.1%, and “Me resbala”,
with 1.6 million viewers and a 13.8% audience share.

Game shows once again formed a key part of the programming
structure: “Ahora caigo” finished with an average audience of 1.3
million (13.9%) while "Boom” increased its audience share to 12.9%
and over 1.4 million viewers.

“El hormiguero 3.0” once again beat its own record figures for the
year: it was the most watched daily programme on television and the
clear leader in its time slot for the third consecutive year, with a 15%
audience share (up 0.1% on 2016) and over 2.7 million viewers.

Antena 3's film offerings continue to be a key part of its programming
strategy. Every session of its weekend afternoon film slot, “Multicine”
attracted the highest audience figures, with an average of 1.6 million
viewers and a 13.5% audience share. Meanwhile, the weekend prime
time slot, “El Peliculon” was one of the most viewed programmes with
an average audience of 1.8 million in 2017.
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In sport, Antena 3 once again broadcast the Champions League, the
most important football club competition, attracting an average
audience share of 32%. The extra time played between Real Madrid
and Bayern Munich in the quarter finals was the most viewed moment
in 2017, with 9.4 million viewers (46.1%).

The average total individuals audience (24h) for the laSexta channel
in 2017 was 6.8%, putting it once more ahead of its main competitor.
It achieved a commercial target audience share of 7.4%, and 7.8% for
commercial target audiences in the prime time slot.

“El Intermedio” was once again the most viewed daily programme on
laSexta with over 1.8 million viewers (10.2%)

“Al Rojo Vivo”, the leading morning talk show, ended its second
record-breaking year with a 12.3% audience share, extending its
leadership as the most watched information programme in its time
slot.

In the prime time slot, “"Salvados” was once again the channel’s most

watched programme, with an average of over 2.1 million viewers in
2017 (11.5%).

Aud|en$e 5*;?3.“‘_3'“ <I:hanne|s Audience share main channels
otal individuals Commercial Target
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Source: Kantar Media. 24h total individuals 4+ Source: Kantar Media. Commercial target: 25-59 years. >10.000 inhabitants
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Audience share main channels Audience share main channels
Total individuals Prime Time Commercial Target Prime Time
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In the year to December 2017 the complementary channels
contributed a combined audience share in total individuals (24h) of
7.5%, reaching 9.0% for commercial target audiences.

Neox reached a total individuals audience share of 2.5% in the period
and a 3.2% commercial target audience share.

Nova had a total individuals audience share of 2.2% and a 2.1%
commercial target audience share.

Mega reported average audiences of 1.8% in 2017, rising to 2.3% for
commercial target audience share.

Atreseries continues to grow, achieving its best ever audience figures

with a total individuals audience share of 1.1% and a 1.4% commercial
target audience share.
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Total Individuals
12M17 12M16 Change
3 E. 75 7.2 +0.3
= [lEeD

9.3 9.2 +0.1
tvel 6.2 6.7 -0.5
— 3.1 2.9 -0.2
Veo TV 2.7 2.1 +0.6
13TV 2.1 2.1 +0.0
Kiss TV BKISS 0.9 0.4 +0.5
Secuoya 0.4 0.3 +0.1
Real
Madrid TV (&) 0.4 0.2 +0.2

Source: Kantar Media. 24h total individuals 4+

On the main channels, in-house productions predominate (75%), while
the majority of programmes broadcast on the complementary channels
are produced by others (79%).

Own vs. third party production in commercial schedule
(% hours broadcast)

ANTENA3 laSexta - BBB

ATRESERIES
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3.3 Income statement

Jan-Dec Jan-Dec
Euros (in thousands 2017 2016

NET REVENUE 917,928 909,534 0.9%
OPERATING EXPENSES 746,275 740,153 0.8%
EBITDA 171,653 169,381 1.3%
Depreciation and amortisation 14,865 15,322 (3.0%)
EBIT 156,787 154,059 1.8%

3.3.1 Net revenue

Net revenue for the twelve months to December 2017 totalled 917.9
million euros, up 0.9% on the 909.5 million euros reported for 2016.

According to Infoadex, the television advertising market increased by
about 1.0% in the period. Atresmedia Television’s share of this market
was 41.4%.

Atresmedia Television's market share in the fourth quarter of 2017 was

around 40.2%, with net revenues up by 1.8% compared with the same
quarter of 2016.
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3.3.2 Operating expenses

Jan-Dec Jan-Dec
2017 2016
Programming cots & Others 448,431 447,311 0.3%
Staff costs 75,077 78,703 (4.6%)
Other operating expenses 222,767 214,139 4.0%
OPERATING EXPENSES 746,275 740,153 0.8%

Operating expenses in 2017 totalled 746.3 million euros, compared to
740.2 million euros in 2016, an increase of 0.8%.

This increase was mainly due to higher variable costs linked to sales.

Operating expenses for the fourth quarter of 2017 were 0.2% higher
than in the same period in 2016.

3.3.3 Operating earnings and margins

EBITDA in 2017 was 171.7 million euros, representing a margin of
18.7%.

Jan-Dec Jan-Dec
EBITDA 2017 2016
Atresmedia Television 171,653 169,381
Margin on net revenue 18.7% 18.6%

EBITDA in the fourth quarter of 2017 was 44.6 million euros, up 10.1%
on the same quarter of 2016.
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EBIT for the year to December 2017 totalled 156.8 million euros, in
comparison with 154.1 million euros for the same period in 2016.

Jan-Dec Jan-Dec
EBIT 2017 2016
Atresmedia Television 156,787 154,059
Margin on net revenue 17.1% 16.9%
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4. ATRESMEDIA RADIO

4.1 Advertising market and audience figures

According to Infoadex, the radio advertising market in 2017 grew by
1.7%.

Atresmedia Radio had an average of 4.0 million listeners, according to
the latest General Media Study (EGM), in the rolling year to the 3rd
2017 survey. Onda Cero’s rankings remained stable as it continued to
be the third ranking talk radio station with an average of 1.9 million
listeners. For specialist stations, Europa FM had 1.8 million listeners
while Melodia FM had its highest ever audience figures with 309,000
listeners.

ATRESMEDIA RADIO- E.G.M. Moving average (Mon-Fri)

Thousand listeners

ATRESMEDIA
“‘“‘°’ 4319 4110 4,153 4,106 4,091 4012

——o—0o

2,136
' 1,943 1,947 1,912 1922 i 553
(1, [EUROPAFM] S “ S —
1,943 1,902 1,920 1,910 1,871 1,805
240 274 286 284 298 309

Melodiafm

1st 16 2nd 16 3rd 16 1st 17 2nd 17 3rd 17

Source: EGM. Moving average. Monday-Friday
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4.2 Income statement

Jan-Dec Jan-Dec Change
Euros (in thousands 2017 2016

NET REVENUE 83,526 82,170 1.7%
Staff costs 26,407 24,195 9.1%
Other operating expenses 40,045 38,282 4.6%
OPERATING EXPENSES 66,452 62,476 6.4%
Depreciation and amortisation 2,068 1,948 6.2%

Net revenue for the year to December 2017 performed in line with the
market, totalling 83.5 million euros, up 1.7% on the 82.2 million euros
reported for the same period of 2016.

Sales by format Sales by market

= Conventional

« EFM-Melodia = National
FM

© Local
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Operating expenses to 31 December 2017 amounted to 66.5 million
euros, compared with 62.5 million in the year to December 2016. This
increase was mainly due to higher content costs for evening sports
programming from the start of the 2016/2017 football season.

EBITDA in 2017 was 17.1 million euros, representing a margin on net
revenues of 20.4%.

EBITDA in the fourth quarter of 2017 was 5.0 million euros, with a
margin on net revenues of 21.4%.

Jan-Dec Jan-Dec
EBITDA 2017 2016
Atresmedia Radio 17,074 19,694
Margin on net revenue 20.4% 24.0%
Jan-Dec Jan-Dec
EBIT 2017 2016
Atresmedia Radio 15,006 17,744
Margin on net revenue 18.0% 21.6%

29





ATRESMEDIA

5. OTHER BUSINESSES

5.1 Atresmedia Cine

Atresmedia Cine released nine films in 2017: “Contratiempo”, “El
Guardian Invisible”, “El Bar”, “Plan de fuga”, "Sefior Dame Paciencia”,
“Abracadabra”, “La Niebla y la Doncella”, “Toc” and “Oro”. Films such
as “Villaviciosa de al lado” also remained on release. In total, these
films represented 29% of box-office takings for Spanish cinema in the

period.

