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BBVA profit ex items reaches
€£4.83 billionin 2019 - the highest
in 10 years

BBVA Group earned €4.83 billion ex one-time items in 2019 (+2.7 percent from the previous
year), the highest figure since 2009. The results were driven by anincrease in recurring revenue
and the containment in operating expenses. Including the impact of the goodwill adjustment at its
U.S. franchise in 4Q19 and the capital gains from the sale of BBVA Chile in 2018, the net
attributable profit declined 35 percent yoy, to €3.51 billion. The bank is to propose for the
consideration of the competent governing bodies a gross cash dividend of €0.16 per share to be
paid in April 2020, maintaining the same amount as the previous year.

® EARNINGS 12M19: €4.83 BN* a’ TRANSFORMATION &
SUSTAINABILITY

Robust core revenue growth**

NIl +5.6%, Fees +4.2% Digital
sales
(% total)
Outstanding delivery on Strong capital position withinthe
shareholder value creation target range 51 .50/0 571 O/O
TBV/ Share+dividends CETT fully-loaded Mobile Digital
+115% (YOY) 11.74% customers customers
Stability inrisk indicators 2025
Pledge
NPL ratio 3.8%, Coverageratio 77%, CostofrisKk1.04% In2018
and 2019
*Ex-items

**Excluding exchangerate fluctuations

“BBVA achieved outstanding results in 2019. Thanks to record-high recurring
revenue and exemplary cost management, we have reached a profit without one -offs
of€4.83 billion -- the highest since 2009. The NPL rate was 3.8 percent - the lowest in
the last decade, and the capital ratio stood at 11.74 percent, with a significant

increase during the year And we have accomplished all ofthis in a very complex
environment from a macroeconomic standpoint, marked by trade tensionsand low
interest rates.”

Carlos Torres Vila, BBVA executive chairman
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Tobetterunderstand the yoy comparison, all
figures belowexclude (unless stated otherwise)
BBVA Chile's earnings through July 2018, date on
which BBVAsold this franchise.

BBVAGroup's net interestincomereached
€£18.2 billionin 2019, up 4.8 percent yoy at current
rates (+b.6percentinconstant terms,i.e.
excluding exchange ratefluctuations). Mexico and
South Americahada very positive year. Net fees
andcommissions grewto€5.03 billion, up 3.9
percent atcurrent exchange rates (+4.2 percent
atconstantexchangerates), with notable
performance in Spainand Turkey.Recurring
revenue items(netinterestincomeplus netfees
andcommissions)increased 4.6 percent yoy

(+b.3 percentat constant exchangerates), to
£23.24billion, anall-time high.

Net trading income(NTl)grew 16.6 percent yoy
(+18.9percent at constant rates), to€1.38billion,
with a positive evolution in 4Q19, mainly explained
by the resultsin Spainand Turkey. Grossincome
reached€24.54billion, (+4.7 percentincurrent
terms, +b.4 percentat constant euros).

Operating expensesremained atbay, growing
3.0 percent (+3.5percentat constantrates), and
belowthe averageinflationrate acrossBBVA's
footprint (+5.4 percentinthe last twelve months).
Successful operating cost containment efforts and
positive recurring revenuetrends allowed the
Grouptodeliver positive jaws and improve the
efficiency ratioby 92 bps comparedtoayear
earlier,to48.5 percentatthe endof2019. This
ratioremains noticeably better thanthe average of
comparable European peers (63.6 percentas of
September 2019, the latest availablefigure).

Operating incomestoodat€12.64 billionin 2019,

up 6.2 percentyoy (+/.4percentatconstant
exchangerates).
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BBVAGroup's net attributable profit for 2019
stoodat€3.51billion, down 35 percent'yoyin
constantandcurrenteuros, dueto capitalgains
from the sale of BBVA Chile in 2018 andthe
goodwilladjustmentinthe U.S.in4Q19(€1.32
billion). The adjustment wasdriven by the
country'sinterestratetrends and economic slow
downanddoesnot have impact ontangible net
equity, capital, liquidity, the ability to distribute
dividends northe amount of the dividend payment
of BBVAGroup. Thisisincludedinthe Corporate
Centerunderthe Other Gains (losses) item.

Net attributable profit BBVA Group
Breakdown 12M 2019’

Spain
Rest of Eurasia 1,386

127¢M
South 23.0%
América

2.1% USA
721EMET 12.0% 590&M
8. 4% 9.8%
Turkey ‘
506&M

Mexico

2,699¢M

(1) Figures exclude corporate center.

Excluding ex items, BBVA's net attributable profit
grew 2./ percentin 2019, to €4.83 billion (+2
percent atconstantexchangerates). Thisisthe
highestnet attributable profitex items since
2009.

