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AMADEUS IT HOLDING, SA (Amadeus or the Company), in accordance with the provisions
of Article 228 of Restated Text of the Securities Exchange Act (Ley del Mercado de Valores)
by this letter communicates the following

RELEVANT INFORMATION

Investor Day presentations
Following the relevant information notified to the CNMV on March 16, 2016 (with registered

number 236333), regarding the celebration of the Investor Day on June 2, 2016, please find
attached the presentations related to such event (only available in English).

Madrid, June 2, 2016

Amadeus IT Holding, S.A.

Salvador de Madariaga 1
28027 Madrid T: +34 915 820 100
Amadeus IT Holding SA Spain F: +34 915 820 188 amadeus.com
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At the heart of travel

Amadeus Technology

Herve Couturier
Executive VP, Research & Development

Wolfgang Krips
Executive VP, Global Operations

June 2016



Disclaimer

This presentation contains forward-looking statements about Amadeus within the meaning of applicable securities law. All statements
other than historical facts included in this presentation, including, without limitation, those regarding Amadeus financial position,
business strategy, underlying assumptions, management plans and objectives or future operations and contracted customers, future
growth in the different business lines and market share expectations are forward-looking statements. These forward-looking statements
involve known and unknown risks, uncertainties and other factors, which may cause Amadeus actual results, performance or
achievements, or industry results, to be materially different from those expressed or implied by these forward-looking statements.
These forward-looking statements are based on numerous assumptions regarding Amadeus present and future business strategies and
the environment in which Amadeus expects to operate in the future. Forward-looking statements speak only as of the date of this
presentation and Amadeus does not undertake to publicly update or revise these forward looking statements in case of any change in
its expectations or any change in events, conditions or circumstances on which these forward-looking statements are based. This
presentation also includes certain information that has not been audited. It must be accompanied by a verbal explanation and read in
conjunction with other publicly available information. A simple reading of this presentation without the appropriate verbal explanation
could give rise to a partial or incorrect understanding.

Neither this presentation nor any of the information contained herein constitutes an offer or a request for an offer of purchase, sale, or
exchange securities, or any advise or recommendation with respect to such securities.

No representation or warranty, expressed or implied, is given or will be given by or on behalf of Amadeus as to the accuracy,
completeness or fairness of the information or opinions contained in this document and any reliance you place on them will be at your
sole risk. In addition, no responsibility, obligation or liability (whether direct or indirect, in contract, tort or otherwise) is or will be
accepted by Amadeus, or any other person in relation to such information or opinions or any other matter in connection with this
document or its contents or otherwise arising in connection therewith.

© 2016 Amadeus IT Group SA
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Introducing the ‘New Normal’
The power shifts to end-users and drives our technology agenda

Real-ti End-qser Personalisation Customisation
€d |_ J[me centric travel is power and openness
aNalytics :
dyb- _ Lackof Joyalty in _ Our customers are Our customers want:
an 18 reservation business fixed-cost
_ Strong emphasis businesses driven Massively red'uced
on level of service by top line growth deployment_ time
(availability & speed) of new services /
_ Merchandising & offerings

I rave ‘ | e r ' Our customers want: oersonalisation can | |
. drive this growth »  Integration with

100% availability best-of-breeds

p @ W e r + Sub-second Our customers want: applications

response times

end-to-end Deeper
_ understanding of
Compliance and end-user behaviour
security <
requirements - Massively reduced s
Security and deployment_ time =
. of new services /
compliance offerings
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Toward cloud-based service architecture

Laptops

3

Desktops Tablets

[

Phones Servers

( Main frames \

Applications

Infrastructure

(Open Systems\

Applications

Platform

Infrastructure

Gxternal Interfacey

( Cloud-based \

(as a Service)

Applications

Abstraction

Platform

Abstraction

Infrastructure

|
Mgy Office 365
Saas aloe J
Google MaDEUS
Paas || O o
Google Cloud Platform

all Microsoft
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K Open API j
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Amadeus technology evolves with major industry shifts