ABRACADABRA

29
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5.2 Atresmedia Digital

At 31 December 2017 monthly unique visitor figures for Atresmedia
Digital's websites were 27.1 million, up 11.7% on the monthly average
to December 2016. The Group’s websites (antena3.com, lasexta.com,
flooxer.com and ondacero.es) and its vertical content sites
(“Celebrities”, “Se Estrena”, “Tribus Ocultas”, “Objetivo TV”, “"No Solo
Manga”, “Tecnoxplora”, “Centimetros Cubicos” etc.) performed
particularly strongly in the year.
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12M16

Unique visitors

+11.7% l

Monthly average Monthly average
12M17

ATRESMEDIA

Monthly average
Source: Adobe Analytics

According to figures published by comScore, the Atresmedia Group’s
websites headed the internet rankings for television groups for the
twenty-first consecutive month, with 15.8 million unique visitors in
2017, an increase of 29% on 2016 and 4.3 million more than

Mediaset.

19.000

5.000

=== ATRESMEDIA

Source: comScore
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The Atresplayer video and audio platform reported 5.2 million
registered users and 10.5 million downloads to mobile devices.
According to figures from comScore, in 2017, Atresplayer had a
monthly average of 2.4 million unique visitors.

Videoplayer visitors

4.000 1

3.500 A

3.000 -

2.500 A

2.000 -

1.500 -

1.000

Jan Feb Mar Apr May Jun July Aug Sep Oct Nov Dec J. Feb Mar Apr May Jun July Aug Sep Oct Nov Dec
5 16 6 1 16 6 1 16 7 17 16 17 16 17 17 17 17 17 17

6 17 1 1 6 17 1
N > R

Source: comScore

The platform for short videos, Flooxer, attracted an average of 0.9
million unique visitors per month in 2017 according to ComScore.
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5.3 Income statement

The Group's other activities performed as follows:

Jan-Dec Jan-Dec
Euros (in thousands 2017 2016

NET REVENUE 50,624 29,410 72.1%
% of Atresmedia's revenues 4.8% 2.9%
OPERATING EXPENSES (*) 37,208 16,494 125.6%
% of Atresmedia's expenses 4.4% 2.0%
EBITDA 13,416 12,915 3.9%
% of Atresmedia's EBITDA 6.6% 6.4%

(*) Includes amortisation of film productions.

The Group's other businesses reported EBITDA in the year to
December 2017 of 13.4 million euros. The growth in both revenues
and expenses compared with the previous year is mainly thanks to the
digital business, strengthened by the incorporation of Smartclip from
July 2017, and to the Spanish film business.
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APPENDICES

Pro forma consolidated income statement excluding

Smartclip

4th quarter

4Q17

Proforma

(*)

in thousands

NET REVENUE 284,716 280,922
OPERATING EXPENSES 232,566 230,378
EBITDA 52,150 50,544
EBIT 47,553 46,333
Year

2017

Proforma

*)

in thousands

NET REVENUE 1,037,193 1,021,114

OPERATING EXPENSES 836,998 819,124

EBITDA 200,195 201,990

EBIT 182,616 184,439

(*) Pro forma: Atresmedia excluding
Smartclip

1.4%

0.9%

3.2%

2.6%

1.6%

2.2%

(0.9%)

(1.0%)

Smartclip was incorporated in the scope of consolidation in July 2017.
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FY17 Highlights

= According to external estimates, Total Ad market grew by near +2%

with TV and Radio roughly in line (+1% and +2% respectively)

=2 Atresmedia achieved 26.6% audience share in Total Individuals and

28.5% in Commercial Target

= Atresmedia TV’s market share reached 41.4% (power ratio of 1.6x)

= Atresmedia TV & Radio performed in line with the market (+1% &
+2% respectively)

= Atresmedia’s Net revenue amounted to €1,052 mill; +3.0% yoy

= OPEX stood at €850 mill; +3.8% yoy

= EBITDA of €202 mill; +0.1% vs 2016

= Smartclip consolidated as of July 1st and added €2 mill to EBITDA

= Net Profit reached €142 mill, +10.0% vs 2016. Best result in last 9
years

= Atresmedia paid the highest dividend in its history (€207 mill)
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= According to external estimates, Total Ad market was +2% in 2017
= TV & Radio were roughly in line with the Total Ad market (+1% and +2%
respectively)

____ Media____J Infoadex JINNNNI2ANN

TV +1.0% +0.8%
Radio +1.7% +2.7%
Newspapers -8.1% -6.7%
Magazines -4.8% -6.1%
Sunday suppl. -8.5% -9.0%
Outdoor +1.7% -0.1%
Internet +10.0% +15.2%
Cinema +12.7% +8.0%
Total +2.3% +2.0%

Source: Infoadex & I2p (ArceMedia)
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= TV holds leadership position with 40% share of total Ad market
= Digital gains ground up to 29% share at the expense of Press

FY17

Spanish ad spending by medium

-0.1pp
41.2%

40.1% \/ == 40.0% [j

S
15.7% .=
9.0%

) 8.7% @
8.4% =
T e -
1.3%

2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017

Results

Source: Infoadex
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FY17 Results in € mill: P&L

MO vl | v | N | v |
Net Revenues 1,052.1 1,021.1 +3.0% 1,037.2 +1.6%
OPEX 849.9 819.1 +3.8% 837.0 +2.2%
EBITDA 202.1 202.2 +0.1% 200.2 -0.9%
EBITDA Margin 19.2% 19.8% 19.3%
EBIT 184.5 184.4 +0.0% 182.6 -1.0%
EBIT Margin 17.5% 18.1% 17.6%
Net profit 142.1 129.2 +10.0%
Net profit Margin 13.5% 12.6%

Source: Atresmedia’s financial statements

* Smartclip entered consolidation perimeter as of July 1st, 2017
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Atresmedia: Net revenues by segment

Total Net Revenues stood at €1,052.1 million, +3.0% yoy
Net TV revenues of €918.0 million (+0.9% yoy)

Radio revenues totalled €83.5 mill (+1.7% yoy)
Revenues of “"Others” reached €50.6 mill (1.7x yoy)

L2

Net Revenues
i +0.9% ‘

910 918

| +3.0% I

1,021 1,052

In € mill

i +1.7% l
1.7x

Total Group

29 51

- - s

FY16  FY17 FY16  FY17
Radio Others

Source: Atresmedia’s financial statements






> Total OPEX of €850 mill, +3.8% vs FY16
= TV OPEX mainly increased due to the incorporation of Smartclip to the

perimeter and the costs linked to higher sales

OPEX breakdown by division OPEX breakdown by type of cost

In € mill In € mill

g19 | +38% | 850 ‘ 819 | +3.8% | 850

16 +21mill

Others

Radio Other Costs

Personnel
Costs

TV

Programming
costs & Others

2016 2017 2016 2017

Source: Atresmedia’s financial statements
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Atresmedia: Cash flow & Debt position

= Total net debt reached €240 million
= Total net debt/last 12 months EBITDA = 1.2x
= High cash conversion (FCF~0.9x EBITDA)

Credit facilities

In €mill
In € mill
+210
-62
Undrawn
42%
-209
Cash
-1 79 Drawn
58% Net
2016 Net Operating Investing Dividends & FY17 Net
debt CF CF Others Debt Total available
credit facilities
Source: Atresmedia’s financial statements Source: Atresmedia’s financial statements
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Atresmedia: Dividend payment

= The highest dividend paid ever (€207 mill)

Dividend paid in the year

In € mill

52005-2017= €1,350 mill

”H ili |I||

2005 2006* 2007* 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017

* Partially paid in shares
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TV Advertising market

> 2017 (1% yoy): Modest performance for TV ad market

FY17

6%

]

-3%

-10%

-16%

FY13=-6%

22%

FY14=+11%

12%
8%
3%

FY15=+6%

3%

11%
6%
1%

FY16=+6%

Gross Total TV Advertising by quarter (yoy growth)

3%

40/0 0
3% 1%

-3%

FY17=+1%
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Source: Infoadex
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TV Ad market by category

Most of categories performed in positive

Market share FY17

Beauty
12%

Others
25%

Food
y 11%

Beverages
5% Autos
13%

Health
5%
Finance U Telecom
9% Retail 9%
10%

TV Ad market by FY17

Market = +1.0%

Beauty & Hygiene J 1%

Food -8% E

Automotive

Telecom

Retail -7% I

Finance -4% !