'This variationincludesthe results generated by
BBVA Chile untilits sale on July, 6,2018, the capital
gains from the transaction, and the impactfor the
goodwill adjustmentinits U.S. franchise.
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Net attributable profitin 4Q19 was negative:
£-155million. Excluding the U.S. goodwill
impairment, the quarter’'s attributable profit
stoodat €1.16billion, up 14.9 percent yoy (+14.5
percent at constantexchangerates). Itisworth
noting that this resultis 10 percent above
analysts’ consensus estimates for this quarter, as
aresult of higherincome andlower loan-loss
provisions.

In terms of value creation for shareholders,
tangible book value per share plus dividends
stoodat €6.53 as of December2019, a figure that
representsan11.5percentincrease comparedto
the same perioda year earlier. Excluding the
impact of the U.S. goodwill adjustment, BBVA
postedneardouble-digit profitability metrics,
with ROE of 9.9 percent (comparedto5.9
percentin average forcomparable European
peersasof September2019),andROTEof 11.9
percent (vs.a /.0 percentaverage for European
peers, alsoasof Sept. 2019). The bankis to
propose for the consideration of the competent
governing bodies a gross cashdividend of €0.16
per share, to be paid in April 2020, maintaining
the same amountasthe yearbefore. Last
October, BBVApaid aninterim gross dividend of
€£0.10 per share, which would resultin a total
dividend for 2019 of €£0.26 pershare.

The fully loaded CET1 capital ratio stood at
11.74percentatthe end of 2019, growing 40
basis points during the year, driven by the
Group's ability to generate organic capital. This
allowed it to absorb 25 basis points resulting from
regulatoryimpacts. The ratio thus remains within
the Group'stargetrange of 11.5-12 percent.

Asset quality indicators remained solidduring
the guarter: The NPL ratio stoodat 3.8 percent at
the end of the year (the lowest of the past ten
years), while the coverage ratioreached //
percent (the highest during the same period).

As for the balance sheet and business activity,
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loansandadvancestocustomersgrew 2.2
percentin 2019, to€382.36 billion, with
significant growth in Mexico, and, to a lesser
extent, inthe U.S. and South America. Customer
funds hada good performance in 2019, growing
2.2 percentto€384.22 billion, driven by a solid
evolutionof demanddeposits (+/.6percent yoy,
+2.8 percentin the quarter). Off-balance sheet
funds increased9.8 percent comparedtothe
previous year, driven by a positive evolution of
both mutualandpensionfunds.

Progress in transformation and sustainability

BBVAhasachievedsignificant progressin its
transformation over the past few years, including
amuch broader customerbase. Customersare
alsomore satisfied and engaged. This has
resultedin betterearnings, bothinabsolute and
relative terms, allowing BBVAtoreach leadership
positions in profitability and efficiency among
comparable European peers.

Digital customers
(Million)
x21 ————
32.1
275
22.9

18.1
15.3

2015 2016 2017 2018 2019

Customer penetration rate

32% 37% 45% 5@ 57%’
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Mobile customers
(Million)
x3.2 ———

29.0

2015 2016 2017 2018 2019
Customer penetration rate

9% 1 25%"' 35%

For the third yearrunning, BBVA Spain’sbanking
app was namedthe world's best by consulting
firm Forrester Research. Atthe end of 2019, the
Group had 32.1 milliondigital customers (57
percent of the total customerbase) and 29.0
million mobile customers (51 percent),
surpassing the goalfor the year. As for digital
sales, they already account for 59 percent of total
unit sales, and 45 percent of totalsales by value
(PRV).

Regarding sustainability, BBVAmobilized €30
billion in sustainable finance inthe 2018-19
period, almost a third of the €100 billion
envisagedinits Pledge 2025, which representsa
significantachievement. The firstyear, the Group
mobilized€11.8billion, and in 2019, the figure
stood at €18billion, which represents a growth of
more than b0 percentin just one year.

In 2019, BBVAsignedthe Principles for
Responsible Banking, promoted by the United
Nations Environment Programme Finance
Initiative (UNEP F1). Starting thisyear, BBVAIs
assigning aninternalprice toits carbon
emissions, thus incorporating this factor into
decision-making processes, as part of the goalto
become carbonneutralin direct CO2 emissions.
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New strategic priorities

BBVAembarkedin 2019 on astrategic review
processtogive new momentumtoits
transformation and adaptto the overarchingtrends
thatare reshapingthe world and the financial
industry: Acomplexeconomic environment, the
increasingly relevantrole of digital players, the
sector’'s commoaditization, therole ofdatainthe
economy ofthe future. Alsoofrelevance, the
growing focus on sustainability issues.