1. IT industry introduces new technology

>
Web teqh nology, databases,
cloud, big data... 2. Amadeus builds technology roadmap
>
The new technology is mature
and scalable enough with support .
from mainstream vendors 3. Amadeus develops business & products
g J >

We deliver new products to
support growth & business
opportunities

WEB ¢/ / A
TECHNOLOGY W  SYSTEMS g and BIG DATA

1994: first web browser 1992: Oracle true relational | 2006: Amazon Web Services
(Netscape) : database and Google MapReduce —
1996: Amadeus creates Web 1998: Amadeus launches first Hadoop

unit and starts development Open Systems project 2012: Amadeus launches
2000: Amadeus launches 2004: Amadeus launches Cloud initiative
eRetail, our first eCommerce Altéa, our airline IT business 2015: Amadeus launches
platform for airlines and ) on Open Systems Amadeus Cloud Services
web-based front
office




Amadeus Cloud Services: the building blocks

Enabling
redundancy

Ensuring
isolation

Scaling up
automation,
monitoring
and recovery
systems

[—] 000
=] —» =]
[—] [—]

Virtualisation: One physical server / network /

storage can run several applications in isolated

environments. Typical provider: VMware, KVM
(open source)

I

=] i
L=1—» 000
000

Grid deployment: One single application
is distributed on (a lot of) small physical
servers. Typical configuration:
Google, Amazon, ....

From manual
monitoring and

% recovery...

... to automated
monitoring and
recovery
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Amadeus Airline Cloud Availability

Helps to increase airline revenues by
capturing every sales opportunity 44Real time p)

A

Airline RM
strategies

\

.!l

Amadeus @

Data Centre

Shopping Platform

Remote infrastructure ..

Amadeus Alrll
Cloud Avallablllty

[;\ D
Powered by Amadeus Cloud Services PaaS T T T T T
o o [©) o O
Accuracy and consistency in airline offer 47% l]ﬂ 47'% ljﬂ ljﬁ
o O (o) o O
Local availability computation
; ol o o o) O
I calling I
Amadeus Airline Cloud Availability = hd _
accurately applies airlines’ sophisticated @ @ | @2”
. -0 u
revenu'e managemeht Strat?gles 0> + * t* 1t 1 Shoppingvolumes are growing exponentially
Shopping platforms in real-time, thereby g 9 9 9 9 dyetoonline browsing and buying behaviour
ensuring precise and consistent product U% Uﬁ Uﬂ l]ﬂ ﬂﬂ of connected travellers
offers to every single search demand 7 A A A A NS Shpins
"l /i o} b o) o) P el
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Big data: Data driven transactions — Travel Intelligence
Linking all players, all events, all

J

channels — From ‘Search’ to ‘Ask’ " Big volumes A
. All sources: transactions data, image, text ...
Our vision . § )
. .
%_‘/ Distributed databases
O Action Across‘ systems anq data centres: with data
E, Merchandising, Data integrity and consistency )
advertising, GDS. PSS, CRS
personalisation, user- P ’ ’ ’ 4
generated content yment. Complex document management
Non-structured data: all formats, text
. . documents, natural language ... )
Insight p N
 Analysis, pattern Real-time Analytics :
identification, Travel . L . . 2
intelligence... Reporting and mining: pattern finding, machine
_learning, interactive visualisation .. E
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Predictive Analytics

Collect data

Clean data

hindsight

|dentify patterns

insight

Make
predictions

® Shaping
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Toward Amadeus Open API

Third-party developments
__e.g. airline websites

Custom developments

__ R&D bespoke
__Partners

__ Other external

Core
(e.g. PNR, Ticketing, Search...)