Health - EEA
Beverages i 8%
Others* |=| 3%

Source: Internal estimates
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= High dispersion among categories and quarters

EQ1 mQ2 mQ3 mQ4

Quarterly evolution by category

68%

14
-20% -18%
Beauty & Food Autos Telecoms Retail Finance Health Beverages  Others
Hygiene
Share 12% 11% 13% 9% 10% 9% 5% 5% 25%
Source: Internal estimates
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Atresmedia market positioning

= Market share stood at 41.4% according to Infoadex
= Best power ratio in the industry

Ad share positioning Power ratio in FY 17

In% Power ratio (x Market share /Audience )

43.3% 43.3%
e > @

0.0pp

$
-0.7pp
42.1% 41.4%

FY 16 FY 17

Source: Infoadex
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Atresmedia Television

FY17 Results in € mill: P&L

AECA WGECH | Yo
Total Net Rev. 918.0 909.5 +0.9%
OPEX 746.3 740.2 +0.8%
EBITDA 171.7 169.4 +1.3%
EBITDA Margin 18.7% 18.6%
EBIT 156.8 154.1 +1.8%
EBIT Margin 17.1% 16.9%

Source: Atresmedia s financial statements
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Atresmedia Television: Ad revenues breakdown in 2017

FY17 Key factors

‘ A GRPs I ‘ A GRPs I \ A Price |

4% 50/0
[ I
-29% -2%
-5%
A A A
Audience Inventory TV viewing ‘

A Gross Ad. Revenue
0%

Source: Internal estimates
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= Atresmedia Radio grew by 2% in 2017 in line with the Radio market
= OPEX increased yoy mainly due to the programming grid reinforcement
in the late night

Atresmedia Radio vs Radio market Revenues breakdown in 2017

FY17 yoy growth
+2%

Music
Radio market Revenues ﬁ Local
(internal estimates) 1 [EURDPAFM] 9

M

Revenues OPEX
Talk

National

+6%

[cerod
ATRESMEDIA 3 +2%
RADIO
' By format By market

Source: Internal estimates

[ 4
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Atresmedia Radio

FY17 Results in € mill: P&L

FY17

Net Revenues

OPEX

EBITDA
EBITDA Margin

EBIT
EBIT Margin

83.5

66.5

17.1
20.4%

15.0
18.0%

Srviy [ ORIET

82.2

62.5

19.7
24.0%

17.7
21.6%

YoY

+1.7%

+6.4%

-13.3%

-15.4%

Source: Atresmedia’s financial statements
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Atresmedia: Others Division

Financials

Net revenues split

Others
*12%
€ mil rvi7 SRR
Eve?ts '\i\ Digital
18%_ A 49%
Net Revenues 50.6 29.4 / ~ (
EBITDA 13.4 12.9

Films
21%

Source: Atresmedia’s financial statements

Contribution to consolidated group net of eliminations

*QOthers (Editorial, A3 Musica,...)
Digital includes 2H17 of Smartclip
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= TV viewing remains at high levels (3h 49 min/day)
= TV viewing accounts for 85% of daily audiovisual viewing

Avg daily TV viewing Avg daily audiovisual viewing

In hours In % and hours
VoD
4h 06’ 3h 57’ , | Time shift

3h 46’ 3h 49 —

. . 1% 2%
Online video

2009 2010 2011 2012 2013 2014 2015 2016 2017 Linear TV

Source: Kantar Media. Includes linear and, as of 2015, non- Source: Kantar Media & Comscore

linear (+7 days viewing through TV set , TV viewing on
desktops, tablet or mobile devices not included)
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Atresmedia Television: Audience by channel

= Atresmedia’s audience dropped by 50 bps yoy

Audience group

27.1
n % 26.6
02016 m2017
12.8
12.3
7.1 6.8
2525 2222 1g1l.38 1.1
[ 0.8
B TE =
'.‘ 6 Nneox nova MEGA QEE AT ’
Antenas laSexta
-0.5 -0.3 0.0 0.0 0.0 +0.3 -0.5

Source: Kantar Media. Total Individuals (4y+)
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=2 Atresmedia achieved 26.6% audience share in Total Individuals and 28.5 %
as Commercial Target in 2017

FY17

Source: Kantar Media. Total Individuals (4y+)
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Audience Share Total Individuals Aud. Share by Commercial Target
In % In %
30-2 -1 5pp 31.0 '1.0pp
o i \espaiia. 300
ATRESEDIA < 27. 1 — o— * 29.7 28.5 .
_0‘5pp 26.6 26-8 '1.2pp " 281
— ° —0
tve 17.4
16.8 16.6 : tve — _°
0.2pp 14.4 140
-0.8pp 13.6 )
2016 2017 YTD2018 2016 2017 YTD2018

Source: Kantar Media. Commercial Target (25-59 y), >10,000 inhabitants
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=2 Antena 3 achieved 12.3% in Total Individuals and 12.1% in Commercial

FY17

Target

In %

e 14.4 4 1pp
13.3

Audience Share Total Individuals

’ 12.6
® o
Antena3 128 i + 126
0.5pp s
® 11.3
2016 2017 YTD2018

Source: Kantar Media. Total Individuals (4y+)
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Aud. Share by Commercial Target

In %

[ A ) 12.4

Antenal 1 2 . 8

13.5 -1.1pp 12.3
@

-0.7pp 12.1 11.8

8.8 8.5 9.2
-0.3pp )

2016 2017 YTD2018

Source: Kantar Media. Commercial Target (25-59 y), >10,000 inhabitants
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= La Sexta outperformed again its main commercial competitor

Audience Share Total Individuals

In %

0.2pp 8.0

2016 2017 YTD2018

FY17

Source: Kantar Media. Total Individuals (4y+)
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Aud. Share by Commercial Target

In %

8.1 -0.7pp

c0Q

laSexta /.

+0.4pp 6.2

5.7
5.3

-
°I
1
-
Q

2016 2017 YTD2018

Source: Kantar Media. Commercial Target (25-59 y), >10,000 inhabitants
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= 2017 yoy audiences: Atresmedia’s complementary channels keep
positive trend (+0.3pp yoy)

Complementary channels’ audience share

In%

m2017 Channels
02016
A3M _ | 7,72'5 +0.3 nova MEGA ATRESERIES
9.3 _*
MSE _ 55 +0.1 %m
.2 =
6.7 -0.5
3.1
Net 2.9 +0.2
2.7
Veo +0.6
13TV EI +0.0
+1.6
Dkiss . +0.5
. 0.4
RMadrid ¥, +0.2
0.4
Ten 0.3 +0.1
Source: Kantar Media
Audience share 24h; Total Individuals: 4+
* Channels launched in 2016
FY17 Results 26

AA





Atresmedia Radio

=2 Atresmedia Radio has flattened out at 4.0 million listeners
= Stable performance in all our radio stations

Listeners evolution

In thousand of listerners

4,319

4,119 4,153 4,106 4,091 4,012
ATRESHMEDIA ’ M

D 2,136
: 1,943 1,947 1,912 1,922 1,898

1,943 1,902 1,920 1,910 1,871

M EEEREEY 1,805
240 274 286 284 298 309
W 3 — o —& - -
Melodiatm
1st 16 2nd 16 3rd 16 1st 17 2nd 17 3rd 17

Source: EGM Surveys Monday to Friday (.000) ( Moving average).
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Atresmedia Digital

= Monthly unique users increased by 11.7% up to 27.1 mill in 2017
= Atresmedia: Leading in unique users among TV broadcasters

Unique Users yoy

Monthly average in mill users

ATRESMEDIA ’

27.1

+11.7%
24.3

2017

2016

Source: Adobe Analytics Source: Comscore
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> Atresplayer achieves 2.4 mill users in monthly average
= Flooxer nearly reaches 1.0 mill users /month

KPIs KPIs
Long form video ‘ Short form video
platform platform
Videoplayers 2.4
Users mill
(avg 2017)
Videoplayers 0.9
Apps 10.5 Users (avg 2017) mill
Downloads mill
(end 2017)
|
Registrations 5.2
(end 2017) mill

Source: Comscore & internal estimates
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= Up to 50 mill subscribers in our international channels, 3x vs 2013

FY17

In mill suscribers

Results

2013

30

neg

ATRESERIES:

[iHOLAI} A

@

INTERNACIONAL

2017
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= Atresmedia Films accounted for near 30% of total revenues generated by

Spanish films in 2017

FY17

Results

Atresmedia Cinema in FY17

f"ltm:l
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Atresmedia Television: Ad revenues breakdown in Q4 17

Q4 17 Key factors

‘ A GRPs I ‘ A GRPs I \ A Price I

5%
-1% -29% 2% % -
-4%
A A A
Audience Inventory TV viewing ‘

A Gross Ad. Revenue
+19%

Source: Internal estimates
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Q4 17 Results in € mill: P&L

I b | o |

Net Revenues 297.0

OPEX 243.5
EBITDA 53.6
EBITDA Margin 18.0%
EBIT 48.9
EBIT Margin 16.5%
Net profit 38.6
Net profit Margin 13.0%

280.9

230.4

50.5
18.0%

46.3
16.5%

27.6
9.8%

+5.7%

+5.7%

+6.0%

+5.6%

+39.8%

Q4 17 YoY ‘

284.7 +1.4%

232.6 +0.9%

52.2 +3.2%
18.3%

47.6 +2.6%
16.7%

FY17

Source: Atresmedia’s financial statements
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Atresmedia Television

Q4 17 Results in € mill: P&L

FY17

Total Net Revenues 253.1

OPEX 208.4
EBITDA 44.6
EBITDA Margin 17.6%
EBIT 40.8

EBIT Margin 16.1%

248.6
208.0

40.5
16.3%

36.7
14.8%

YoY

+1.8%

+0.2%

+10.1%

+11.2%

Source: Atresmedia s financial statements
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Atresmedia Radio

Q4 17 Results in € mill: P&L

FY17

Net Revenues

OPEX

EBITDA
EBITDA Margin

EBIT

EBIT Margin

23.5
18.5

5.0
21.4%

4.5
19.1%

23.4

18.3

5.1
21.9%

4.7
19.9%

YoY

+0.3%

+1.0%

-2.1%

-3.9%

Source: Atresmedia’s financial statements
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Investor Relations Department

Phone: +34 91 623 46 14
E-mail: ir@atresmedia.com
Web: www.atresmediacorporacion.com

Legal Notice

FY17

The information contained in this presentation has not been independently verified and is, in any case, subject to
negotiation, changes and modifications.