Inthis context, BBVA'sstrategy has evolved toward
three blocks of new strategic prioritiesthat aimto
accelerateanddeepenthe Group's transformation.
The first block defines what we stand for: improving
customers'financialhealth,andhelping customers
inthe transition toward a sustainable future; the
secondblockis madeup ofthe driverstoachieve
anexceptional performance: reaching more
customers and achieving operational excellence;
andthe third onecontainstheaccelerators toreach
ourgoals: havingthe bestandmostengaged team
while leveraging dataandtechnology.

We are Evolving Our Strategic Priorities
to Strengthen Our Purpose

What we $ y Improving our client’s
stand for \ financial health
Drivers "F I

of superior 1 ) Reaching more clients
Performance k

Accelerators )

to Deli The best and most
O e e engaged team
our Strategy

Helping our clients
transition towards
asustainable future

%@

Data and Technology

Operational excellence
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Business Areas

In Spain, lending declined 1.4 percentyoy, although
the area saw growth inconsumerloans, retail
businesses and medium-sized businesses.
Customer deposits remained flatduringthe year.
Off-balance sheetfunds grew 5.6 percent, drivenby
solidgrowthin mutualand pensionfunds. Net
interestincomestoodat€3.65billion (-1.4 percent
yoy), inline with expectations dueto the negative
impact ofthe phase-inof IFRS16amongothers, in
January 2019. This, together with a declinein net
trading income, explains the 3.9-percent dropin
grossincome.Netfeesand commissions grew 4.1
percentto€1./5billion, drivenmainly by a good
performanceincorporate bankingandasset
management. Recurringrevenues in Spain
increased 0.3 percentyoyin2019. Additionally,
cost containment efforts continued to yield positive
results, witha 2.4 percentdecline in operating
expenses.Itisalsoworth notinglower impairments
onfinancialassets comparedtothe previousyear,
following the sale of non-performingloan portfolios
inthe year. Netattributable profit stood at£1.39
billion, down Tpercentyoy. The NPL ratio improved
significantly, from 5.1 percent at 2018 year-endto
4. 4 percentin December 2019. The coverageratio
increasedfromb57/ percent to 60 percent.

Inthe United States, lendingincreased?.1percent
(atconstantexchangerates), driven by a strong
performanceinthecorporate bankingand
commercial portfolio. Custormer deposits increased
3.7 percentyoy,ontheback of strong growthin
demanddeposits, which helped offset the declinein
time deposits. The U.S. franchise posteda net
attributable profit of €590 millionin 2019, down
19.9 percentyoy (-23.9 percent atconstant
exchangerates). Theresult wasimpacted by an
increase intheimpairmentoffinancial assets of
144 .9 percent (+132.3 percent atconstant
exchangerates), mainly linked to provisions for
specificcommercial portfoliocustomers, more
write-offsinthe consumer portfolioand an
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adjustmentinthe macroscenario. The comparison
was also affectedby the releasein 2018 of
hurricane-related provisions from ayearearlier.
The netinterestincome remainedstable during the
year (-0.2 percent atconstant exchangerates),
despitetheFedratecutsin2H19. Itis worthnoting
asignificantincreaseinnettrading income (+58.8
percent at current exchangerates, +51.6 percent at
constantrates).

As for risk indicators, the NPLratio improved from
1.3 percentto 1.1 percent, andthecoverageratio
increased from&5 percentto 101 percentduring
theyear.

Ina context of stagnationofthe local GDP, lending
inMexico showed a strongdynamism, growing a
remarkable 6.6 percent (at constant exchange
rates). Thisresult wasdrivenmainly by the solid
performance of retail segments, especially
consumerand mortgage loans, where BBVA
increaseditsmarketshare in 2019 by 212and 26
basis points, respectively. Total customer funds
grew 8.2 percent thanks to theincrease ofdemand
deposits (which accountfor 80 percentof
customerdeposits)and mutualfunds. Net
attributable profit stood at€2.70 billion, up 14
percentcompared to the previous year (+8.2
percentatconstantexchangerates), withnet
interestincomegrowing11.5percent (+5.9 percent
atconstantexchangerates)to€6.21billion. These
results were also driven by a good performance of
nettrading income, which grew 38.7 percent (+31.7
percent at constantexchangerates)with gains
coming from portfoliosalesanda strong
performance of the GlobalMarkets unit. Gross
income grew 11.6percent(+6.0 percent at
constant exchangerates), above operating
expenses (+10.6 percent atcurrent, +4 9 percent
atconstantexchangerates), thus keeping
operatingjaws in positive territory. Theefficiency
ratioimprovedto 32.9percent.
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Riskindicators remained stable in 4Q19, withan
NPL ratioof 2.4 percent (vs. 2.1 percenta year
earlier)yandacoverageratioat136 percent(vs.154
percent as of December 2018).