Next generation products
__e.g. Travel Intelligence, Mobile, eCommerce...

aping
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Security at Amadeus:
We follow best practice in the IT industry

Recover

Resilience is the ability of systems to resist, absorb, and recover from an attack.
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Our technology agenda fits new
challenges and business opportunities

Travel is _ New ecosystems and new entrants
becoming __ More intelligence in functionality
more complex _ More technical requirements

INUELIES

understands __ We anticipated them with past technical investments

well all these __ Our technology agenda opens new business opportunities
changes

‘

Amadeus is __Largest portfolio of travel applications
uniquely __ Capability to embrace complex technology
positioned __ Full control from Development to Operations

© 2016 Amadeus IT Group S
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Thank you!

amadeus.com You can follow us on:
amadeus.com/blog AmadeuslTgroup
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At the heart of travel '

New Businesses update

Francisco Pérez-Lozao
Senior VP, NBU

June 2016
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Disclaimer

This presentation contains forward-looking statements about Amadeus within the meaning of applicable securities law. All statements
other than historical facts included in this presentation, including, without limitation, those regarding Amadeus financial position,
business strategy, underlying assumptions, management plans and objectives or future operations and contracted customers, future
growth in the different business lines and market share expectations are forward-looking statements. These forward-looking statements
involve known and unknown risks, uncertainties and other factors, which may cause Amadeus actual results, performance or
achievements, or industry results, to be materially different from those expressed or implied by these forward-looking statements.
These forward-looking statements are based on numerous assumptions regarding Amadeus present and future business strategies and
the environment in which Amadeus expects to operate in the future. Forward-looking statements speak only as of the date of this
presentation and Amadeus does not undertake to publicly update or revise these forward looking statements in case of any change in
its expectations or any change in events, conditions or circumstances on which these forward-looking statements are based. This
presentation also includes certain information that has not been audited. It must be accompanied by a verbal explanation and read in
conjunction with other publicly available information. A simple reading of this presentation without the appropriate verbal explanation
could give rise to a partial or incorrect understanding.

Neither this presentation nor any of the information contained herein constitutes an offer or a request for an offer of purchase, sale, or
exchange securities, or any advise or recommendation with respect to such securities.

No representation or warranty, expressed or implied, is given or will be given by or on behalf of Amadeus as to the accuracy,
completeness or fairness of the information or opinions contained in this document and any reliance you place on them will be at your
sole risk. In addition, no responsibility, obligation or liability (whether direct or indirect, in contract, tort or otherwise) is or will be
accepted by Amadeus, or any other person in relation to such information or opinions or any other matter in connection with this
document or its contents or otherwise arising in connection therewith.

© 2016 Amadeus IT Group SA
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New Businesses Unit (NBU) recap

. . f \
Vertical Businesses __ Progressing positively on our business )
- diversification initiated in 2012
O = Z = ~— N
5 w © o — __ Combination of organic growth and M&A |
S| |8]|&
= <t£ 2 = __ €. 1,950 fully dedicated professionals
= = < =
__Significant sector expertise brought &
on-board | 1
Transversal Businesses __Business expansion beyond Europe, into _ E 0
Asia and United States i

Travel Intelligence

__ Customer base expanded significantly
Payments since creation r

__ Flagship customers with us

Mobile

__Relevant business partners |

\_ J .




NBU addressable market

€4.8 billion?
Payments Q:© €3.4 billion
Airport IT  <23( €1.6 billion
| Estimated Amadeus
Trave "t :
Intelligence €1 3 billion NBU market opportunity

€0.6 billion? €11.7 bi"ion
in 2018

Rail

Source: Amadeus internal estimates
LIncludes Hospitality IT and Distribution
2|ncludes Rail IT and Distribution

2
e
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Hospitality IT and Distribution

__ Al major chains as customers - . O\ 1
arriolt.
_ Roughly 25,000 properties as IT customers in 150 . t 4 /\\
countries = anx}ﬁvtdgg
Resorts
__Over 1.3 million hotel shopping options in \ AXEER]
Distribution o y
__ More than 1,000 professionals worldwide "“D(')E{B}:EINREE

Three acquisitions to accelerate business:
Newmarket, Itesso and Hotel SystemsPro

KIMPTON

hotels & restaurants

‘Continental Hotels Group

Relevant landmark agreements: IHG signed as
launch customer for a next-gen Guest
Reservation System

Jume?rah

BOWLMOR
—— LANES —

Next-gen Property Management System under
construction with Itesso

\\\\\\\\\\\



Payments

_ Over 500 customers (mostly airlines and travel
agencies)