None of the Company, its shareholders or any of their respective affiliates shall be liable for the accuracy or completeness
of the information or statements included in this presentation, and in no event may its content be construed as any type of
explicit or implicit representation or warranty made by the Company, its shareholders or any other such person. Likewise,
none of the Company, its shareholders or any of their respective affiliates shall be liable in any respect whatsoever
(whether in negligence or otherwise) for any loss or damage that may arise from the use of this presentation or of any
content therein or otherwise arising in connection with the information contained in this presentation. You may not copy or
distribute this presentation to any person.

The Company does not undertake to publish any possible modifications or revisions of the information, data or statements
contained herein should there be any change in the strategy or intentions of the Company, or occurrence of unforeseeable
facts or events that affect the Company’s strategy or intentions.

This presentation may contain forward-looking statements with respect to the business, investments, financial condition,
results of operations, dividends, strategy, plans and objectives of the Company. By their nature, forward-looking
statements involve risk and uncertainty because they reflect the Company’s current expectations and assumptions as to
future events and circumstances that may not prove accurate. A number of factors, including political, economic and
regulatory developments in Spain and the European Union, could cause actual results and developments to differ materially
from those expressed or implied in any forward-looking statements contained herein.

The information contained in this presentation does not constitute an offer or invitation to purchase or subscribe for any
ordinary shares, and neither it nor any part of it shall form the basis of or be relied upon in connection with any contract or
commitment whatsoever.
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La informacién consolidada de Atresmedia adjunta ha sido preparada de
acuerdo con lo establecido por las Normas Internacionales de Informacion
Financiera (NIIF), teniendo en consideracion la totalidad de los principios y
normas contables y los criterios de valoracidn de aplicacion obligatoria, asi
como las alternativas que la normativa permite a este respecto. De modo
adicional se presenta informacién de la evolucion individualizada de las dos
principales actividades del Grupo: Television y Radio.
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ATRESMEDIA

1. ASPECTOS DESTACADOS

1.1 Hitos del periodo y principales magnitudes

Atresmedia. Principales magnitudes del periodo

Ene-Dic Ene-Dic
Variables operativas destacadas 2017 2016
Audiencia total TV 26,6% 27,1%
Cuota de mercado TV (Infoadex) 41,4% 42,1%
Oyentes Radio (miles) (320la EGM) 4.012 4.153
N©° de empleados total 2.008 1.919
Variables financieras destacadas Ene-Dic Ene-Dic
(Miles de euros) 2017 2016
Ingresos Netos 1.052.078 1.021.114
Resultado Bruto de Explotacion 202.143 201.990
Beneficio del Ejercicio 142.108 129.152
Deuda Financiera Neta 239.558 178.571

Atresmedia ha obtenido en el afno 2017 un Resultado Bruto de
Explotacion de 202,1 millones de euros, similar al del afio 2016,
y un Beneficio Consolidado de 142,1 millones de euros, 13,0
millones de euros superior al del aino anterior.

Atresmedia Television alcanza en el periodo, segun Infoadex, una
cuota de mercado del 41,4%.

En términos de audiencia registra en el afio una cuota del 26,6%,
siendo lider de audiencia en el prime time, en el target comercial, con
un 29,8%.

El canal Antena 3 obtiene una cuota de audiencia en el periodo del
12,3% vy lidera en el prime time en el target comercial con una
audiencia del 13,9%, superando en 1,8 puntos a su principal
competidor.

El canal laSexta, con una audiencia media del 6,8%, termina el afio
por encima de su principal competidor, y alcanza en el target comercial
en la franja prime time una audiencia del 7,8%.
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El conjunto de canales complementarios del Grupo (Neox, Nova,
Mega y Atreseries) suma una cuota de audiencia de un 7,5% en el
acumulado a diciembre de 2017, siendo en el target comercial de un
9,0%.

Atresmedia Radio, con sus cadenas Onda Cero, Europa FM y Melodia
FM, mantiene su posicién con mas de 4 millones de oyentes segun el
ultimo Estudio General de Medios (32 ola de 2017).

En los Otros Negocios del Grupo, los largometrajes de Atresmedia
Cine representan el 29% de la recaudacién del Cine Espafiol en el afio,
y en el Negocio Digital, segun datos facilitados a diciembre por
comScore, Atresmedia, con una media de 15,8 millones de usuarios
mensuales, concluye el aflo como grupo audiovisual lider en internet.

1.2 Entorno econémico y de mercado

El Producto Interior Bruto ha crecido un 0,7% en el cuarto trimestre
de 2017 en tasa intertrimestral (una décima por debajo del tercero) y
ha aumentado un 3,1% en el conjunto del ejercicio. Se trata del
cuarto afio seguido de la economia espaiola en expansion.

El panel de expertos Funcas, en su prevision de enero de 2018,
estima que el PIB aumente un 2,6% en 2018 con un perfil trimestral
muy estable con tasas del 0,6%, y una leve desaceleraciéon en el
ultimo trimestre. La aportacién de la demanda nacional a este
crecimiento serd de 2,2 puntos, y la del sector exterior sera de 0,4
puntos.

Este incremento de la economia del 2,6% esta algo por encima de las
previsiones de otros organismos: 2,3% el Gobierno de Espafa, 2,4%
el Banco de Espafia; la Comisién Europea y el FMI son algo mas
optimistas y esperan un crecimiento de la economia en su conjunto del
2,5%.

En cuanto a la creacion de empleo, la estimacion estda en un
crecimiento del 2,8% para 2017, mientras que para 2018 se situa en
el 2,3%. Asi, la tasa de desempleo (EPA) pasara del 17,1% en 2017
hasta el 15,3% en 2018.

El consumo de los hogares sigue también dando muestras de
crecimiento, aungue menor que el afo pasado. El consenso de Funcas
espera un incremento del 2,5% en 2017 (tres décimas por debajo de
2016) y del 2,2%0 en 2018.
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Segun Infoadex, la inversion publicitaria en los medios
convencionales de enero a diciembre de 2017 ha crecido un 2,3%
respecto al mismo periodo de 2016. El medio television crece un 1,0%,
el medio radio un 1,7% y el medio internet un 10,0%.

I::l:fi?:ﬂgrio por 12M17 VS Cuota por

medios i2M16 Medio
Television 1,0% 40,0%
Radio 1,7% 8,7%
Internet 10,0% 28,9%
Diarios -8,1% 10,6%
Revistas -4,8% 4,5%
Exterior 1,7% 6,1%
Dominicales -8,5% 0,6%
Cine 12,7% 0,6%
TOTAL MEDIOS 2,3% 100,0%

Fuente: Infoadex
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2. ATRESMEDIA

2.1 Cuenta de resultados consolidada

Ene-Dic Ene-Dic

Miles de Euros 2017 2016

Importe neto de la cifra de negocios 983.969 962.583 2,2%
Otros ingresos 68.109 58.531 16,4%
INGRESOS NETOS 1.052.078 1.021.114 3,0%
GASTOS DE EXPLOTACION 849.935 819.124 3,8%
Amortizaciéon del inmovilizado 17.780 17.759 0,1%
Deterioro y enajenaciones del inmovilizado (129) (208) 37,9%
Resultado financiero (1.973) (2.617) 24,6%
Resultado neto de participaciones en otras entidades (5.946) (7.104) 16,3%
Impuesto sobre sociedades 34.465 45.605 (24,4%)

Resultado atribuido a socios externos

Desde el mes de julio se incluyen en las cuentas del Grupo Atresmedia
las operaciones de Smartclip. En el anexo, al final del documento, se
puede ver una cuenta de resultados proforma sin su efecto.
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2.1.1 Ingresos Netos

Los ingresos netos de Atresmedia en el acumulado a diciembre de
2017 alcanzan los 1.052,1 millones de euros, frente a los 1.021,1
millones de euros obtenidos en el mismo periodo de 2016, lo que
supone un incremento del 3,0%.

Ingresos Netos Ene-Dic Ene-Dic Evolucién
(Miles de euros) 2017 2016
Atresmedia Television 917.928 909.534 0,9%
Atresmedia Radio 83.526 82.170 1,7%
Otros negocios 50.624 29.410 72,1%
ATRESMEDIA 1.052.078 1.021.114 3,0%

El crecimiento de los Otros Negocios del Grupo recoge la incorporacion
de los ingresos de Smartclip ademas de los mayores ingresos del
negocio de Cine Espanol.