In Turkey, lira-denominatedloans grew 9.9
percentin constanteuros, while loans in foreign
currency dropped 14.0 percent. Customer
depositsremainedthe main source of funding for
the balance sheet. Depositsinliraand foreign
currency increased 10.7 percentand 8 percent,
respectively, both at constantexchange rates.
Turkey's netattributable profit was €506 million,
down 10.7 percent from the previous year.
Excluding exchange rate impacts (the Turkishlira
depreciatedover 10 percent onaverage in 2019),
the resultis similar to that of the previous year,
with a slight decline of 0.5 percent. Net interest
income remained stable despite a lower
contribution from inflation-linked bonds, and
thanks to the successfulprice managementthat
led toanincrease of both Turkishlira and foreign
currency spreads. It is alsoworth noting the
positive trend in fees and commissions (+16.5
percentin constanteuros), witha solid
performance of those linked to payment
systems.

The NPL ratio stoodat 7.0 percent, while the
coverage ratioreached 75 percent.

In South America, the Group saw a positive
performance in the main countries: Argentina,
Colombia andPeru. Lending grew 7 percent at
constantexchange rates, driven mainly by credit
cards andconsumerloans. Deposits and off-
balance resources grewa combined /.2 percent
during the year. The net attributable profit was
€721 million. Excluding the BBVA Chile business
from the yoy comparison (soldin July 2018), this
figure representsa40.4 percentincrease
comparedtothe previousyear (+64 percentin
constantterms), with solid performance of net
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interestincome in leading countries. There was
also a higher contribution of nettrading income,
which grew on the back of the sale of Prisma in
Argentinain 1019y and the positive contribution
of foreign exchange transactions, especially in
40Q19.

As for risk indicators, the region's NPL ratio stood
at4.4 percent, andthe coverage ratioincreased
to 100 percent.

0 BBVA Corporate Communications

Tel. +34913744010
comunicacion.corporativa@bbva.com

Formorefinancial informationabout BBVA
visit:
http://shareholdersandinvestors.bbva.com
Formore BBV A news visit:
https://www.bbva.com
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BBVA Group:

MNet Interest Income 18,202
MNet Fees and Commissions 5,033
MNet Trading Income 1,383
Other Income & Expenses -77
Gross Income 24,542
Operating Expenses -11,902
Operating Income 12,639
Impairment on Financial Assets -4.151
Provisions and Other Gains and Losses -772
Income Before Tax 7.6
Income Tax -2,0583
Non-controlling Interest -833
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Change ©

2019/2018
4.8 56
39 4.2
16.6 18.9
n.ga. n.a.
4.7 5.4
3.0 35
6.2 7.4
5.3 7.1
583 6.2
3.3 4.0
45 45
44 16.0

MNet Attributable Profit (ex-BEVA USA Goodwill impairment)
BEVA USA Goodwillimpairment -1,318
Met Attributable Profit (reported)

BWA Chile recurrent operations and capital gains n 20018 except for Mei Attributable Profi line reported

n.a. n.g.

BBVA Group <

MNet Interest Income 4727
Met Fees and Commissions 1,290
Net Trading Income 490
Other Income & Expenses -89
Gross Income 6,418
Operating Expenses -3,082
Operating Income 3335
Impairment onFinancial Assets -1187
Provisions and Other Gains and Losses -370
Income Before Tax 1,778
Income Tax -430
Mon-controlling Interest -186

Met Attributable Profit (ex-BEVA USA Goodwill impairment)

Change
4Q19/4Q18
0.7 2.1
b2 5.7
55.0 £3.2
8.1 1.9
4.3 58
34 47
5.2 6.8
-12.2 99
482 52.3
13.3 13.8
46 5.7
27.5 319

BBVA USA Goodwillimpairment -1,318

MNet Attributable Profit (reported)

n.a. n.g.
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BBVA is a customer-centric global financial services group founded in 1857. The Group has a
strongleadership positionin the Spanish market, is the largest financial institution in Mexico, it
has leading franchises in South America and the Sunbelt Region of the United States. It is also
the leading shareholderin Turkey's Garanti BBVA. Its purposeis to bring the age of
opportunities to everyone, based on our customers'realneeds: providethe best solutions,
helping them make the best financial decisions, through aneasy and convenientexperience.
Theinstitution rests in solid values: Customer comes first, we think big and we are one team. Its
responsible banking modelaspires to achieve a moreinclusive and sustainable society.