_ 250 million payment transactions processed in 2015

_ Broad range of product offering both to the
merchant and the payer side

__Team of over 130 experts

. \ Klarna
QANTAS AVIanca ~. Simplifying Buyihg

AIRFRANCE £ = ~e—
= BRITISH AIRWAYS

Tam AilrPlus

- ) ogone
Elavon o

a Alipay W ADELTA Emirates

*
3,
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Close to 100 airport operators, 100 ground

INNS'

irlh YOUR LONDON AIRPORT ‘
handlers and 30 airlines as customers o onata BRUCK

PERTH

AVINOR openhagen Airports M
Comprehensive product portfolio AIRPERT € copennagen e
Acquisitions: UFIS and AirlT e /

swissport FINNAIR

Over 400 professionals worldwide

Relevant landmark agreements:

Copenhagen A|rports I\\Vilalelg

i | o] - =t T ] | D WS e » —omsTm Te— _ 7 T

Sortida , gotrtes
Exit j ates
¢ ﬂ Sallda ‘ \b . Puertas - -
' \HIIIEIEII]ISky Centre
*.n - LI —




Rail IT and Distribution

1C{APKE
OTAs
. =
O o FAccesRail  tuaivs U D meymu
@ Distribution —
QOHahn Air renfe ENey <~ DB

Offline TAs .

o :q Amadeus Rail

@ Platform

PR

Corporates IT g%&!&jﬁ:-n h‘-!s‘—-‘,ﬁ :’;?r;lsgvc\)lrt
Fly by rail

_ 90 railway companies distributed in 170 countries

__ Ateam of 180 rail experts

__Relevant landmark agreements: BeNe Rl signed as launch
customer for a rail community, cloud-based IT platform

Vrfip AL
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Travel Intelligence

__ More than 140 customers

_ Close to 140 professionals

__ Relevant landmark agreements:
Qantas signed as launch customer
for schedule recovery

EXPERTISE
Dedicated team of
data scientists
with deep travel
expertise

TECHNOLOGY
Flexibility and
speed of big data
technologies

DATA
Enriched analytics
Continuous data
enrichment to bring
unique insights

We leverage on a unigue combination of big data assets, cutting-edge
technologies and expert data scientists, to bring our customers actionable
insights with which to shape the future of their business

Market Insight m Performance Insight 5
@ ‘ To better understand %Iﬂii% To better monitor :@,

Traveller Insight
To better analyse

[ e ] .
traveller behaviour

market dynamics B own performance

A°
dMaDEUS
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Mobile has reshaped the travel industry

+50% ecommerce New computing

comes through a platforms will )
mobile device handle 40% -
of mobile .
Mobile internet usage has interactions <
overtaken desktop in 2020 \

Mobile footprint growing: 1.4BN
smartphones shipped in 2015

A



Amadeus’ focus on mobile

Travel
agencies

Corporations

From
desktop to
mobile

Feel like at
home while
on the go

Relevance
and 3T’s

Integrated
content




Connecting the dots

Expanding and Creating cross-area
penetrating in synergies and
different spaces efficiencies

To develop the
most integrated
travel experience
possible

Enriching our
core businesses

© 2016 Amadeus IT Group SA
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Thank you!

amadeus.com You can follow us on:
amadeus.com/blog AmadeuslTgroup
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i \ Amadeus Hospitality IT
| Lee Horgan
| Head of Hospitality IT

June 2016
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Disclaimer

This presentation contains forward-looking statements about Amadeus within the meaning of applicable securities law. All statements
other than historical facts included in this presentation, including, without limitation, those regarding Amadeus financial position,
business strategy, underlying assumptions, management plans and objectives or future operations and contracted customers, future
growth in the different business lines and market share expectations are forward-looking statements. These forward-looking statements
involve known and unknown risks, uncertainties and other factors, which may cause Amadeus actual results, performance or
achievements, or industry results, to be materially different from those expressed or implied by these forward-looking statements.
These forward-looking statements are based on numerous assumptions regarding Amadeus present and future business strategies and
the environment in which Amadeus expects to operate in the future. Forward-looking statements speak only as of the date of this
presentation and Amadeus does not undertake to publicly update or revise these forward looking statements in case of any change in
its expectations or any change in events, conditions or circumstances on which these forward-looking statements are based. This
presentation also includes certain information that has not been audited. It must be accompanied by a verbal explanation and read in
conjunction with other publicly available information. A simple reading of this presentation without the appropriate verbal explanation
could give rise to a partial or incorrect understanding.