El comportamiento del mercado publicitario de medios convencionales

durante el cuarto trimestre de 2017 ha sido positivo, con un
incremento del 5,3%, segun Infoadex.

2.1.2 Gastos de Explotacion

Los gastos de explotacion han crecido en el acumulado a diciembre de
2017 un 3,8% respecto del mismo periodo de 2016.

Gastos de Explotacion por Ene-Dic Ene-Dic  Eyolucién
negocios (Miles de euros) 2017 2016
Atresmedia Televisién 746.275 740.153 0,8%
Atresmedia Radio 66.452 62.476 6,4%
Otros negocios 37.208 16.494 125,6%
ATRESMEDIA 849.935 819.124 3,8%
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Gastos de Explotacion por Ene-Dic Ene-Dic  Eyolucién
naturaleza (Miles de euros) 2017 2016
Consumo de programas y Otros 475.619 462.926 2,7%
Gastos de Personal 133.281 131.169 1,6%
Otros gastos de explotacién 241.035 225.029 7,1%
GASTOS DE EXPLOTACION 849.935  819.124 3,8%

El crecimiento en gastos del 3,8% viene explicado en un 42% por la
incorporacion de Smartclip, en un 47% por mayores costes ligados a
una mayor actividad de los negocios y el resto por mayores gastos de
gestion corriente.

Sin incluir Smartclip el incremento en gastos en el afo seria del 2,2%.

2.1.3 Resultados de Explotacion y margenes

El Resultado Bruto de Explotacion (EBITDA) acumulado a diciembre de
2017 alcanza los 202,1 millones de euros, lo que supone un margen
sobre ingresos netos del 19,2%.

RESULTADO BRUTO DE Ene-Dic Ene-Dic

EXPLOTACION (EBITDA) 2017 2016
Atresmedia Television 171.653 169.381
Margen/Ingresos Netos 18,7% 18,6%
Atresmedia Radio 17.074 19.694
Margen/Ingresos Netos 20,4% 24,0%
Otros negocios 13.416 12.915
Margen/Ingresos Netos 26,5% 43,9%
TOTAL ATRESMEDIA 202.143 201.990
Margen/Ingresos Netos 19,2% 19,8%

En el cuarto trimestre de 2017 el Resultado Bruto de Explotacién ha
sido 3,0 millones de euros superior al obtenido en el mismo periodo de
2016, alcanzando los 53,6 millones de euros y un margen sobre
ingresos netos del 18,0%.
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El Resultado de Explotacién (EBIT) en el acumulado a diciembre de
2017 es de 184,5 millones de euros frente a los 184,4 millones de
euros obtenidos en el mismo periodo de 2016.

RESULTADO DE Ene-Dic Ene-Dic

EXPLOTACION (EBIT) 2017 2016
Atresmedia Televisidon 156.787 154.059
Margen/Ingresos Netos 17,1% 16,9%
Atresmedia Radio 15.006 17.744
Margen/Ingresos Netos 18,0% 21,6%
Otros negocios 12.699 12.635
Margen/Ingresos Netos 25,1% 43,0%
TOTAL ATRESMEDIA 184.492 184.439
Margen/Ingresos Netos 17,5% 18,1%

2.1.4 Resultado antes de impuestos

El resultado financiero es negativo por importe de 2,0 millones de
euros, mejorando con respecto al acumulado a diciembre de 2016 por
el menor coste efectivo de la deuda.

A lo largo del afio se han producido ajustes en la valoracién de
sociedades participadas por un importe negativo de 5,9 millones de
euros.

El Resultado antes de impuestos del acumulado a diciembre de 2017

ha sido de 176,6 millones de euros frente a los 174,7 millones de
euros alcanzados en el mismo periodo del ano anterior.

2.1.5 Resultado Consolidado del periodo

El Beneficio Consolidado del ejercicio 2017 es de 142,1 millones de
euros, un 10,0% superior al obtenido en el ano anterior.

El gasto por impuesto del 2016 estd afectado por un ajuste fiscal.
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2.1.6 Otros aspectos destacables

En el mes de julio Atresmedia renové la financiacion sindicada que ya
tenia, ampliando su importe hasta 350 millones de euros y el plazo
hasta cinco afios. Con esto se garantiza la liquidez que se pueda
necesitar para el desarrollo del negocio durante los préoximos
ejercicios.

Igualmente en el mes de julio se adquirido el 94,8% de la sociedad
Smartclip, uno de los comercializadores mas importantes en el
mercado espafiol de publicidad digital, con mdas de doscientos soportes
premium y mas de 29 millones de usuarios Unicos de audiencia
potencial. Su incorporacion a las cuentas del Grupo tuvo lugar en el
tercer trimestre del afio y su impacto en resultados ha sido positivo
desde el primer momento.

10
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2.2 Balance consolidado

31 31
Diciembre Diciembre

Fondo de comercio 163.223 150.012
Otros activos intangibles 135.524 135.616
Inmovilizado material y otros activos no corrientes 65.179 62.476
Activos por impuesto diferido 267.493 272.431
E T s R g

Derechos de programas y existencias 390.937 396.238
Deudores comerciales y otros deudores 276.394 248.196
Otros activos corrientes 18.383 38.173
Activo por impuesto corriente 7.288 5.167

Efectivo i otros medios Il'iuidos eiuivalentes 25.026 1.562

Capital social 169.300 169.300
Prima de emision 38.304 38.304
Reservas legal y estatutaria 42.475 42.475
Ganancias acumuladas 252.730 320.493
Acciones propias (8.810) (8.810)
Dividendos a cuenta (49.487) (49.487)
Otros instrumentos de patrimonio 2.298 798

Ajustes por cambios de valor y otros 576 4,486

Deudas con entidades de crédito 190.229 103.478
Otros pasivos no corrientes 7.263 10.041
Pasivos por impuestos diferidos 28.554 27.140
T T T
Deudas con entidades de crédito 74.355 76.655
Acreedores comerciales y otros acreedores 477.120 468.633
Otros pasivos corrientes 125.692 105.527

Pasivos ior imiuesto corriente 0 838

11
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La deuda financiera neta del Grupo es de 239,6 millones de euros
frente a los 178,6 millones de euros a diciembre de 2016.

En el mes de junio se procedid al reparto de un dividendo
complementario correspondiente a la distribucion de los resultados del
ejercicio 2016, a razéon de 0,25 euros por accién en términos brutos,
en total 56,2 millones de euros.

En el mes de diciembre se procedié al reparto de un dividendo a
cuenta de los resultados del ejercicio 2017, a razén de 0,22 euros por
accién en términos brutos, en total 49,5 millones de euros.

En este mismo mes se ha repartido un dividendo extraordinario de

0,45 euros por accidon en términos brutos, en total 101,2 millones de
euros.
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2.3 Cash Flow consolidado

A 31 de diciembre de 2017 el flujo neto de actividades de explotacién
es positivo por importe de 209,8 millones de euros, una generacion de
caja 82,4 millones de euros superior a la del afio anterior.

Miles de euros

1.- FLUJOS DE EFECTIVO DE LAS ACTIVIDADES DE
EXPLOTACION

Resultado consolidado del ejercicio antes de impuestos
Ajustes del resultado:

- Amortizaciones

- Provisiones y otros

- Resultados Financieros

Cambios en el capital circulante

Efectivo generado por las operaciones

Impuestos sobre sociedades (pagados)/devueltos
Flujos netos de efectivo de actividades de explotacién

2.- FLUJOS DE EFECTIVO DE LAS ACTIVIDADES DE
INVERSION

Inversiones

Entidades del grupo, negocios conjuntos y asociadas
Activos fijos materiales e inmateriales

Inversion en Cine Espafiol

Desinversiones

Entidades del grupo, negocios conjuntos y asociadas
Flujos netos de efectivo de actividades de inversion

3.- FLUJOS DE EFECTIVO DE LAS ACTIVIDADES DE
FINANCIACION

Gastos financieros pagados

Dividendos pagados

Compra de acciones propias

Financiacién empresas asociadas y vinculadas

Financiacién bancaria
Flujos netos de efectivo de actividades de financiacion

AUMENTO / DISMINUCION NETA DEL EFECTIVO
Efectivo o equivalente al comienzo del ejercicio
Incorporacién efectivo Smartclip

Efectivo o equivalente al comienzo del ejercicio
Efectivo o equivalentes al final del ejercicio
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31

Diciembre
2017

176.573
22.080
17.780
2.327
1.973
36.315

234.968

(25.187)
209.781

(62.123)
(30.588)
(14.721)
(16.814)

55
55
(62.068)

(7.827)
(206.946)
0

(5)

84.451
(130.327)

17.386
1.562
6.078
7.639
25.026

31

Diciembre
2016

174.718
28.075
17.759
7.699
2.617
(52.614)

150.179

(22.772)
127.407

(50.648)
(13.068)
(15.705)
(21.876)

3.243
3.243
(47.405)

(1.294)
(89.834)
(8.931)
(50)
20.652
(79.457)

545
1.017

1.017
1.562
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2.4 Evolucion de la accion

2.4.1 La accion de Atresmedia

La cotizacidn de Atresmedia ha cerrado el afio 2017 en 8,70 €/accion,
lo que supone una caida del 16,3% en el ejercicio. El Ibex, por su
parte, ha cerrado en 10.043,90 puntos, revalorizandose un 7,4%.