Neither this presentation nor any of the information contained herein constitutes an offer or a request for an offer of purchase, sale, or
exchange securities, or any advise or recommendation with respect to such securities.

No representation or warranty, expressed or implied, is given or will be given by or on behalf of Amadeus as to the accuracy,
completeness or fairness of the information or opinions contained in this document and any reliance you place on them will be at your
sole risk. In addition, no responsibility, obligation or liability (whether direct or indirect, in contract, tort or otherwise) is or will be
accepted by Amadeus, or any other person in relation to such information or opinions or any other matter in connection with this
document or its contents or otherwise arising in connection therewith.

© 2016 Amadeus IT Group SA
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What is happening in
the marketplace?
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Macro trends - Disruption in the hospitality space

Trends driving disruption

Changing demographics and
consumer behaviors

_ Desire for information, transparency,
personalisation and trust.

Technology enablers
_ Big data, mobility, social.

_ Decreasing cost of transactions.

New entrants and
consolidation/ M&A

_ Customer obsession and innovation.

_ New entrants disrupting the market
with no physical control of assets.

Travel providers’ response

_ Major investment in infrastructure to

connect to venues where customers interact.

20

> D

Do)

New players entering the space
to address customer needs

1. Search and other technology
companies

_ Access to information
_ Scalability

_ Resources

Google

2. New business models

_ New ways for customers to engage,
purchase and experience, harnessing
technology in innovative ways

(Q\ airbnb

UBER

N
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Hospitality industry focus

What's keeping hospitality executives awake at night?

How can |
streamline with

Can |l influence

How do |

so many legacy guests to
. create guest
systems from generate positive
e loyalty?
reviews:

SO many
vendors?

Reception

What can |
do to improve
employee
productivity
and efficiency?

How do |
Increase revenue
and drive value
for my
franchisees?

How can |
regain control of
my distribution?

#N® Shaping
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The IT solution challenge in the hospitality industry

Dated and
fragmented technology

Is holding back sales,
efficiency and the brands’

ability to create a unique
customer experience

o thefutre 1 amapeus (¢)



No supplier with an end-to-end solution
Hospitality IT competitive landscape

- @ N - e e e - = = -
Global == --=-==-- == vicrosoft | Hilton Inte.rnal Hotel
Technolo wynouan WEZ Chain IT
gy Oracle =—== [ —omeow
acquired B H O starwood
Players duired | aamon =
ORACLE e Thoma Bravo (PE)
ACCOR (NG | :
@ Hospitalty estern acquired Travelclick
SAPE IS,
@ ) { % TravelClick Sabre acquired TRUST
) . .. &« /Hospitality and GENARES
Z3Business & Decision R} GlObal IT Eabrre | soltions. - . .
Outsourcing = = = = = S Coprenil aecenture | hospitality | = ;} ----- GDSs & Distribution
Services Deloitte. Aros-/ @ market Specialists

aMaDEUs Priceline acquired Buuteeq,

Hotel Ninjas and Price Match

FriceMatclJf priceline’ /

£ ITESSO NEWMARKET
Amadeus acquired
Newmarket, HSP and Itesso

q ITC‘INFOTECH Jg_‘bu ( unica

o iendly Sl Mercator

MICros “lrust - par

f , @ B
IS:]:'[B;]Z Sl-rEL ceNn@®Rres Passkey

CRMand == === ==-- UNISYS
Loyalty Specialists

infom Apilysys
SoftBrands-

w _________ IT Hospitality
Alibaba acquired Specialists
stake in Shiji #\?® Shaping
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Next generation Component-based Community
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solutions integrated IT
JL portfolio offering 1
Low risk Financial
migration effectiveness: from AT \
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How are we addressing the
opportunity in Hospitality?