2%
15%
%
"
o
%
— Atresmedia
1% —BEX S
-15%
2%

OO OADRL)  SXUONT  OWINAT  OADNLY  GWIORT  OWORMY  GWON)  GWORT  ONGRAT WYY WAAT e

Evolucién de la cotizacidn de Atresmedia en el afio 2017 y su
comparacién con el Ibex 35.

Ene-Dic
2017

Variables Bursatiles

Cotizacidén a 29/12/2017 (€) 8,70
Maximo (€) 11,95
Minimo (€) 8,17
Precio Medio Ponderado (€) 9,59
Volumen medio diario (accs.) 353.739
Volumen medio diario (miles de €) 3.392
No. Acciones (mill) 225,7

Fuente: Thomson Reuters
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2.4.2 Recomendaciones de analistas

A cierre de ano, contamos con la opinién y recomendacién de 25
analistas. De éstos, el 52% recomiendan Comprar acciones de
Atresmedia, un 24% recomiendan Mantener, mientras que un 24%
mantienen su recomendacion de Vender. El Precio Objetivo medio a
cierre de diciembre de 2017 es de 10,33 €/accion.

A lo largo del aifio 2017 el departamento de Relacién con Inversores ha
participado en 32 conferencias y Road Shows en ciudades como
Londres, Madrid, Paris, Mildn, Ginebra, Frankfurt, Montreal, Nueva
York, Boston, Cascais, Barcelona y Bilbao.

El total de contactos presenciales con inversores y analistas (reuniones
en conferencias y roadshows y reuniones en nuestras oficinas), ha sido
de 400. Adicionalmente, se han mantenido unas 140 conference calls
con analistas e inversores.

2.5 Responsabilidad corporativa

En el ambito corporativo la trayectoria de Atresmedia ha estado
marcada por:

« La aprobacién en diciembre del Plan Director de Responsabilidad
Corporativa 2018-2020 que servira como palanca para reforzar
la integracion de la responsabilidad corporativa en la Compafiia
y para alinearla con su estrategia.

« La publicacion del X Informe de Responsabilidad Corporativa.

« La incorporacion a la Fundacion SERES que promueve el
compromiso de las empresas en la mejora de la sociedad, y la
firma de convenios de colaboracién con el Comité de Emergencia
para atender crisis humanitarias, con la Fundacion Down Madrid
para promover la integracién laboral de personas con
discapacidad y con la Fundacién Integra, para impulsar la
insercién laboral de mujeres victimas de violencia de género.

e El reconocimiento por segundo afo consecutivo como el grupo
audiovisual con mejor reputacion, segun el estudio “RepTrak
Espana 2017”, y por quinto afio como la empresa de
comunicacidn mas atractiva para trabajar segun el Informe
Randstad 2017.

Por lo que se refiere a las iniciativas sociales enmarcadas dentro de la
filosofia Compromiso Atresmedia:

15





ATRESMEDIA

« Ponle Freno entregdé sus IX Premios para distinguir los mejores
proyectos en Seguridad Vial, celebrd sus carreras populares
solidarias en Madrid, Las Palmas, Palma de Mallorca, Pontevedra
y Vitoria y organizé la segunda Semana de la Educacién Vial
entre los empleados del Grupo.

+ Objetivo Bienestar celebrd sus quintos premios dirigidos a los
centros escolares que promuevan iniciativas saludables entre
sus alumnos.

e Crea Cultura, la campafa en defensa de la propiedad
intelectual, ha celebrado diferentes foros sobre pirateria digital,
blockchain, o copia ilegal de libros, para sensibilizar sobre estas
problematicas.

+ Tolerancia Cero lanzé una canciéon solidaria para recaudar
fondos para la Fundacion Ana Bella y concienciar sobre la
violencia de género.

+ Finalmente Constantes y Vitales lanzé su campafia para
sensibilizar sobre la EPOC (Enfermedad Pulmonar Obstructiva),
celebré la tercera edicion de sus premios y consiguid que las
Comunidades de Madrid y Valencia se adhirieran a su iniciativa
de instalacién de desfibriladores en lugares publicos.

La Fundacién Atresmedia:

« Celebré el evento Grandes Profes, haciendo entrega de la IV
edicion de sus premios Grandes Profes, Grandes Iniciativas a los
proyectos educativos mas innovadores.

« Organizd jornadas de sensibilizacion de la discapacidad durante
el Festival de Television FESTVAL.

+ Fue lider en el ranking de transparencia de las fundaciones
empresariales segun el informe Construir confianza 2016 de
la Fundacién Compromiso y Transparencia

« Y fue reconocida como Fundacion del Aio en los Premios
ConSalud por la labor realizada en el ambito hospitalario.

El programa de voluntariado corporativo de Atresmedia ha apoyado un
ano mas como media partner la Semana Internacional de Voluntariado
Corporativo Give and Gain Day, el Dia Solidario de las Empresas y la
iniciativa Companies SDGs para apoyar los objetivos de desarrollo
sostenible a través del voluntariado.

En cuanto a la dimension medioambiental, el Grupo a través de la
iniciativa Hazte Eco, apoyd la campafa de WWF La Hora del Planeta,
colabor6 en el IV encuentro Planeta Responsable y apoy6 la campafia
Salvar el Artico junto a Greenpeace. Ademas se ha unido al Cluster de
Medioambiente de Forética para trabajar sobre el posicionamiento
estratégico del cambio climatico en la gestion de las organizaciones.
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3. ATRESMEDIA TELEVISION

3.1 Mercado Publicitario

Segun Infoadex, el mercado de publicidad de television ha crecido un
1,0% en el afio. Crecen todos los sectores excepto “Alimentacion”,
“Distribucion” y “Finanzas”.

Mercado de Publicidad
Tv por Sectores

% vs 12M17 ‘ Peso I

Mercado = +1,0%

|
Automocién ‘ 7% 13%
Belleza 1%

Alimentacion -8% |
Distribucion -7% i

Telecom u 3%
Finanzas -a% i}
Salud 13%
Bebidas 8%
Otros (*) U 30 25%

(*) Cultura, energia, deportes, ocio , turismo etc

Fuentes: Infoadex / Sectores: Estimaciones internas
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3.2 Evolucion Audiencia y Contenidos

El consumo televisivo por persona y dia en el afio 2017 es de 3 horas y
49 minutos, cuatro minutos menos que en el mismo periodo del afio
pasado. Este dato incluye tanto el consumo “lineal” como el “visionado
en diferido” (consumos realizados en televisores conectados durante
los siete dias siguientes a la emisidn convencional. No contempla
consumos en otro tipo de dispositivos como ordenadores o tablets).

De modo adicional y sin estar incluido en los datos anteriores, Kantar
Media empez6 a medir desde el mes de marzo de 2017 el consumo de
invitados (espectadores no residentes en el hogar del visionado),
siendo éste de 13 minutos de media en los meses sujetos a medicion.

Media diaria en horas

4h 06’ 4h 04’ ’ ’
+ 3h 59’ 3h 59° 3h 57 ,
3h 46’ 3h 54 3h 53 3h 49’

2009 2010 2011 2012 2013 2014 2015 2016 2017

Fuente: Kantar Media . Las mediciones del visionado en diferido comienzan a partir de febrero de 2015.

El grupo de canales de Atresmedia Television alcanza en el afo
2017 una cuota de audiencia del 26,6%, dato que se eleva al
28,5% en el target comercial, target mas atractivo para los
anunciantes, y hasta el 29,8% en la franja del prime time (horario de
maxima audiencia) en target comercial, 0,6 puntos superior a la de su
principal competidor, grupo que cuenta con un canal mas.
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Audiencia por Grupos Total Individuos

30,2

O 2y 15 o
> -0,5
271 26,6 z

7,2 7,4
(@) =@ +0,2 U
12M16 12M17

Fuente Kantar Media. Total dia Ind. 4+

Audiencia por Grupos Total Individuos
Prime Time

30,1 s
t 28,5 -1,6 |amin
27,6 26,9 | 07 z

—— ¢ Oty

7,2 7,4
P +0,2 u
12M16 12M17

Fuente Kantar Media. Total dia Ind. 4+
Prime Time (20:30-24:00)

Audiencia por Grupos Target Comercial

31’0% 0 [
29,7 285 |-1,2 3

—— o -0,8 [tvel

; 5.7
5,3 +0,4 u
12M16 12M17

Fuente Kantar Media. Target Comercial:25-59 afios, >10.000 habitantes

Audiencia por Grupos Target Comercial
Prime Time

31,1 29,8
-1,3

30,5

29,2 L3 e

14,4 13,4
.\. -1,0 thJ
57 58
@ @ +0,1 u

12M16 12M17

Fuente Kantar Media. Target Comercial:25-59 afios, >10.000 habitantes
Prime Time (20:30-24:00)

El canal Antena 3 alcanza una audiencia media en total individuos
(total dia) del 12,3%; lidera el target comercial en el prime time con
un 13,9%, 1,8 puntos por encima de su principal competidor.

La ficcion de la cadena principal del grupo fue, un afio mas, el
contenido mas importante en términos de audiencia.

“Alli abajo” fue la serie mas vista del afo y lider con mas de 3,1
millones de espectadores de media y el 19,9% de cuota.
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“La casa de papel”, una de las ficciones revelacion del afio, protagonizé
el estreno mas visto del afio con 4,1 millones de espectadores
(25,1%). Logré una media de 2,3 millones de espectadores y el 14,4%
de la audiencia. Fue lider en todos los targets menores de 55 afios vy
en el target comercial (16,5%).

En lo que respecta al ultimo trimestre, “Tiempos de Guerra”, con una
media de 2,3 millones de espectadores cerréd su primera temporada
con un 15,5% de audiencia media y se hizo con el liderazgo de la
noche de los miércoles.

Las series de tira diaria: “Amar es para siempre” (mas de 1,3 millones
de seguidores y el 12,2%) y “El secreto de Puente Viejo” (1,4 millones
de espectadores y el 14,4%), fueron, un afo mas, las series mas
vistas de la sobremesa y la tarde. Esta Ultima, ademas, se ha
convertido en la ficcidn con mas capitulos de la historia de la televisidon
espafola.

En programas, Antena 3 también logré el estreno de entretenimiento
mas visto del afo, con “Tu cara no me suena todavia”, que ademas fue
el mejor arranque en la historia del formato con un 25,9% de cuota y
3,5 millones de espectadores. Este formato concluyd 2017 con una
media de mas de 2,1 millones de seguidores y el 16,8% de cuota.

También se estrenaron con éxito los programas de entretenimiento
“Ninja Warrior”, lider en su emisién con una media de mas de 2
millones de espectadores y un 16,1%, y “Me resbala”, con 1,6 millones
de espectadores y el 13,8% de la audiencia.

A diario, los concursos fueron, un afio mas, uno de sus puntales de la
programacion: “Ahora caigo” cerrd con una media de mas de 1,3
millones de seguidores (13,9%) y “Boom” subid hasta el 12,9% y mas
de 1,4 millones de espectadores.

“El hormiguero 3.0” batié un afno mas su récord anual histérico: fue el
programa diario mas visto de la televisién y lider indiscutible de su
franja, por tercer afio consecutivo, con una media del 15% de cuota de
pantalla (+0,1 vs 2016) y mas de 2,7 millones de espectadores.

El cine sigue siendo una apuesta constante en Antena 3. Su
contenedor de cine de las tardes del fin de semana, el “Multicine”, fue
lider en todas sus sesiones con un promedio de cerca de 1,6 millones
de espectadores y el 13,5% de cuota. En el prime time del fin de
semana, “El Peliculon” fue una de las ofertas mas seguidas con una
media en 2017 de 1,8 millones de espectadores.
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En deportes, Antena 3 ofreci6 un afio mas, la competicion mas
importante de clubes de futbol: la Champions League. La cuota de
audiencia media del afio fue del 32%. La prorroga entre el Real Madrid
y el Bayern de cuartos de final fue el espacio mas visto de 2017 con
9,4 millones de espectadores (46,1% de share).

El canal laSexta ha registrado una audiencia media en 2017, en total
individuos (total dia), de un 6,8%, manteniéndose por encima de su
principal competidor. En el target comercial alcanza un 7,4%, y en el
target comercial en la franja prime time, su audiencia media es del
7,8%.

“El Intermedio” se situd un aflo mas como el programa diario mas visto
de laSexta con mas de 1,8 millones de espectadores (10,2%)

“Al Rojo Vivo”, la tertulia politica matinal lider, cerrd su segundo mejor
ano histérico con un 12,3% de cuota y amplié su liderazgo como
programa informativo mas seguido de su franja.

En la franja estelar, “Salvados” volvié a ser el programa mas visto de
la cadena, lider de su franja en 2017 con una media de mas de 2,1
millones de espectadores (11,5%).

Audiencia Canales Principales Total Audiencia Canales Principales Target

Individuos Comercial

14,4
0\0 133 -1,1 u 13,5 % 12.4 -1,1 u

12,8
12,8 0\ 12,305 |3 12,1] -0,7 |u
10,4 +0,3
101 gq—9 o 8,8 ©
= &——— ¢ 85 03

. e oo b o S ———=g 7707] &

73 §E—8 °° 03] L
“l-03| @ o——9

53 57 +04 A

2 Zon
12M16 12M17 12M16 12M17
Fuente Kantar Media. Total dia Ind. 4+ Fuente Kantar Media. Target Comercial:25-59 afios, >10.000 habitantes
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Audiencia Canales Principales Total Audiencia Canales Principales Target

Individuos Prime Time Comercial Prime Time

N
-
kN
-
C ol
w
'
£
(=]
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=
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(=]
'
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£ ol® I

7 7.4 +0,2 kd 7.8 78 1
7,2 8>_-# 7,1 | -0,6 | 6 o—9
Q— o 5,8 +0,1
6,2 6,4 +0,2 u 5,7 ' B
12M16 12M17 12M16 12M17
Fuente Kantar Media. Total dia Ind. 4+ Fuente Kantar Media. Target Comercial:25-59 afios, >10.000 habitantes
Prime Time (20:30-24:00) Prime Time (20:30-24:00)

La suma de los canales complementarios del Grupo aporta en el
acumulado a diciembre de 2017 un share conjunto, en total individuos
(total dia), del 7,5%, llegando hasta el 9,0% en el target comercial.

El canal Neox alcanza en el periodo una audiencia en total individuos
del 2,5%, porcentaje que aumenta al 3,2% en el target comercial.

El canal Nova registra una audiencia del 2,2% en total individuos
siendo del 2,1% en el target comercial.

El canal Mega alcanza una audiencia media en 2017 del 1,8%, dato
que llega al 2,3% en el target comercial.

El canal Atreseries continla creciendo, y obtiene en el periodo sus

maximos de audiencia, un 1,1% de audiencia en total individuos y un
1,4% en el target comercial.
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Audiencia Canales Complementarios

Total Individuos

12M17 12M16 Var

s FPEE
@ ..@,@ 9,3 9,2 +0,1
tve| 9 Lclan 3 tdp @ 6,2 6,7 -0,5

— @ 3,1 2,9 -0,2
L]
Veo TV MAX Govs 2:7 2,1 +0,6
13TV 2,1 2,1 +0,0
Kiss TV BKISS 0,9 0,4 +0,5
Secuoya 0,4 0,3 +0,1
Real )
\\'. Realmadrid |
Madrid TV 0,4 0,2 +0,2

Fuente Kantar Media. Total dia Ind. 4+

En cuanto al tipo de programas emitidos, en los canales principales
predominan los contenidos de produccién propia (75%) mientras que
en los complementarios predomina la produccién ajena (79%).

Produccion propia vs ajena en franja comercial
(% horas emitidas)

@ 6 nova
ANTENA 3 laSexta - BEB

ATRESERIES
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3.3 Cuenta de Resultados

Ene-Dic Ene-Dic
Miles de Euros 2017 2016

INGRESOS NETOS 917.928 909.534 0,9%
GASTOS DE EXPLOTACION 746.275 740.153 0,8%
Resultado bruto de explotacion 171.653 169.381 1,3%
Amortizaciones 14.865 15.322 (3,0%)
Resultado de explotacion 156.787 154.059 1,8%

3.3.1 Ingresos Netos

Los ingresos netos acumulados a diciembre de 2017 ascienden a 917,9
millones de euros frente a los 909,5 millones de euros obtenidos en el
mismo periodo de 2016, lo que supone un incremento del 0,9%.

Segun Infoadex, el mercado de la publicidad en televisién ha crecido
en el periodo un 1,0%, siendo la cuota de participacion de Atresmedia
Television en dicho mercado del 41,4%.

En el cuarto trimestre de 2017 la cuota de mercado de Atresmedia

Televisidn se situa en el 40,2%, con un crecimiento en ingresos netos
del 1,8% respecto al cuarto trimestre de 2016.