|
| amapeus (°)
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Our strategy

Drive towards a single solution with a services-based approach

Sales &
Catering

Guest Central

Reservation Guest Property

Management

N Profile

Service
Optimisation

Unified user experience

Amadeus
Hospitality
Solution

A single vision
and evolving platform

_ @Quest-centric to enable seamless
integration of components

_ Best-of-breed solutions that are
proven market leaders

_ Unique enterprise-class, yet
modular platform

® Shaping
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N ) (
Built on open technology Centred around the possibility Built to be agile in adapting to
and as a cloud-based system for hotels to personalise the the always connected guest

end-to-end guest experience

=\

Cost effectiveness,
pay per use model

Highly available and reliable
platform, with unlimited
capacity for volume
and transactions

technologies (beyond social
and mobile) and evolving guest
behaviours and preferences




Amadeus Guest Reservation System

IHG as our launch customer

Why IHG is the ideal launch partner:

_ Brand and consumer driven company: guest engagement is a

priority

_ Long track record of technology investment and
a leader in innovation

_ >5,000 properties in ¢.100 countries, hotels of all profiles —

from Holiday Inn Express to InterContinental

_ Clear vision as to what a next-generation GRS needs to look like

1€

The IHG/Amadeus
community model GRS:
A foundation to

deliver on our vision
for the hospitality
industry

InterContinental

Hotels Group @ m=
KIMPTON' il

INTERCONTINENTAL. orecxnesavmants HUALUXE

ssssssssssssssssssssssssssssss
REMARABA

hOtEl E H HOTELS @
‘INDIGO. ﬁ - CROWNE PLAZA
HOTELS & RESORTS

MSTAYBRIDGE ]
Il

)
CANDLEW@D,

SSSSSS

© 2016 Amadeus IT Group SA
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Keith Barr

Chief Commercial Officer, InterContinental Hotels Group
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Amadeus Property Management System (PMS)

@
> [—]
Y [—]

( N— Y ( N— N ( N——
New gen-PMS (ELS): scalable, Component-based Effective use of data, single
dynamic and highly available system source of truth design

based on Microsoft Azure

%@ & ITESSO

4 N\ N——— W N
Tightly integrated to the Cost effectiveness, 1,800 customers
GRS: inventory, rates, pay per use model to Itesso’s heritage solutions

customer profiles...




Newmarket “Delphi”
and HSP leading
market position and
expertise

Credibility in the
market with a very
strong customer
base (23,000
catering venues)

High market penetration
across all customer
segments: top-chains, ACE 205
casinos, mid-chains and U
independent hotels

*MICE: Meetings, Incentives, Conventions and Exhibitions

Amadeus Sales & Catering for MICE”

“Surround the PMS”, with
numerous interfaces;
complementary to the
Amadeus portfolio with
high-value applications
for hoteliers

Go forward solutions
built on cloud
technology

Award winning
Customer support




Amadeus Service Optimisation

HotSOS, a multi award winning Service Optimisation
solution from Newmarket, an Amadeus Company

Originally developed for luxury hotels our solution is
now being implemented by hotels across all segments

Room readiness and cleanliness are the two most
common complaints cited by hotel brand surveys

Guest are willing to pay a premium rate for best-in-class
service (20% Leisure / 11% Business)

An open platform that integrates with over 80 different
API partners; powering the workflow for all leading
hotel technology companies and supporting all leading
mobile platforms

© 2016 Amadeus IT Group SA
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To become the reference end-to-end IT
provider for the hospitality industry

Seamless

integration, _
Strong focus modularity, Cost-effective,
on key reliability, pay-per-use
hotel systems scalability, model
optimal use of
data

Uniquely
positioned to
partner with
hoteliers to help
them achieve
their business
goals

Community
model to Global reach

reduce spend

— \"\‘Sha

?utu re
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