24





ATRESMEDIA

3.3.2 Gastos de Explotacion

Ene-Dic Ene-Dic Evolucion

Miles de Euros 2017 2016

Consumo de programas y otros

i i 448.431 447.311 0,3%
aprovisionamientos
Gastos de personal 75.077 78.703 (4,6%)
Otros gastos de explotacion 222.767 214.139 4,0%
GASTOS DE EXPLOTACION 746.275 740.153 0,8%

Los gastos de explotacion en el ejercicio 2017 han sido de 746,3
millones de euros frente a los 740,2 millones de euros registrados en
el 2016, lo que supone un incremento del 0,8%.

Este crecimiento en costes se debe principalmente a mayores costes
variables ligados a las mayores ventas.

En el cuarto trimestre de 2017 los gastos de explotacion han crecido
un 0,2% respecto del mismo periodo del afio anterior.

3.3.3 Resultados de Explotacion y margenes

El Resultado Bruto de Explotacion (EBITDA) en el afio 2017, es de
171,7 millones de euros, con un margen sobre ingresos netos del
18,7%.

RESULTADO BRUTO DE Ene-Dic Ene-Dic

EXPLOTACION (EBITDA) 2017 2016
Atresmedia Television 171.653 169.381
Margen/Ingresos Netos 18,7% 18,6%

En el cuarto trimestre de 2017 el Resultado Bruto de Explotacion es de
44,6 millones de euros, lo que supone una mejora del 10,1% respecto
al cuarto trimestre de 2016.
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El Resultado de Explotacién (EBIT) en el acumulado a diciembre de
2017 alcanza los 156,8 millones de euros frente a los 154,1 millones
de euros obtenidos en el acumulado a diciembre de 2016.

RESULTADO DE Ene-Dic Ene-Dic

EXPLOTACION (EBIT) 2017 2016
Atresmedia Television 156.787 154.059
Margen/Ingresos Netos 17,1% 16,9%
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4. ATRESMEDIA RADIO

4.1 Mercado Publicitario y Evolucion Audiencia

Segun Infoadex, el mercado de publicidad de la radio ha crecido en el

afo un 1,7%.

En el Ultimo Estudio General de Medios (afio mévil terminado en la 32
ola de 2017) Atresmedia Radio alcanza una audiencia media de 4,0
millones de oyentes. En el ambito de las radios generalistas, Onda
Cero se mantiene estable con una media de 1,9 millones de oyentes
posicionada como tercera opcion. En el ambito de las radios tematicas,
Europa FM, registra 1,8 millones de oyentes y Melodia FM, con 309 mil
oyentes, alcanza su maximo histérico.

ATRESMEDIA RADIO- E.G.M. Aihos Moviles (L-V)

ATRESMEDIA )
RADIO

M

Melodiafm

Miles de oyentes

Hals 4.119
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1.943  1.947 1.912 1.922 | gog
o\ vavn— - ="
1.943  1.902  1.920 1.910 1.871 1.805
240 274 286 284 298 309

12 16 22 16
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Fuente: EGM . Afios Moviles. Lunes a Viernes.





ATRESMEDIA

4.2 Cuenta de Resultados

Ene-Dic Ene-Dic
Miles de Euros 2017 2016

INGRESOS NETOS 83.526 82.170 1,7%
Gastos de personal 26.407 24.195 9,1%
Otros gastos de explotaciép 40.045 38.282 4,6%
GASTOS DE EXPLOTACION 66.452 62.476 6,4%
Amortizaciones 2.068 1.948 6,2%

Atresmedia Radio ha alcanzado en el afio 2017 unos ingresos netos de
83,5 millones de euros frente a los 82,2 millones de euros obtenidos

en el 2016, lo que supone un crecimiento del 1,7%, en linea con el
mercado.

Ventas por formatos Ventas por mercados

= Convencional

" EFM-Melodia m Cadena
FM

i Local
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Los gastos de explotacién, a 31 de diciembre de 2017, han sido de
66,5 millones de euros, frente a los 62,5 millones de euros en el
acumulado a diciembre de 2016. Este incremento se debe
principalmente al mayor coste de contenidos por el programa
deportivo nocturno que comenzé al inicio de la temporada de futbol
2016/2017.

El Resultado Bruto de Explotacién (EBITDA) en 2017 es de 17,1
millones de euros, lo que supone un margen sobre ingresos netos del
20,4%.

En el cuarto trimestre de 2017 el Resultado Bruto de Explotacion es de
5,0 millones de euros, lo que supone un margen sobre ingresos netos
del 21,4%.

RESULTADO BRUTO DE Ene-Dic Ene-Dic
EXPLOTACION (EBITDA) 2017 2016
Atresmedia Radio 17.074 19.694
Margen/Ingresos Netos 20,4% 24,0%
RESULTADO DE EXPLOTACION Ene-Dic Ene-Dic
(EBIT) 2017 2016
Atresmedia Radio 15.006 17.744
Margen/Ingresos Netos 18,0% 21,6%
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5. OTROS NEGOCIOS

5.1 Atresmedia Cine

Atresmedia Cine ha estrenado nueve largometrajes durante el afio
2017: “Contratiempo”, “El Guardian Invisible”, “El Bar”, “Plan de fuga”,
"Sefior Dame Paciencia”, “"Abracadabra”, “La Niebla y la Doncella”, “Toc
Toc” y "Oro”. Ademads ha mantenido en explotacidon peliculas como
“Villaviciosa de al lado”. En conjunto representan el 29% de la
recaudacion del Cine Espafiol en el periodo.
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5.2 Atresmedia Digital

Atresmedia Digital alcanza, a 31 de diciembre de 2017, una media
mensual de 27,1 millones de navegadores Unicos, con un crecimiento
del 11,7% respecto a la media mensual a diciembre de 2016. Destaca
especialmente el buen comportamiento de las webs antena3.com,
lasexta.com, flooxer.com y ondacero.es asi como los contenidos
verticales tematicos (“Celebrities”, “Se Estrena”, “Tribus Ocultas”,
“Objetivo TV”, “No Solo Manga”, “Tecnoxplora”, “Centimetros Cubicos”
etc).
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Navegadores Unicos
En mill
+11,7%

27,1

Media Mensual Media Mensual
12M16 12M17

Media Mensual
Fuente: Adobe Analytics

Segun los datos publicados por comScore, Atresmedia encadena
veintiun meses consecutivos como grupo audiovisual lider en internet,
alcanzando los 15,8 millones de usuarios Unicos de media en 2017, lo
que representa un crecimiento del 29% frente a 2016 y 4,3 millones
de usuarios mas que Mediaset.

Evolucion de usuarios Unicos
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Fuente: comScore
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La plataforma de video y audio Atresplayer alcanza los 10,5 millones
de descargas para dispositivos moviles y los 5,2 millones de usuarios
registrados. Tomando como fuente comScore, Atresplayer registra un
promedio mensual de 2,4 millones de usuarios Unicos en 2017.

Evolucion de usuarios videoplayers
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Fuente: comScore

Ademas, la plataforma de video corto Flooxer registra, segun
comScore, un promedio mensual de 0,9 millones de usuarios Unicos en
el afo 2017.

32





ATRESMEDIA

5.3 Cuenta de Resultados

El grado de contribucidn de las otras actividades realizadas por el

grupo ha evolucionado de la siguiente forma:

Ene-Dic
Miles de Euros 2017
INGRESOS NETOS 50.624
% sobre Ingresos Atresmedia 4,8%
GASTOS DE EXPLOTACION (*) 37.208
% sobre Gastos Atresmedia 4,4%
RESULTADO BRUTO DE EXPLOTACION 13.416

% sobre el Resultado Bruto de Explotacién

0,
Atresmedia 6,6%

(*) Incluyen amortizaciones de producciones cinematograficas.

Ene-Dic

2016

29.410 72,1%
2,9%

16.494 125,6%
2,0%

12.915 3,9%
6,4%

Los Otros Negocios del Grupo alcanzan en el acumulado a diciembre de
2017 un Resultado Bruto de Explotacion (EBITDA) de 13,4 millones de
euros. El incremento, tanto en ingresos como en gastos, con respecto
al afo anterior se debe principalmente al negocio Digital, fortalecido
con la incorporacién de Smartclip desde el mes de julio de 2017, y al

negocio del Cine.
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ANEXOS

Cuenta de resultados consolidada proforma sin
Smartclip

4° Trimestre

4T17

Proforma 4T16
Miles de Euros (*)

INGRESOS NETOS 284.716 280.922 1,4%
GASTOS DE EXPLOTACION 232.566 230.378 0,9%
Resultado bruto de explotacion 52.150 50.544 3,2%

47.553 46.333 2,6%

Beneficio de explotaciéon

2017

Proforma
Miles de Euros (*)

INGRESOS NETOS 1.037.193 1.021.114 1,6%

GASTOS DE EXPLOTACION 836.998 819.124 2,2%

Resultado bruto de explotacion 200.195 201.990 (0,9%)

Beneficio de explotacién 182.616 184.439 (1,0%)

(*) Proforma: Atresmedia sin Smartclip

Smartclip se incorpora al perimetro de consolidacién en el mes de julio
de 2017.
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